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Dobra sitaz

e

N =u

prinasa vyssiu
prestiz '

Text Maria RiSkova — riaditelka SCD a kuratorka vystavy

Narodna cena za dizajn je dlhorodnym
prestiznym.projektom, ktory organi-
zuje Slovenské centrum dizajnu uz
od roku 1993, vtedy-este pod ndzvom
Dobry dizajn. O 2 roky uz mala cena
v nazve privlastok;,narodna“akonala
sa bienalne, ako byva zvykom v mensich
krajinach, kde za rok nevznika dosta-
tok diel. Sutaz bola uréené véetkym
polohém_dizajn'u, zameriavala sa okrem
_pracedizajnéra i na tlohu klienta ako

~ vyznamného prédqulad_u uspesného
dizajnu alebo na Glohu vzdelavacich
institacii. Pocas celej organizacie
sUtaze vSak nastala zaujimava situacia
— malokedy porota udelila hlavni cenu

-v kategorii Profesionali dielu z oblasti
grafického dizajnu. 3D rozmer, rozsah
timu a naro¢nost na vyrobu produk-
tov a priemyselnych vyrobkov ¢asto -

- na miskachvah prevazili. Tento fakt,
ale aj pozitivne skisenosti kolegov zo
zahranigia boli podnetom, preco byvala
‘riaditelka Slovenského centra dizajnu
Katarina Hubova iniciovala rozdelenie

- ceny na dvehlavné linie = produk-
tovy dizajn a komunikaény dizajn.
V roku 2015 tak nadviazal na dovte-
dajdie ro¢niky sutaze rog¢nik vyluéne
venovany produktu a tento rok SCD -
testuje exkluzivne staz diel grafic-
kého, sirSie komunikaéného dizajnu.

~Désledok tohto.rozhodnutia.— narast

zaujmu dizajnérov —je nebyvaly, pocet
prihlééenych diel 7-nasobne prekrocil
pocet prac z roku 2013, ked sa napo- -
sledy stretli v satazi diela grafického
dizajnu. Zaujem autorov-o Géast v su-
tazi je dobrym signalom pre verejnost,
vlastne pre nas vsetkych — ak profe-
sionalom zalezi na rozvoji vlastného

odboru, ide o oblast, ktora si zasluzi-
pozornost. No za tymto narastom je éj :
iny- dévod, praca s komunitou, do ktorej
sme-tento roénik vlozili viac. Pozorne
sme pocivaliohlasy na-Uroveriorga-
nizacie ceny a vyhoveli sme niektorym
poziadavkam scény, medzi ktorymi
bola vyrazne-medzinarodnejsia porota
(8tyria zo siedmich porotcov), zaéle—'
nenie kategorie experimentalny dizajn
(¢o bola poziadavka este z predcha- -
dzajaceho roénika ceny)alebo prihla-
sovanie online. Radost z dévery, ktord
nam-autori prejavili, je neopisatelna.

O toviac som sklamana,Zze sme na- -
pokon z finanénych a ¢asovych dévodov
museli upustit od niektorych atribltov
ceny, ktorymi sa vyznacovala a ktoré
boli pozitivne (tvorba kratkych doku-
mentov, forrhélny ceremonial, samo-
statny katalog, ktory nahradza aktualne
&isto ¢asopisu Designum). Dovodmi bola
Ciasto€ne zmena vedenia = brevzal‘a
som realnu organizaciu ceny iba na
zadiatku tohto roka, ale aj rozhodnutie

zriadovatela 8krtnut rozpocet na polovi--

cu. Na ziskanie vyraznych doplnkovych
zdrojov nezostal v tejto faze ¢as ani
energia. Usilie, ktoré sme véak vynalozili
s kolegami a spolupracovnikmi na to,
aby sa sataz uskutoénila tak, aby ve-
rejnost nevidela rozdiel, bolo enormné.
Vyuzili sme vo vacsej miere ako doteraz
socialne siete na Sirenie informacir;,
podporu dobrovolnikov (predovéetkym
‘Studentov Katedry vizualnej komuni-
kacie VSVU), pokracovali sme vo vyvoji
systému online hodnotenia prihlase-
nych prac v prvom kole a-nadviazali
sme viacero spolupréac, ktoré prinesu
vSlsledky v dalsich ro¢nikoch ceny =

konkrétne relevantné pristuby podpory _
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z neverejnych zdrojov. Dtfame, Ze nefor-
“malny charaktervyhlasenia vysledkov
nemusi byt po¢as prechodného ro¢nika
priliénod chybou krasy. Napokon €asto
sme svedkami, Zze v atmosfére spolu-
-patriénosti vneforméalnom nastaveni.
sa vytvarajl vazby, ktoré pri formal-
nom nastaveni eventu nie s mozne,
Tento ro&nik Narodnej ceny za dizajn,

prvy za komunikac¢ny dizajn, tak vysiela
mnohé signaly. Velmi pozitivne i tie

-~ negativnejsie: So véetkymi musime-
zodpovedne pracovat dalej, otvorenim
vystavy sa praca na mapovanf aktu-
alnej situacie na'scéne a vytvaranie
prienikov-medzi odbornou komunitou
a verejnostou nekonéi. Sporné otazky,
témy.do dalSej diskusie si-otvorené

" “a dalej vitame podnety od odbornikov
i laikov. Zaujimavou témou na dalsie
rieSenie je experiment so samotnou
kategériou experimentalneho dizajnu.
_Pri posudzovani diel porotou trochu
upadlo do Gzadia vymedzenie autor-
sky dizajn, ktory je v sitaznych pod-
mienkach. Niektorf autori tak do tejto

" kategorie regularne prihlasili préce,
ktoré st standardnou formou grafic-
kého dizajnu, no boli vytvorené bez

~ zadania klienta (vlastnym nakladom):
St na dobrej Grovni, no nie st prilis

~ _experimentom, aky by sme si zelali

- vidiet. Dalej, témou je aj mala kon-

“troverzia pri udelovani ceny ministra
hospodarstva pre komunikaény dizéjn,
ktora je velkym podnetom do dalSej
prace na skimani-podielu dobrého
grafického dizajnu-a vizualnej komu-
nikacie na raste ekonomickych uka-
zovatelov. A podobnych tém je ovela
viac, niektorym sa budeme venovat

v sprievodnych aktivitach vystavy.

Osobne vnimam narast zaujmu

“oacdastv Narodnej cene za dizajn

velmi-intenzivne. Medzi prihlasenymi

d2-2016_04.indd 3

~autormi som videla viacerych, ktori

sice neradi sitazia, ale zapojili sa; -

~ “aby podporili prestiz celej sitaze

a prispeli tym aj-k zvySovaniu renomé
profesionalneho grafického dizajnu.:
Kolekeia, ktora-vznikla po vybere ™
porotcov z prihlasenych diel a tvori
vystavu finalistov, ma potencial byt
reprezentativnou prehliadkou najlep-
Sieho, ¢o u nas v oblasti grafického -
dizajnu vznika.Verim, Ze tento rocnik :
ceny inSpiruje-v8etkych tvorcov gra-
fického dizajnu a predstavi-verejnosti,
Ze kvalitny dizajn publikacii, plagatoy,
knih, multimedialny dizajn, infor-
madna grafika, vizualny stylinstitacii
nezvratne formujd vkus generacii-
a ze s ,,dobrym dizajnom“ sa nam
zije lepsie. Velmi pozitivne-vnimam,
ze pocas organizacie sttaze zalozila
ékupiria profesionalov Uniu grafickych

:dizajnérov Slovenska; o bolo, verim,

inSpirované aj aktivitou na scéne vyvo-
lanou prvym ro¢nikom narodnej ceny.

zameranej na komunikaény dizajn. -

Vieme presne, ¢o chyba — stale
zvySovanie prestize, tej, ktora nie je
lacnou pozlatkou, ale naozajstnym
uznanim préace dizajnérov, no i vkladu®

klientov. Zvysit prestiZ sitaze treba

u Verejnosti,-politikov a samotnych

autorov. Tito prestiz kolegyne buduji-

uZ roky, verim, Ze v.bodoch, ktoré maji

. svoje miesto, nadviazeme v dalsich
_roénikoch v lep&ej finanénej situacii.

Dakujem &lenovi poroty Martinovi Pe-

cinovi za to, Zze napisal odborny pohlad
~ zvonku na stav sitaze a vSetkym ¢len-

kam a ¢lenom poroty za te, Ze sa stali- -
okrem arbitrov Grovrie aj spolukura-
tok_mi vystavy tym, Ze vybrali najlepsie

_diela z prihlasenych préac. Kuratorkou -

vystavy som sa stala akymsi zvykovjlm
systémom, v.dalsich ro¢nikoch budeme
prizyvat aj odbornikov zvonku, aby sme

zurocili vzajomné pdsobenie napadov.

- Dakujem aj spolupracovn'fkom a dob— i3

rovolnikom, ktori viozili do organizacie-
sutaze mnoho hodin prace a svoje

_skisenosti. Predovsetkym dizajnérovi

Julovi Nagyovi za univerzalnu podporu,
dizajnérke-Anne Ulahelovej a studen-
tom Katedry vizualnej komunikacie

-V8VU pod jej vedenim za véestrannii

pomoc, dizajnérovi Robertovi Parso-
vi za koordinaciu online hodnotenia,
architektom vystavy Jakubovi Ko-
larovi¢ovi a Martinovi Sko¢ekovi:
Vdaku si zaslizia zastupcovia
ministerstiev; ktori-nds podporova-
liv nadej snahe a chapali ciel nasho
asilia, predovéetl_(ym' riaditelovi sekcie
umenia na MK SR Jozefovi Svolikovi. 5
Partneri sutaze sl pre nas neocenitel-
nou podporou, vdaka nim sa siitaz zapa-
ja do8irSieho kontextu kultdry, podporili
nas nas strategicky dlhodoby partner:
Vysoka skola vytvarnych ument; festival
DAAD; agentura Creative Department.
Obzvlast dakujem partnerom,
ktori nam poskytli-ceny pre vitazoy, -
st medzi nimi Goetheho institat
v Bratislave a Universitét der Kin- :
ste Berlin, Creative Industry KoSice,
Pixel Federation, Urad priemysetné--
ho vlastnictva SR-a dali, s ktorymi
v ¢ase uzavierky este rokujeme. .
épeciélne_ dakujem medialnym
partnerom a-napokon vdaka patri
kolegyniam a kolegom z SCD, tajomni¢=
ke sitaze Margite Michlikovej, Hele-
ne Velicovej za koordinaciu pripravy
vystavy, kdlegom zo Slovenského muzea

dizajnu pod vedenim Maro$a Schmid- .

ta, redakcii casopisu Designum Lubici
Pavlovi¢oveja Jane Oravcovej a eko-
nomicko-prevadzkovému oddeleniu;
vdaka ktorému sa daju realizovat aj
naroéné projekty, predovéetkym Natalii

" Galbavej a Jurajovi-Pekaroviéovi:

- Dovidenia navystave Narodna ;
cena za komunikaény dizajn:2016;
tesSime sa navase nazory.
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Severin Filek

teoretik dizajnu,
pedagég, Rakisko

Po &tadiu odboru Arts and
Sciences na viedenskej
univerzite a Univerzite
Witwatersrand v Juznej
Afrike ziskal v roku 1984 titul
Master of Arts na University
of Illinois at Urbana-Cham-
paign v USA. Od roku 1992
posobi vo funkcii riaditela
Design Austria, rakiskej
Statnej organizacie pre
profesionalnych dizajnérov.
V rokoch 1998 —2000 bol
prezidentom BEDA (The
Bureau of European Design
Associations). Je spoluza-
kladatelom platformy pre
podporu rakuskeho dizajnu
a spoluprace s priemyslom
designforum a autorom
mnohych odbornych ¢lankov.
Prednasa na univerzitach

v Linzi, Grazi a vo Viedni.

Peter Hajdin

graficky dizajnér, Slovensko

Po ukongeni §tudia na Vyso-
kej 8kole vytvarnych umeni
v Bratislave pracoval ako
asistent v ateliéri grafického
dizajnu a zaroveri posobil
ako dizajnér v slobodnom
povolani. Spolu s Adamom
Znasikom vlastni reklamnd
agentdru Komplot Adver-
tising, ktora od roku 2000
poskytuje klientom sluzby
z oblasti klasickej reklamy,
brandingu, korporatne-

ho dizajnu a politického
marketingu. Ich praca bola
ohodnotena viacerymi pre-
stiznymi oceneniami: Zlaty
klinec, Strieborny klinec,
Bronzovy klinec, Grand Prix
Zlaty klinec (za kamparn
Nie je nam to jedno, 2002).

Pavel Choma

graficky dizajnér,
pedagdg, Slovensko

Je veduci Ateliéru 303 a Ka-
tedry vizualnej komunikéacie
na Vysokej $kole vytvarnych
umeni v Bratislave. Venuje
sa tvorbe spojenej s archi-
tektdrou a dizajnu vystav.
Aktivne spolupracuje pri
organizovani Trienale plagatu
Trnava (ako &len organizac-
ného vyboru alebo ako ¢len
medzinarodnej poroty), pre
ktoré navrhol mnohé priesto-
rové rieSenia. Vedie vlastné
Stadio grafického dizajnu.

V stazi Narodna cena za
dizajn 2013 ziskal Zvlastnu
cenu ministra kultary za
prinos pre rozvoj grafické-
ho dizajnu na Slovensku.
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Andrej Kratky

graficky dizajnér,
typograf, Slovensko

VyStudoval knizny a pismovy
dizajn na Vysokej §kole ume-
leckopriemyslovej v Prahe

a USA. Je autorom pisiem
Bradlo a Nara. Od roku 1995
je spolumajitelom a kreativ-
nym riaditelom reklamnej
agentury Creative Depart-
ment. V roku 2015 zalozil

s Petrom Bilakom Fontstand.

Za pismovu tvorbu ziskal
bronzovi medailu na Bienale
Brno 1996 a uznanie v sutazi

Narodné cena za dizajn 2011.

NCD 2016
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Klara Kvizova

predsednic¢ka poroty,
graficka dizajnérka,
Ceska republika

Studovala na Vysokej 8kole
umeleckopriemyslovej v Pra-
he v Ateliéri tvorby pisma

a typografie. Je autorkou

a zakladatelkou ¢asopisu
Zivel, platformy na uplatne-
nie novych experimentalnych
trendov v pisme a typografii.
Po zaloZeni Stadia ReDesign
sa venuje kniznému dizajnu,
dizajnu vytvarnych publika-
cii, asopisov, hudobnych
projektov, katalégov, festi-
valov a vystav. Je drzitelkou
radu vyznamnych oceneni

a jej prace najdeme v mno-
hych ¢eskych a zahrani¢nych
publikaciach a ¢asopisoch.

Martin Pecina

typograf, knizny grafik,
publicista, Ceska republika

V odbore aktivne pracuje §tr-
nast rokov, od roku 2007 sa
venuje kniznym Gpravam.
Navrhuje romany, poéziu,
detsku literatlru, odborné
knihy a vytvarné katalogy.
Bol dlhoroénym prispievate-
lom dvojjazy¢nej pismarskej
revue Typo a literarneho
¢asopisu Host. Prevadz-
kuje typograficky blog a je
autorom publikacie Knihy

a typografie (2011,2012).

Porota

Sonia de Puineuf

historicka a teoreti¢ka
umenia, Franctzsko

VyStudovala dejiny umenia
na parizskej Sorbonne. Jej
doktorat venovany me-
dzivojnovej avantgarde

v strednej Eurdpe jej umoz-
nil zoznamit sa s oblastou
grafického dizajnu. Dnes
Zije a pracuje v Breste vo
Franctzsku. Pravidelne
publikuje ¢lanky z oblasti
dejin grafického dizajnu,
zGc¢astfuje sa mnohych
medzinarodnych konferencii
a aktivne spolupracuje na
vystavach vo Franclzsku aj
v medzinarodnom kontexte.
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Edicia Rudolf

Sloboda

Rudolf Sloboda

Book Edition

Dizajn Design Boris Melu$
Klient Client vydavatelstvo Slovart Bratislava, 2014

Text Jana Oravcova
Foto archiv Boris Melu$

Studoval na Vysokej $kole umeleckopriemyslovej
v Prahe (2002 - 2009). Je autorom grafického
dizajnu knih a publikacii (Monogramista T.D,
Ladislav Bielik. August 1968, PetrZalka identity,
Obchodné 1984 — 2014, Zakulisie, Medzicas, Ces-
ta na svet, Plajko, M6j dedko Rychly $ip a dalgich),
katalégov (Jana Zelibska, Socharky, Ritual mazea
v digitalnom veku, Nizozemska malba), periodik
(¢asopis X, Labyrint, Designum, Pravda), vizual-
nych identit (Cena Oskara Cepana, 2014 - 2015,
KC Dunaj~, FIFFBA, mesto Ostrava), dizajnu
vystav (Uchovavanie sveta, Trvalé bydlisko Zem).
Okrem vydavania knih v rodinnom vydavatel-

stve 0.K.O., medzi jeho klientov patri Slovenska
narodna galéria ¢i vydavatelstvo Slovart.V st¢as-
nosti sa akitne venuje hlavne Nadéacii Cvernovka.

Vasa tvorba je pomerne bohata, do sitaze Na-
rodna cena za komunikaény dizajn ste sa prihla-
sili s viacerymi pracami z posledného obdobia.
Porota ocenila Narodnou cenou za komunikaény
dizajn konkrétne ediciu knih Rudolfa Slobodu,
ktora je vysledkom vasej spoluprace s vydavatel-
stvom Slovart. Ako tento vitazny projekt vznikol?
So Slovartom spolupracujem uz dlhsie, pro-
strednictvom distriblcie kniziek nasho vyda-
vatelstva 0.K.0. a graficky som pre nich upravil
niekolko detskych kniziek. BeZzna produkcia,
ktoru robia, je uréitym spésobom ekonomicky

nastavend, navrhovat §tandardn( predstavu
obalky nebolo pre mria az také lakavé. Vzdy sme
sa vS§ak bavili vintenciach, Ze ked uz, tak by

som uprednostiioval na spolupracu ucelenejsi
projekt, kde by sa dala dotiahnut dalej aj sadzba,
ktora sa pri beznej beletrii prilis neriesi.V roku
2013, ked som bol dlh§ie odcestovany v Mexi-
ku, dostal som ponuku prave na takyto projekt.
Vydavatelstvo prislo s myslienkou vydat sibor
diel Rudolfa Slobodu, ktoré predtym vychadzali
sporadicky. Slobodu mam rad, paci sa mi sposob
ako piSe, ako uvazuje, takpovediac bez servitky.
Vytvoril som koncept, ktory stoji na celej edicii,
nedba Gplne na to, o éom konkrétnom su jednot-
livé knihy. Texty st uz relativne zname, nemuseli
sme zohladriovat ich predajnost. Celkovo i$lo
skor o samotného autora, o jeho zobrané dielo.
Koncept vychadza z pristupu k edicii ako celku,
av neposlednom rade tu ide aj o hru. Na obalke
st velké pismena reflektujice nazov titulu, ktoré
sa daju skladat do slov. Z obalok je tak mozné
vyskladat slova, napr. v knihkupectve sa to deje
prostrednictvom toho, ako st knihy naukladané
vedla seba na pulte alebo vo vyklade, niekedy
nahodne, inokedy je do hry vtiahnuty samot-

ny personal a vytvori iniciativne nejaké slovo.

Na polici je to umoznené zas prostrednictvom
pismen na chrbtoch knih. Po vyjdeni celej edicie
sa bude dat vyskladat nielen meno a priezvisko

5/21/16 12:13 PM
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He studied at Academy of Arts, Architecture

and Design in Prague (2002 — 2009). He creat-
ed graphic design of books and publications
(Monogramista T.D, Ladislav Bielik. August 1968,
PetrZalka identity, Obchodna 1984 — 2014,
Zakulisie, Medzicas, Cesta na svet, Plajko, Méj
dedko Rychly $ip etc), catalogues (Jana Zelibska,
Socharky, Ritual mazea v digitalnom veku and
Nizozemskd malba), periodicals (the X magazine,
Labyrint, Designum and Pravda), visual identities
(Cena Oskéra Cepana, 2014 - 2015, KC Dunaj~,
FIFFBA, logo of the City of Ostrava), design of
exhibitions (Uchovavanie sveta, Trvalé bydlisko
Zem). Besides publishing books at the 0.K.O.
family publishing house his clients also include
Slovenska narodné galéria (the Slovak National
Gallery) or the Slovart publishing house. Now-
adays he focuses on the Naddcia Cvernovka.

Your production is quite rich. Several recent
works of yours were registered in the Natio-
nal Prize for Communication Design contest.
The jury granted the National Prize for Com-
munication Design to the edition of books by
Rudolf Sloboda, a result of your cooperation
with the Slovart publishing house. How did the
prize-winning project come into existence?

I have been cooperating with Slovart on dis-
tribution of books via our O.K.O. publishing

house for a long time and | have graphically
adjusted several children books for them.

In 2013 while staying in Mexico for a long time,
| was offered to work on the project of the kind.
The publishing house came up with an idea of
publishing a series of works by Rudolf Sloboda
which were sporadically published in the past.
I like Sloboda, I like his way of writing and thinking,
he is not, so to say, mincing his words. | created
a concept based on the edition as a whole which
does not very much care about what the individual
books specifically deal with. The texts are rela-
tively known, then we did not have to take their
marketability into account. In general it was the
author himself, his collected works that coun-
ted. The concept is based on the approach to the
edition as a whole and last but not least it is also
a game. There are capital letters on the jacket
which reflect the name of the book and which may
be put into words. The jackets then may be put
into words, for example this is going on at a book-
store according to how the books are piled next
to each other on the counter or in a shop window,
sometimes by chance, at some other time the staff
themselves are involved in the game and initiative-
ly create a word. Just another level is visual. The
jacket was produced as a black-and-white print
on a color paper with minimum means of expres-
sion. | based my work on Sloboda’s production, his
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autora, ale aj dalSie slova ¢i vety. Priezvisko
autora teda beriem v druhom plane doslovne,
kedze ide o akusi slobodn( hru s knihou ako
objektom. Dal$ia rovina je vizualna. Prebal je
realizovany ¢iernobielou tla¢ou na farebny
papier s minimalnymi vyrazovymi prostriedkami.
Vychéadzal som zo Slobodovej tvorby, jeho texty
s urgitym spdsobom vecné a strohé. Cierne

na bielom, Ziadne velké kudrlinky. Na prebale,
okrem toho, Ze s tam informéacie o autorovi

a knihe, sa nachadza z jeho vnatornej strany vel-
ky vybrany citat z textu. M6ze slazit knihkupcom
ako propagacny material alebo ¢itatelom ako
plagat. Ide o vyrazné vyroky a tak prebal méze
fungovat aj nezavisle od knihy. Pod citatom sa
postupne vyznacuje, ktoré knihy uz boli vydané,
a tak si Citatel mo6Zze sledovat progres zbierania
celej edicie. Nie kazdy ma za ciel vSetky tituly
precitat, ale bolo by skvelé, keby chcel vlastnit
kompletnl sériu. Vidim v tom teda aj urcitd hru
so zberatelstvom. Ak som v nejakej faze rozmys-
[al o predajnosti, bolo to skér z pohladu mlads$ich
¢itatelov, ktori Slobodu nikdy predtym neditali,

a nedivil by som sa im, keby sa im obalky jeho
doteraj$ich vydani zdali vizualne neaktualne.

To sa podla mia neda povedat o jeho textoch.
Myslim, Ze podobny restart by si zasluzilo via-
cero stars§ich autorov ¢&i klasik, ktorych obalky
Gastokrat variuja stale tie isté klisé dookola.

Mali ste volnu ruku pri navrhoch, alebo je
vysledkom kompromisu, ked vydavatel
pozeral na titul cez ekonomicki navratnost?
Myslim, Ze ekonomicky je edicia relativne dob-
re nastavend, pretoze aj ked nejde v si¢asnosti
o Uplne §tandardn( kombinaciu materialov, stale
je to technologicky velmi jednoduché riesenie.
Priznam sa, Ze konkrétny vyrobny rozpocet ne-
poznam, ale keby to nefungovalo, asi by sa niekto
ozval. Pokial sa dobre pamatam, koncept sa
vydavatelstvu od zaciatku péacil, doladovali sme
nakoniec iba vyber farby. Bol som z toho samo-
zrejme rad, lebo si uvedomujem, Ze toto rieSenie
je trochu hop alebo trop — bud sa vam hned pagci
alebo naopak ho hned odsudite ako nedctivé ¢i
neadekvéatne, nevidim tam prili§ priestor na nazo-
rové lavirovanie. Pévodne bol navrh eSte menej
farebne vyrazny, ale nakoniec som mal pocit, Zze
ak to ma fungovat, treba ediciu na pulte este jas-
nejsie identifikovat, a tak sme zvolili pre vdetky
prebaly zjednocujicu tyrkysova farbu. Jediné ¢o
sa odliSuje, st vnatorné platnové polepy. Tie st
tiez jedinym prvkom celého navrhu, ktory latent-
ne odkazuje na nazov ¢i obsah konkrétnej knihy.
Projekt méa teda niekolko rovin, treba mozno este
pripomen(t sadzbu, ktora nie je nastavena tak
genericky ako pri inych beletriach z vydavatelstva
Slovart. Ide o interpretéciu ,socialistického* pis-
ma Public s ndzvom RePublic, ktorym sa kedysi
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texts are in a way factual and plain. Words in black
and white, no great embellishments. Besides
information on the author and the book on the jac-
ket, the inner side of the jacket also includes a big
quotation of the text. It may serve as promotional
material for booksellers or as a poster to the read-
ers. These are strong statements and the jack-

et may also be used independently of the book.
The quotation is followed by information on which
books were published already and so the reader
may follow the progress of collection of the edition
as awhole. No all of us aim at reading them all, but
it would be, however, great to own the edition as
awhole.l also find it as a kind of collecting game.

Were you free to choose designs or is
this a compromise due to the publisher’s
regards to economic recoverability?

| think that the edition is in economic terms
quite well set because even though nowadays
this is not a completely standard combination of
materials, in terms of technology it is still a very
simple solution. l admit that | am not familiar
with the specific production budget, but if it did
not work, someone would probably speak up. As
far as I remember, the publishing house liked the
concept from the beginning, it was only selec-
tion of color that was after all fine-tuned. I was
of course pleased as | realize that the solution is

a bit root-hog-or-die one - either you like it or you
to the contrary condemn it as disrespectful or
inadequate, | do not think that there is any room
to tack about. The design was originally even less
distinguished by colors, | finally felt that this was
the way it should work, that it was necessary to
more clearly identify the edition on the counter
and so we chose unifying turquoise color for all
jackets. The only features to distinguish them are
the inner canvas coatings which are in general the
only part of the design that latently refer to the
title or the contents of the specific book. There
are several levels to the project, it may also be
necessary to mention the typesetting which is not
set as generically as in the case of other fiction
publications of the Slovart publishing house. This
is aninterpretation of a ,socialist* Public font
entitled RePublic which was used for newspa-
pers in the past and which was created by Czech
designer Tomas Brousil. The font is well legible,
even though it may provoke negative connotation
with some people. Under the Communist regime

it was used in most books, but also in the Rudé
pravo newspaper. So we may say that itis a kind of
retro referring to the period that most of Sloboda’s
texts came into existence. It is not surely auto telic.

Slovart gradually joined those publishers
(Koloman Kertész Bagala, Artforum, Slovenské
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sadzali noviny a jeho autorom je ¢esky dizajnér
Tomas Brousil. Je to velmi dobre ¢itatelné pismo,
aj ked u niektorych ludi m6ze vyvolat negativnu
konotaciu. Za komunistického rezimu ho vyu-
Zivala vacsina knih, alebo napriklad aj noviny
Rudé pravo. TakZze mdzeme povedat, Ze je to
akési retro odkazujlice na obdobie vzniku vaésiny
Slobodovych textov, ale urgite nie samoucéelné.

Slovart sa postupne pridal k vydavatelom
(Koloman Kertész Bagala, Artforum, Slovenské
literarne centrum), ktorym zalezi na dobrom
grafickom dizajne a st prikladom profesional-
neho pristupu ku grafickému dizajnu. Myslite si,
Ze mnohé vydavatelstva si uvedomili to, Ze dobré
grafické spracovanie predava a Ze do spolupra-
ce s graficky dizajnérom sa oplati investovat?
S externymi grafickymi dizajnérmi spolupra-
cuje vydavatelstvo Slovart najma pri publika-
ciach o umeni, kde je finanény rozpocet trocha
iny. Pri beletrii spolupracuji tiez s niektorymi
grafickymi dizajnérmi. Musim v8ak otvorene
povedat, Ze vSetko sa to odvija od rozpoétu. Pri
beznom nastaveni to méze dobre fungovat, len
pokial ide o va¢si pocet titulov, kedZe beletria
je vtomto smere trochu poddimenzovana. To
vie vykompenzovat prave ista repetitivnost.
AvSak na otazku, ¢i sa do spolupréace s grafic-
kym dizajnérmi oplati investovat, musi odpo-
vedat hlavne vydavatelstvo. Ale myslim si, ze
v st¢asnosti existuje urgita skupina [udi, ktora
siahne rad$ej po dobre upravenej knizke.

Vasa graficka tvorba ma charakteris-
tické, Specifické prvky. St odrazom ur-
¢itych stcéasnych trendov v grafickom
dizajne alebo kontextov, posunov?

Urcite sa v mojej praci opakuja niektoré prvky.
Tomu sa vyhnut Gplne ned4, a tieZ je to prirodze-
ny désledok nejakého dlhodobého skiimania,
testovania a vrstvenia pristupu k tvorbe. Myslim,
Ze je to u mia skor dosledok spdsobu rozmysla-
nia, nielen esteticka preferencia. Snazim sa, aby
v dizajne neboli veci navySe. Nech je v iom iba to,
¢o tam obsahovo a funk&ne potrebuje byt. A po-
tom tomu uz len treba néjst ¢o najprirodzenejsiu
formu. Mala by byt podla mna zaroven ¢o naj-
vyraznejsia, lebo jednou z Gloh vizualnej komu-
nikacie je aj zaujat ¢i napoméct predaju, nielen
naplnit ambicie dizajnéra. Preto som sa napri-
klad pri Slobodovi snazil ,,uhnit“ od zauzivanych
dizajnov obalok knih, aby sa stal na pulte jasne
identifikovatelny vo vizualnom Sume uz z dialky.

Co uprednostiiujete — vytvarat dizajn kni-
ham, alebo vas bavi pracovat aj na inych
dizajnérsky pritazlivych projektoch, napr.
venovat sa architektire a vystavam v ram-
ci spoloénej platformy oximoron?

V ramci oximoronu sa venujem dizajnu vystav,
ktory zahffia architektaru, dizajn exponatov, ale aj
graficky dizajn. VSetko sl to navzajom prelinajice
sa discipliny.V ramci vystav robime aj interaktivne
inStalacie so zabezpegenim realizacie. Vystavy st
pole, kde sa architektira stretava s dizajnom. Za-
roven savisi s fyziénom. Graficky dizajn je spojeny
¢asto s klikanim na poéitadi a pri vystave musime
aj nieco fyzicky vyrobit, prototypovat. Mam rad,
ked mézem tieto dva procesy vystriedat a nabrat
novy dych. Tretiu rovinu predstavuje architektara.
S Martinom Sichmanom navrhujeme rodinné domy
s takpovediac ekologickym podténom. Rodinny
dom znamena vela prace za malo pefazi. Vyzaduje
si vela veci vyrobit na mieru a zarover tu absentuje
repetitivnost dizajnu, takZe pracujeme na tom, aby
sme sa dostali aj do vaésich mierok. Kazdy v§ak
mame aj svoje vlastné aktivity, Martin napriklad
pracuje na novom koncepte veternej elektrarne.
AvSak stretavame sa pri spolo¢nych projektoch,
ktoré sa tykaji vystav, domov alebo interiérov. Mo-
mentalne nés ,,zabava“ najmé Nadacia Cvernovka.
V tomto momente je uz jasné, ze v priestore byvalej
Cvernovky nebudeme moct zostat. Snazime sa
najst vhodné alternativne priestory na dalsie fun-
govanie tu pdsobiacich kreativnych a umeleckych
zoskupeni. Snazime sa presunut vSetky ateliéry,
§tadia naraz ako jeden celok, aby sme zachovali
synergické efekty, ktoré vSetci citime ako velky pri-
nos. Ak sa roztrlsime, silny potencial kreativneho
priemyslu, ktory sa tu na jednom mieste naakumu-
loval, sa moze rozriedit a nemusi sa uz nikdy poda-
rit ho takto ucelene vyskladat na jednom mieste.
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literarne centrum) that care about good graphic
design and that are examples of professional
approach to graphic design. Do you think that
many publishing houses realized that good
graphic processing sell and that it is worth
investing in cooperation with a graphic designer?
External graphic designers cooperate with the
Slovart publishing house in the first place on pub-
lications on art where budgets are a bit different.
The publisher also cooperates with some other
graphic designers on fiction. | have, however, to

openly say that everything depends on the budget.

In case of regular setting it may only work well

if there is higher number of books as fiction is

a bit insufficiently dimensioned in this regard.
This can be made with certain repetition. The
question whether it is worth investing in cooper-
ation with graphic designers needs, however, be
mainly answered by a publishing house. | howev-
er think that at present there is a certain group
of people who prefer a book with good layout.

Your graphic works present certain charac-
teristic, specific elements. Do they reflect
certain current trends in the area of graphic
design or do they reflect contexts and shifts?
There are certainly some elements repeated
in my works. This natural consequence of cer-
tain long-term research, testing and layering
the approach to production cannot be avoided
completely. | think that it is a consequence of
my attitudes, not just aesthetic preference. | try

that there is nothing redundant in design. Let
just whatis, in terms of contents and function,
needed be in there. And then as natural a form
as possible needs to be found and it, however,
should in my opinion be as strong as possible
because one of the tasks of visual communica-
tion is also to interest and to help sales, not just
to fulfill the ambitions of the designer. In case
of Sloboda | therefore tried to visually “move
over“from the established designs of book
jackets so that on the counter it become clearly
identifiable from distance in the visual buzz.

What do you prefer — creating book design or do
you also like working on other, in terms of design,
attractive projects, such as architecture and ex-
hibitions as a part of the oximoron joint platform?
| deal with exhibition design which includes
architecture, design of exhibitions, but graphic
design as well within oximoron. These are all
mutually overlapping disciplines. We also produce
interactive installations including implementation
as a part exhibitions. The area of exhibitions is
the one where architecture meets design. At the
same time it is connected with physical nature.
Graphic design is often connected with clicking
on a computer and in case of an exhibition we
also have to physically produce and to prototype
something. | am pleased to be able to interchange
the two processes and to catch a new breath.The
third level is represented by architecture. Me and
Martin Sichman design detached houses with
supposedly ecological undertone. A detached
house means a lot of work for small money. It
requires producing tailor-made objects and at the
same time there is no repetition of design, so we
work on to turn to large scale operation, too. Each
of us, however, has activities of his own, Martin for
example works on a new concept of a wind power
plant. We, however, meet while working on joint
projects which concern exhibitions, houses or
interiors. At the moment we are in particular busy
working on Nadéacia Cvernovka. At the moment
itis already clear that we will not be allowed to
stay at the premises of former Cvernovka. We try
to find alternative premises for further oper-
ation of creative and artist groupings working
there now. We try to move all studios as a whole
at once to preserve the synergic effects that we
all find a great contribution. If we are straggled,
the strong potential of creative industry accu-
mulated in there may be weakened and it may
never be put together in just one place again.

1

5/21/16 12:13 PM



/

/

/

>.
=
=
<
=
=
e
>
v
Li]
£y
X
L1
<L
N
<
2
Ll
U
<
7
()
O
LY
<L
Sz

d2-2016_04.indd 12

@ :
=]
&
@\
Z
=
N
@
<
o
U.
=
S
Z.
=
=
O
e

®

Balustrada
na Farskych

schodoch v Ziline
Balustravde at Farské
schody, Zilina

Dizajn Design by Marcel Benéik, Peter Lényi, Ondrej Marko, Marian Lucky
Klient Client OOCR Mala Fatra, Zilina the Mala Fatra Regional Tourism Organization of Zilina, 2015

Rozhovor s Marcelom Benéikom a s Petrom Lényim (za ateliér 2021)

Interview with Marcel Bencik and Peter Lényi (ateliér 2021)
Text Lubica Pavlovi¢ova
Foto archiv Marcel Benéik

Ocenenym projektom sa v kategorii expe-
rimentalny dizajn stala realizacia Zilinskej
Balustrady. Bol to dlhy proces dopracovat sa
k myslienke vytvorit tabulu — &iselnik, ktora
informuje o réznych aspektoch Zivota v Ziline?
Marcel Benéik: Pre¢o &iselnik? Pri koncipovani
zameru alebo idey Balustrady sme sa chceli vy-
hnat konvenénym rieSeniam typu mapa, oznac¢o-
vanie bodov, vypisovanie informacii, ¢i zostavo-
vanie pisomnych zaznamov. Hladali sme spdsob,
ktory by dokazal byt objektivny, ktory by cez
jednoduchu logiku alebo jednoduchd matema-
tiku bol schopny podavat urgita spravu o meste.
Chceli sme pracovat iba s jednou informéaciou —
kedZe priestor, v ktorom sme sa pohybovali, je za-
spamovany dal§imi vizualnymi prvkami. Zarover
je zloZito rieSeny z hladiska architektury, preto
vSetko, ¢o by sme dorfitho umiestnili v drobnych
»dielikoch®, by bol skér problém a nakoniec by to
znamenalo iba dalSie ,,zaSpinenie” priestoru. Po
dlhsich debatach sme sa zhodli, Ze prave ¢islo je
pre nas vychodiskom. Cislo je objektivny prvok
a s pridanim popisky je schopné podat aktkolvek
informaciu. Pritom v kone¢nom désledku je na
naplnenie takto stanovenej Glohy potrebné vytvo-
rit iba 10 znakov. Nakoniec sme pre mesto reali-
zovali sériu tridsiatich tabul, kedZze sme Statistic-
ky odhadli, Ze tymto spésobom budeme schopni
sprostredkovat a povedat akukolvek informaciu.
Peter Lényi: Presne tak, ked to prezeniem,
ten proces trval cely Zivot. Museli sme vSetci
doréast do stavu, ked sme boli schopni nahlas

formulovat, Ze nas nezaujima dekér, Ze nechce-
me vytvarat scénografiu, ale (budem pateticky,
ale neviem to inak sformulovat) ,hladat pravdu*
Samotnych stretnuti, na ktorych sme sa pohéadali
a nasledne dohodli, bolo sice iba par — dve, tri,
ale o to boli intenzivnejSie. Vzdy, ked sa uz nieko-
mu zdalo, Ze méa napad, ostatni ho zostrelili, Ze je
nés to nebavi. Ako sme redukovali rozsah vstupov
a informacii, na akych sme sa boli ochotni zhod-
nut, dostali sme sa na Groven ¢isel — objektiv-
nych tvrdych dat, z ktorych sa uz neda ni¢ ubrat.

Z akych zdrojov ste Eerpali a Cerpate relevant-
né podklady? Ste spokojni s tym, ako Zilinska
verejnost prijima éiselnik na Balustrade?

MB: Prva tabulu — Gvodni informéciu — sme po-
stavili na ¢isle, ktoré vyjadrovalo aktualny poc¢et
obyvatelov Ziliny. Pripadalo nam to najlogickej-
Sie — chapali sme ju ako vstupny kéd pre obyva-
telov mesta. Zda sa, ze Zilingania sa s myslienkou
¢iselnika ¢asom stotoznili, hoci ju najskor priji-
mali rozne. Co véak sme dokazali, je to, Ze postu-
pom ¢asu zacali o zverejnenych informéaciach na
roznych férach diskutovat. Aj pre mna ako rode-
ného Zilingana je kazdy novy Gdaj zaujimavy — do-
zvedel som sa napriklad, na kolkych hektaroch sa
Zilina rozprestiera, kolko ma mesto rokov, kotko
deti sa v iom narodilo, kolko sa vyrobilo v Ziline
aut... Tym, Ze &isla sa pravidelne menia — po uply-
nuti uréitého obdobia — napriklad po roku, je moz-
né zaznamenat progres alebo regres v sledovanej
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The project awarded a prize in the Experimen-
tal Design category was implementation of the
Zilina Balustrade. Was it a long process to get
to the idea of creating a board — a dial plate to
inform on various aspects of life at Zilina?
Marcel Benéik: Why a dial plate? What we
wished to do upon designing the intention or
the idea of the Balustrade was to avoid any
conventional solutions, such as a map, a point
designation, listing information or making written
records. We were looking for a way that could be
objective, that could convey a certain message on
the town via simple logic or simple mathematics.
We only wanted to work with one information -
as the room that we moved in was filled up with
other spam — other visual elements. At the same
time itis interms of architecture complicated-
ly designed, therefore anything that would be
placed in small “units” would rather be a problem
and finally would only mean “soiling” the room
further. There were lengthy discussions and then
we agreed that a number was our starting point.
Anumber is an objective element and if a caption
is also added, any information may be conveyed.
And yet just 10 letters finally need to be created
to fulfill the task so assigned. Finally we carried
out a series of thirty boards for the town as we
statistically estimated that we will be able to me-
diate and to express any information in that way.
Peter Lényi: Exactly, to exaggerate | will only say
that the process took all of my life. We all had to
reach the situation that we were not able to loudly

formulate that we were not interested in decorum,
that we did not want to create stage design, but

(I will be pathetic, but cannot otherwise formulate
that idea), that we wanted to “look for truth “. The
meetings that we quarreled at and subsequently
came to terms again were just a few- two or three,
but they were much the same intensive. Every time
someone thought that he had an idea, the others
slapped it as too cheap, too embellishing or not
interesting at all. Reducing the scope of inputs
and information that we were willing to agree

on, we reached the level of numbers — objective
tough data that may not be further reduced.

What were the sources that you were and
are drawing relevant sources from? Do you
feel satisfied about how the Zilina public
receive the dial-plate at the Balustrade?

MB: The first board—- the introductory infor-
mation — was based on a number expressing the
current number of inhabitants of Zilina. It seemed
to us as the most logical solution— we under-
stood it as the entrance code of the inhabitants
of the town. It appears that the inhabitants of
Zilina identified themselves with the idea of a dial
plate in the course of time, even though in the
beginning they received it in different ways. What
we however accomplished is that in the course
of time they started discussing the information
published in various forums. Any new piece of
information is interesting even for me, a native
of Zilina - | for example learnt what the area of

13
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oblasti. Instalacia je tu uz pomaly rok a pol. Pod-
klady, ktoré kazdé dva mesiace ziskavame priamo
od mesta, mdzeme my, ako autori, vetovat v pri-
pade, Ze by mali politicky podton. Dnes sa pred
tabulou fotografuju turisti a je zaradena medzi
10 miest, ktoré sa pri navéteve Ziliny oplati vidiet.
PL:Dostalo sa nam vela ré6znorodych ohlasov —
od srde¢nej podpory po totalnu nenavist, ale od-
kedy sa snazime o pracu vo verejnom priestore,
sme zvyknuti vypocut si hlas ludu a ked je uiiho
ochota diskutovat, sme pripraveni vysvetlovat.
Vela [udi, ktorych si osobnostne a profesijne va-
Zime, prijima tento projekt velmi kladne. Ti, ktori
nie st az taki nad$eni, ho snad prijmd mozno pra-
ve teraz, ked bol ,,zvonka“ ohodnoteny ako dobry.

Co pre vas znamena slovné spojenie experi-
ment a dizajn, resp. experimentalny dizajn?

MB: Pre mnia ako grafického dizajnéra, tvorcu,
je experiment v prvom rade tGzbou nebyt Zziadnym
sposobom limitovany v ramci nejakych hranic ale-
bo konvencii, ktoré stvisia s mojim odborom, ale
Gvahy o tom, ako je mozné myslenie a metddy pra-
ce dizajnéra aplikovat na ¢o najrozmanitejSom poli
tvorby — toto je pre mia zaklad experimentu. Dru-
hou vecou, ktora sivisi s experimentom v dizajne je
to, Ze nevieme, ¢i vysledok bude Gspesny alebo nie.
Samozrejme, Ze je to velmi tazké presadit v rdmci
projektov, za ktoré niekto plati. Ale ak klient, zada-
vatel alebo spolupracovnik je ochotny investovat
aj do rizika, niekedy sa to méze naozaj vyplatit.
Prikladom takejto situacie st kosické Kasarne/
Kulturpark — niektoré z projektov mali skuto¢ne
povahu experimentu. Doprial by som kazdému di-
zajnérovi, aby mohol v takejto miere experimento-
vat a skigat ako som mohol v tomto pripade aj ja.

PL: Ako architektonicky ateliér mame mozno
trochu iny a technickejsi pristup nez kolegovia,
ktori sa venuju dizajnu vo forme navrhu produk-
tov alebo grafického dizajnu. U nas to znamena
snahu nanovo formulovat, testovat, zahadzovat
to, ¢o sa ukaze ako nefunkéné, skisat 20 sle-
pych ciest, kym najdeme ta spravnu. To stoji
kopec driny, ekonomicky je to prudko neefek-
tivne, neviem, dokedy nés to este bude bavit.

Zaujimavostou je mozno, Ze u nas v ateliéri
sa slovo ,,dizajn” berie ako interna nadavka.
Vzdy, ked niekto z nas pride s rieSenim, ktoré
ziciou, formou, ktora ide po ,krase“ navzdory
prevadzkovej neefektivite, zahriakneme ho
»dizajnujes“! Snazime sa uchranit sa od tohto
vyznamu slova dizajn, aj ked si, samozrejme,
uvedomujeme, Ze v ramci Sir$ej spolo¢nosti
tento pojem ma ovela komplexnejsi vyznam.

Ked sa pozriete na posledné tri roky, ¢o vas
konkrétne najviac zaujalo, resp. potesilo
v slovenskom komunikaénom dizajne?

MB: Mne sa paci to, Ze slovensky dizajn
existuje, hoci existuji polemiky o tom, ¢i ma
nejaky charakter, identitu, pre mia osobne ma
dokonca $pecifickd poetiku. Velmi sa tesim
z kvalitnej prace mladych dizajnérov, Standard
dizajnu sa za poslednych 10 rokov velmi zvy-
8il. Dalgia zaujimava skutognost je taka, Ze na
Slovensku aj existuje dopyt po dobrom dizajne.
Robia sa vynikajlce knihy z vytvarnej aj tech-
nologickej stranky, mam rad nas vystavnicky
dizajn, dizajn Slovenskej narodnej galérie...

PL:V tejto téme mame iba obmedzeny prehlad
prostrednictvom facebooku, par vystav, na ktoré
stihame z4jst a toho, ¢o nam priamo predstavia
znami. Preto sa nechceme pasovat do pozicie, ze
by sme to vedeli fundovane zhodnotit. Ale moze-
me povedat, Ze nam velmi imponuje projekt jed-
notnej identity $tatu od Juraja Blaska — perfekt-
na myslienka, zjednodusenie, efektivita. Presne
ekvivalent toho by sme chceli robit v architekture.

Na ¢om v stiéasnosti pracujete?

MB:V stc¢asnosti robim monografiu Daniela
Fischera, ktora sa bude v kratkom ¢ase realizo-
vat. S kolegyriou z Polska dokonéujem redizajn
¢asopisu o divadle Teatr — na to sa te§im, pretoze
¢asopis ma 70 rokov, s Povazskou galériou ume-
nia v Ziline by som mal spolupracovat na nove;j
expozicii. So zerozero dokon&ujem navigaény
systém a vizualnu identitu mesta Leopoldov.
Okrem toho dokon&ujem treti ro¢nik festivalu Eu-
rokontext a kampaf Mestského divadla v Ziline.

PL:Je to velmi pestré. Nedavno sme dorobili iny
maly projekt v Ziline — pristredok a lavku na kopci
Stranik. Zorganizovali sme otvorend architekto-
nicka sGtaz na vyhliadkovl vezu na susednom
kopci — Dubni — ktord momentalne bezi, na vy-
sledky sa te§ime v jani. Mame rozpracované dal-
Sie tri architektonické a urbanistické sttaze ako
organizatori. Popri tom kreslime hasi¢ska zbrojni-
cu do Leopoldova, par prvkov drobnej architekta-
ry pri Banskej Stiavnici, rekonétrukciu rodinného
domu. Nedavno sme vyhrali sitaz na prestavbu
Safarikovho namestia v Bratislave, tak sa pri-
pravujeme na budtcu spolupracu s mestom.

Marcel, medzi prihlasenymi pracami v ramci
tohtoroénej Narodnej ceny za komunikaény
dizajn tvoje meno figurovalo pod tromi z nich.
Verejnost uz véetky viac-menej pozna, kedze
je mozné sa s nimi stretnit v mestskych exte-
riéroch. Pritom kaZzda z nich riesi iny problém.
MB: Ano, kazda z nich sa zaobera trochu inou
situaciou alebo mapuje iny priestor v ramci vizu-
alnej komunikécie ¢i grafického dizajnu. Prva je
Zilinska Balustrada, ¢o je instalacia vo verejnom
priestore. Jej prvoradou Glohou je komunikéacia
s obyvatelmi alebo verejnostou. Druhé st kosické
Kasarne/Kulturpark, ktoré st doposial najva¢sim
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the town was in hectares, how old the town is,
how many children were born there, how many
cars were produced there... As the numbers are
changed regularly - after a certain period of
time — such as a year, itis possible to record either
progress or regress in the area under review. The
installation is here for almost a year and a half.
We as the authors may veto the background data
that we receive directly from the town every two
months in case that there is political undertow.
Nowadays tourists take photos of themselves in
front of the board which is included among the
10 places worth seeing during a visit to Zilina.

PL: We received many various responses — from
cordial support to total hatred, but since we try to
work in public space, we are used to listen to the
voice of people and if the people are willing to dis-
cuss we are ready to explain. Many people that we
respect in terms of personality and profession re-
ceive the project very positively. Those who are not
that enthusiastic, may possibly accept it just now
that it was assessed as good “from the outside”

What does the expression experiment and
design or experimental design mean to you?

MB: Experiment is for me as a graphic designer
and an author in the first place desire not to be
limited in any way by any boundaries or conven-
tions that are connected with my specialization,
but deliberations on how thinking and methods of
designer work may be applied to as diverse a field
of creation as possible — this is what | consider as
the base of experiment. Just another matter con-
nected with experiment in design is that we do not
know whether the result will be successful or not.
Itis of course very difficult to assert ourselves in
projects that are paid for by someone. But if a cus-
tomer, an ordering party or a colleague is willing
to invest in the risk, sometimes it may also really
pay off. An example of a situation like this is the
Kosice Kasarne (Barracks) / Kulturpark — some of
the projects were really of experimental nature.
| would like any designer to be able to experiment
and to try to the extent as | also could in this case.

PL: We as an architectonic studio may have
different and more technical approach than our
colleagues who deal with design in the form of
product projects or in the form of graphic de-
sign. In our studio it means efforts to formulate
anew, to test, to discard what turns out to be
as non functional, to try 20 blind routes before
we find the right one. It costs us lots of hard
work, in economic terms it is highly ineffective
and | do not know how long we will enjoy that.

It may be interesting that in our studio we
find “design“as our internal insult. Every time
that some of us comes up with a solution which
is “embellishing®, primarily focusing on com-
position, form is targeted at “beauty” despite
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projektom aky som robil, a to z hladiska ¢asu,
rozsahu zadania a rozklada sa aj na najvacsej
ploche. Chapem ho ako dobré prepojenie grafic-
kého dizajnu a architektiry, alebo priklad toho,
ako tieto dve discipliny mézu vzajomne koopero-
vat. Tretim projektom je Eurokontext — medzina-
rodny divadelny festival Slovenského narodného
divadla, ktory sa uskuto¢ni tento rok uz po treti-
krat, kde som navrhol jeho vizualnu identitu — vy-
tvoril som znacku festivalu a sprievodné materia-
ly. V ramci tohto festivalu vznika kazdy rok aj novy
objekt pre verejny priestor. VSetky tieto tri prace
v8ak spéja jedna vec — vznikli v kooperacii, st to
kolaborativne projekty, vzdy som si k spolupraci
niekoho pozval alebo si niekto pozval mnia.'

Kedy si naposledy bol v KoSiciach a ako
si spokojny s odstupom ¢asu so svojou
pracou v areali Kasarni/ Kulturpark?
Naposledy som KoS$ice navstivil koncom
minulého roka. Ci som spokojny s pracou — mu-
sim byt spokojny, inak to pri takejto zakazke ani
nejde. Jediné, ¢o mi je mozno lGto je, Ze niektoré
¢asti — napriklad vizualno-komunikaény klas-
ter, sa akoby nepodarilo uz dalej vyuzivat tak,
ako sme si to predstavovali. Pévodny zamer bol
ten, Ze na plachty mali byt umiestiiované rézne
informacie, alebo na nich mali byt umiestnené
nové diela alebo mali z nich vznikat trojrozmerné
inStalacie. Ale od momentu, ked sme tam my
umiestnili prva informaciu, Ze kasarne boli zalo-
Zené vtedy a vtedy, sa ni¢ nezmenilo — nechcem
patrat po pri¢inach, ale je to $koda. Pretoze
to bol hlavny zdmer — pre mria ako grafického
dizajnéra nebolo v tomto projekte ddlezité to, ze
natrvalo bude vystavené moje dielo, ale v spo-
lupraci s architektmi spoluvytvéarat prostredie,
ktoré bude mozné dalej kultivovat a rozvijat.

Bol si sié¢astou a velmi &asto aj hlavnym ini-
ciatorom mnohych aktivit spojenych nielen

s grafickym dizajnom (konferencie Kupé,
praca na stanici Zilina-Zarieéie — worksho-
py Living Underground, benatske bienale,
vystavy Studentov V4 Graduation Projects).
Ktora z aktivit, cez ktoré ta vnima dizajnérska
komunita, je tvojim najmil§im dietatom?

Pre mria bolo velmi délezité Zivotné obdobie
vo veku, ked som mal 25 az 35 rokov, ked som sa
najviac venoval v§etkym tymto aktivitam. Zauji-
mali ma vtedy najma preto, Ze sa na Slovensku
a vo vychodnej Eurépe vébec, formulovali Glohy
a ciele grafického dizajnu a postavenie dizajné-
ra v spolo¢nosti. A vSetky spominané projekty
smerovali k naplneniu tohto ciela — k hladaniu
vlastnej identity, definovaniu obsahu profesie,
vyty€eniu jej miesta v ramci spolo¢nosti — ako
by ju mala spoloénost respektovat a naopak, ako
by mala profesia dizajnéra reSpektovat potreby

spoloénosti. Pre mna to bolo velmi délezité
obdobie aj z osobnej stranky, lebo ma dokazalo
naugit napliat si sny a vyzvy, ktoré som si stano-
vil. Tyka sa to aj konferencie Kupé? — tazil som,
aby konferencia tohto druhu bola na Slovensku
a podarilo sa! Postupom ¢asu samozrejme jej
organizacia a realizacia potrebovala iny pristup,
hlbsiu profesionalizaciu, iny prisun penazi, a to
sa mi uz s kolegami, s ktorymi sme ju pripravo-
vali, nepodarilo. Konferencia svojho ¢asu odisla,
ale fungovala celych 6 rokov, a to vtedy, ked mala
svoje opodstatnenie. Mozno prave Kupé pova-
Zujem za svoje najmilsie dieta, spominam si nan
s urc¢itou nostalgiou. Bol by som velmi rad, ak by
sa nasiel niekto, kto by nadviazal na jej myslien-
ku. Hoci chapem, Ze kazdy ma inG predstavu,
iny sen o vlastnom projekte, takom, ktory by bol
jeho vlastnym dietatom. Ale mozno... mozno
by sa dalo niekoho presved¢it o tom, Ze bolo
vhodné myslienku o takejto konferencii oprasit.
Graduation Projects funguja doteraz, v ¢ase
vzniku to bola pre mfa zaujimava vyzva. A to
z toho dévodu, Ze sme chceli ukazat, Ze aj vo
vychodnej Eurdépe uz na arovni $kolskych prac
vznikaju zaujimavé diela, veci maju vlastny cha-
rakter. Benatske bienale® bolo pre mna $peci-
fické v rovnakom zmysle ako Balustrada alebo
Kasarne/Kulturpark KoSice. Bol som prizvany
ako sucast architektonického timu, ako autor,
ktory mal spoluvytvarat koncepciu bienale, ¢o
bolo vtedy (podla mna) uritym precedensom,
pretoze som nebol prizvany iba na to, aby som
zjednodus$ene povedané robil tabulky, napisy
alebo popisky... Vtedy som si overil, ze graficky
dizajn moze vyrazne vstlpit do architektary.
Bude to zniet ako kligé: vSetky tieto aktivi-
ty mi priniesli najma délezité sklisenosti...

Co by si svojmu odboru, resp. slovenskej
kultare zaZelal do budicnosti?

Mat viac ¢asu na pracu — z hladiska ¢asu ¢asto
pracujeme na hrane —a samozrejme rozpo¢ty na
nasu pracu. Mali by sme sa jasnejsie identifiko-
vat ako komunita, Ze sme tu, schopni produkovat
projekty, mame ¢o povedat okolitému svetu...

1 Okrem zilinskej Balustrady dalsimi prihlasenymi projektmi
boli: Identita architektonického celku Kasarne/Kulturpark
z roku 2013, v spolupraci s architektonickym stidiom zerozero
z Pre$ova a Eurokontext.sk, vizualna identita Medzinarodného
divadelného festivalu Slovenského narodného divadla
v roku 2014, ktory spolu s Marcelom Benc¢ikom vytvorili
Lucia Mlynéekova, Anna Ulahelova a Lenka Navratilova.

2 Vrokoch 2005 az 2010 sa v priestoroch Stanice Zilina-Zariecie
pravidelne konala konferencia zamerana na graficky dizajn
avizualnu komunikéaciu. Vystapilo tu 55 prednasajacich
z 11 eurdpskych krajin. Organizaciu zabezpecoval tim 4 az
10 [udi spolu so 120 dobrovolnikmi z radov $tudentov.

3 Vitazny navrh sttaze na expoziciu pavilonu Ceskej a Slovenskej
republiky na 11. roéniku Bienale architekttry v Benatkach v roku
2008 SIDEWAYS vznikol na tému bienale Out there: Architecture
beyond building. Autori projektu a realizacie: zdruzenie zerozero
untd. — Irakli Eristavi, Marcel Bengik, Martin Jan&ok, Silvia
Miklugova, Pavol Silla. Kuratorky vystavy: Alexandra Kusa,
Monika Mitasova, spolupraca: Katarina Hrda, Karol Prudil.
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operational inefficiency, he is squashed as
“designing “! We try to protect ourselves from
that meaning of the word design, even though
we of course realize that in wider public the
word has much more complex meaning.

If you come back to the last three years, what
is it that specifically interested or pleased you
most in the Slovak communication design?

MB: | am pleased that the Slovak design exists,
even though there are polemics on whether it
has any character, identity, but for me person-
ally it even has specific poetics. | also enjoy
high quality work of young designers, standard
of design was raised a lot in the last 10 years.
Just another interesting fact is that there exists
demand for good design in Slovakia. There
are excellent books in terms of art and tech-
nology produced, | like our exhibition design
and design of the Slovak National Gallery...

PL: We only limitedly orientate in the topic
via the Facebook and several exhibitions that
we manage to go to in time and therefore we
do not want do declare ourselves as those to
eruditely assess it. We may anyway say that we
are very much impressed by the unified state
identity by Juraj Blasko — a perfect idea, simpli-
fication, efficiency. Exactly equivalent to what
we would like to do in the field of architecture.

What is it that you work on at present?

MB: I currently work on monograph of Daniel
Fischer to be implemented shortly. Me and a col-
league of mine from Poland finish redesign of the
Teatr, a magazine on theater - this is what | look
forward to as the magazine is 70 years old, | expect
cooperation with Povazska galéria umenia v Ziline
on a new exhibition. | finish a navigation system
and a visual identity of the town of Leopoldov with
zero zero. Besides | also finish the third year of
the Eurokontext festival as well as a campaign of
Mestské divadlo v Ziline (The Zilina Town Theater).

PL: It is very diverse. Recently | finished another
small project at Zilina - a shelter roof and a bridge
on the Stranik hill. We organized an open archi-
tectonic competition for supply of an observa-
tion tower on the hill next door — Dubenr - which
is nowadays underway and we look forward to
seeing the results in June. We as organizers work
on another three architectonic and urbanistic
competitions. Besides we draw a fire station for
Leopoldov, a few elements of petty architecture
close to Banska Stiavnica and reconstruction of
a detached house. We recently won competition
for rebuilding of Safarikovo namestie of Bratislava
(the Safarik Square of Bratislava), so we prepare
ourselves for future cooperation with the city.
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Sucasna tvorba pisma
na Slovensku. Dizajn
textovej rodiny pisma
The Contemporary Type
Design in Slovakia. Design
of the Text Type Family

Dizajn Design by Samuel Carnoky
Skola School Technicka univerzita v Kosiciach, 2015

Pedagég Mentor Marian Oslislo

Publikovany text je zhrnutim vysledkov vyskumu
dizertacnej prace Sticasna tvorba pisma na Slo-
vensku. Dizajn textovej rodiny pisma, ktora bola
prezentovana v roku 2015. Opiera sa o poznat-
ky nadobudnuté prostrednictvom rozhovorov

s vybranymi autormi, ktori sa vo svojej tvorbe
zaoberaju dizajnom pisma, a ktorych tvorba pri-
nasa kvalitativne vysledky v tejto oblasti (Peter
Bilak, Ondrej Job, Jan Filipek, Andrej Dienes,
David Chmela, Slavka Paulikova, Juraj Chrasti-
na, Marek Chmiel, Michal Tornyai, Karol Prudil,
Matus Lelovsky, Vojtech Ruman, Pavel Snoha,
Martin Py$ny, Jitka Jeneckova, Matej Vojtus,
Filip Zajac, Ivana Paleckova, Martin Kahan).

Jednym zo zisteni vyskumu je, Ze napriek vzras-
tajicemu zaujmu je povedomie o tvorbe pisma
medzi slovenskou verejnostou slabé az nizke.
KedZe dizajn pisma je velmi Gzkou Speciali-
zAaciou, nie je toto zistenie aZ také prekvapivé
a je pravdepodobné, Ze podobn4 situacia je aj
v okolitych krajinach. Opakom nizkeho povedo-
mia v laickej verejnosti je vnimanie tohto odboru
medzi grafickymi dizajnérmi a odbornou verej-
nostou. O tom sved¢i aktivny zaujem grafickych
dizajnérov o pisma doméaceho povodu a obluba
pouzivat ich vo svojej praci. Povedomie o tvorbe
pisma vzrasté aj vdaka za¢leneniu metodiky
tvorby pisma do eduka&ného procesu’, pri¢om
sU¢asna generacia indpiruje a povzbudzuje
dalsich. Pomerne malé scéna sa tak kazdym
rokom rozrasté o novych slubnych autorov.

Je pravdou, Ze z hladiska histérie tradicia p6-
vodnej tvorby pisma na Slovensku nema hlboké

Text Samuel Carnoky
Foto archiv autor

korene. Stcastou vyskumu bolo zistit ako tato
skutoénost vnimaja st¢asni tvorcovia a nakolko
je pre nich podstatna vazba na minulost a tradi-
ciu. Napriek plytkym korefiom vacsina sic¢asnych
tvorcov nevnima tato skuto¢nost ako Ziadnu
prekazku. Nevyhoda sa m6ze odzrkadlovat prave
v spominanom slabom povedomi. Tornyai v§ak
napriklad nevidi zmysel v priliSnom upinani sa
na tradiciu, pretoze ju nevnima narodne, ale ako
slcast celého regionu. Mnohi tvorcovia maja
podobny nazor. Hranice dnes nepredstavuji
problém a ¢erpat tak mozno z akychkolvek zdro-
jov. Cisté pole prinasa slobodu a otvara zaroven
priestor pre sviezi rast mladej generacie nezata-
Zenej potrebou obhajit tradiciu alebo nadvazovat
na korene z minulosti. Jéb vidi napriklad vyznam
vtom, Ze aj ked sa histéria neda dobehnit, v su-
¢asnej digitalnej faze mame svojich zastupcov
a mdzeme budovat svoju reputaciu prave teraz.
Ako konstatuje Peter Bilak, tvorba pisma dnes
nevyzaduje velkl infradtruktdru, ani financie.
Aj krajiny bez hlbsich tradicii tak m6zu Gspes-
ne konkurovat miestam s hlbokymi korefimi.
Vacsina tvorcov, ktorym som venoval pozor-
nost, sa véak nezameriava len na dizajn pisma.
Mnohi sa venuju predovsetkym grafickému
dizajnu (Vojtus, Lelovsky, Snoha, Kahan...) alebo
balansuju medzi oboma disciplinami (Paulikova,
Job), pripadne pdsobia aj v oblasti edukéacie
(Bilak, Tornyai). Tak ako Peter Bilak dizajnu pisiem
pre komeréné pouzitie sa venujld predovSetkym
Joéb, Filipek, Dienes, Chrastina a Paulikova.2 Am-
biciu venovat sa pismotvorbe aj nadalej a pub-
likovat pisma komeréne ma napriklad Chmela,
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The text published is a summary of the results
of research, a part of thesis entitled The Con-
temporary Type Design in Slovakia. Design of
the Text Type Family which was presented in
2015. It is based on the knowledge obtained
from the interviews with selected authors who
deal with type design in their works and whose
works bring qualitative results in the field (Peter
Bilak, Ondrej Job, Jan Filipek, Andrej Dienes,
David Chmela, Slavka Paulikova, Juraj Chrasti-
na, Marek Chmiel, Michal Tornyai, Karol Prudil,
Matuis Lelovsky, Vojtech Ruman, Pavel Snoha,
Martin Py$ny, Jitka Jeneckova, Matej Vojtus,
Filip Zajac, lvana Pale¢kova and Martin Kahan).

One of the findings of the research is the fact that
despite the growing interest the awareness of
type creation among the Slovak public is weak and
even low. Since the type design is a very narrow
specialization, the finding is not too surprising
and it is probable that the situation is similar in
the neighboring countries, too. Low awareness
of non-professional public is counterweighted
by the perception of the branch among graphic
designers and professional public. This is proved
by the active interest of graphic designers in types
of domestic origin and liking for using them in
their works. Awareness of type creation is also
growing thanks to the inclusion of methodolo-
gy of type creation in the educational process'
with the contemporary generation inspiring and
encouraging others. Quite a small scene is every
year increased by new promising authors.

Most authors that | have paid attention to do
not, however, focus on type design only. Many
in particular deal with graphic design (Vojtus,
Lelovsky, Snoha, Kahan...) or vacillate between
the two disciplines (Paulikova, Job) and pos-
sibly also teach (Bilak, Tornyai). Just like Peter
Bilak, type design for commercial use is the field
that in particular Jéb, Filipek, Dienes, Chrastina
a Paulikova deal with.?2 There is an ambition to
further deal with type creation and to publish
type for commercially with for example Chmela,
Janeckova, Ruman, Chmiel, but with Pys$ny too.
It was also found out that approximately half the
authors researched are not interested to make
a living by type creation. Many of them would
like to commercially publish their types once
finished (Tornyai, Snoha, Prudil, Lelovsky). An
interesting finding following from the research
is the fact that even some authors gave more or
less prominence to type design in their works,
they do not find themselves fully-fledged type
creators, not even a part of the local type scene
(for example Zajac, Kahan, Snoha, Pysny).

The types may, in terms of categorization
according to their use, be divided into two main
groups — textual types and title types. While

textual types require good legibility, title types
may be more expressional, more experimental,
but also less legible in character. Less conven-
tional kinds of types are well applied to attract
attention or to create the necessary atmosphere.
Our type authors have in this regard different
preferences. The most numerous group, however,
prefer balanced proportion and deals with both
categories without distinction (Filipek, Chmela,
Tornyai, Paulikovéa, Snoha, Prudil, Jane¢kova,
Vojtus$). Creation of good-quality textual types
is a priority especially to Peter Bilak and his
type foundry Typotheque. From among younger
generation for example Diene§, Ruman and Pysny
until now concentrated especially on design of
textual types in their works. Preferring creation
of title types may on the other hand be in parti-
cular observed in case of Chrastina and Lelovsky.
Design of title types does not usually require so
much knowledge as design of a textual type and is
therefore characteristic of type authors — novices.
The category may for example include first type
works by Pale¢kovéa and Kahan. Overwhelming
proportion of title types may also be observed in
the works that J6b or Chmiel produced until now.
If the type creation in Slovakia mapped is
looked into more deeply, one may conclude
overwhelming proportion of the title types,
especially if the finished and published types
are taken into account. Possible reason why
finished textual types are more or less absent
from the Slovak type creation is also the fact
that creating a good quality textual type fam-
ily is a lengthy and demanding process which
requires a lot of experience and technical skills.
Itisinteresting to find out that individualism
and presentation as well as distribution of their
types in particular via their own type foundries is
a distinctive feature of the contemporary Slovak
type creators who operate professionally in the
field of type design (Job — Urtd, Filipek — DizajnDe-
sign, Diene$ — AdTypo, Carnoky — CarnokyType).
This may also be seen worldwide. Most type
creators in fact work either individually or in pairs.
Undoubted advantage of the individual way
of work is maximum control over the process
of design as a whole without necessity to
adapt to anyone else. In terms of commerce
there is no need to divide profits and to avoid
possible disputes. At the same time one may
distinguish his works from those of other au-
thors, keep the specific common features of his
types and create his individual handwriting.
Although freedom is in a way lost in a team work,
the undoubted positive about it is quicker produc-
tion. The possibility to divide work enables special-
ization in just certain parts of the process which
may result in focus on larger projects and growing
tendency of the quality level of the outputs. Even
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« Pre¢o md podla teba zmysel zaoberat sa pismom

a vytvarat dal$ie? €@ Ako vnimas povedomie o tvorbe pisma
na Slovensku? @ Kde a ako si naberal skisenosti s tvorbou
pisma? @ Vedel by si zhodnotit sposob vyuky tvorby pisma
na $koldch, kde si tudoval? @ Comu sa venuje§ okrem
tvorby pisma. Aky podiel md v tvojej praci pismotvorba? @
Co by si odkazal za¢inajicim pismotvorcom? Aké ingpiraéné
zdroje by si im odporu¢il? @ Ako vnimas slovensku
pismarskd scénu? Citis sa byt jej sucastou? @ Tradicia
tvorby pisma na Slovensku nemd hlboké korene. Povazuje$
tuto skuto¢nost za hendikep alebo by sa naopak mohla

stat aj vyhodou? @ Vnimas v pismotvorbe na Slovensku
nieco, ¢o by sa dalo povazovat za $pecifické alebo lokalne?
@ Co ta pri tvorbe pisma ovplyviiuje alebo in$piruje?

@ Ako vnimas trendy v dizajne pisma? € K ¢omu viac
inklinujes, k tvorbe textovych alebo nadpisovych pisiem?

@ Ako komplexne pristupujes k spracovaniu pisma? @

Ako vnimas svoju pismarsku pracu s odstupom ¢asu?

Je nieco, ¢o by si teraz riesil inak? @ Ako postupujes pri
dizajne pisma? Aké nastroje pouzivas? @ Co ta v procese
dizajnu pisma najviac bavi a ¢o ti naopak robi najvicsie
starosti? @ Ako dlho ti trvd vytvorit pismo od konceptu

a prvej skice aZ po hotovy font? @ Uvazuje$ aj o pripadnom
komerénom vyuziti svojich pisiem po ich dokonéeni a Ziveni
sa pismotvorbou? @ Sledujes v praci slovenskych grafickych
dizajnérov pouzivanie pisiem od domécich pismotvorcov?
@ Pre slovenskych pismotvorcov je typicky individualizmus
a zakladanie ,,One man Type Foundry“. V ¢om vidi$ klady
alebo zapory individudlneho sposobu prace? @ Co si myslis
o timovej préci pri tvorbe pisma? Aké st tvoje skusenosti?
@ Malo by podla teba zmysel spojit sily a vytvorit jednu
spolo¢nu Type Foundry na Slovensku? @ Nakolko sa chces
venovat pismu v dal$ej praci a smerovani?

ROZHOVOR SO SLOVENSKYMI PISMOTVORCAMI

« V Type & Media na KABK v Haagu p6sobi$ ako pedagdg.
Na ¢o sa vo vyuke najviac zameriavas?

Je pomerne jedno-
duché si nastudovat
techniku tvorby, ale
zlozitejSie je zistit,
ako svoje schopnosti
pouzit. Prave o tom
hovorim - o motivacii

autorov a o tom,
¢o dava zmysel dnes
eSte robit.

PETER BILAK/Typotheque

Janec¢kova, Ruman, Chmiel, ale aj Py$ny. Zistenim
tiez bolo, Ze zhruba polovica skimanych autorov
nema zaujem zivit sa v budicnosti pismotvor-
bou. Mnohi z nich by vSak radi svoje pisma po ich
dokonéeni komeréne publikovali (Tornyai, Snoha,
Prudil, Lelovsky). Zaujimavym poznatkom vyply-
vajlcim z vyskumu je, Ze aj ked niektori autori
venovali v svojej tvorbe vaési alebo mensi podiel
dizajnu pisma, nepovazuji sa za plnohodnotnych
pismotvorcov, ani za stcast lokalnej pismar-
skej scény (napr. Zajac, Kahan, Snoha, Pysny).

Z hladiska kategorizacie podla ich pouzitia
mozno pisma delit na dve hlavné skupiny — na
pisma textové a na pisma nadpisové. Kym
funkciou textovych pisiem je poziadavka dob-
rej Citatelnosti, pisma nadpisové mozu byt
charakterom vyrazovejSie, experimentalnejsie,
ale aj menej Citatelné. Menej konvenéné typy
pisma sa dobre uplatnia na upltanie pozor-
nosti alebo navodenie potrebnej atmosféry.

V tomto smere maju nasi pismotvorcovia rozne
preferencie. Najpocetnejsia skupina v§ak favo-
rizuje vyvazeny pomer a venuje sa bez rozdielu
obom kategériam (Filipek, Chmela, Tornyai,
Paulikova, Snoha, Prudil, Janeckova, Vojtus).
Tvorbou kvalitnych textovych pisiem sa prioritne
zaobera najma Peter Bilak a jeho pismolejaren
Typotheque. Z mlad$ej generacie sa na dizajn
predovsetkym textovych pisiem upriamili vo
svojej doterajsej tvorbe napriklad Diene§, Ruman,
Pysny. Preferencie pre tvorbu nadpisovych pisiem
mozno zasa sledovat predovéetkym u Chras-
tinu a Lelovského. Dizajn nadpisovych pisiem
zvyCajne nevyzaduje tolko znalosti, ako je to pri
navrhu textového pisma, a je preto prizna¢ny
hlavne pre zac&inajucich pismotvorcov. Do tejto
kategorie mozno zaradit napriklad pismové
prvotiny od Pale¢kovej a Kahana. Prevladajici
pomer nadpisovych pisiem mozno zaznamenat
taktiez v doterajsej tvorbe J6ba, alebo Chmiela.

Pri hlbSom skimani zmapovanej pismotvor-
by na Slovensku mozno konstatovat prevla-
dajlci pomer nadpisovych pisiem, obzvlast
ak berieme v Gvahu dokonéené a publikované
pisma. Moznym dévodom pre¢o dokoncéené
textové pisma v slovenskej pismotvorbe viac
menej absentuju je aj skuto¢nost, Ze vytvo-
rit kvalitnd textova rodinu pisma je ¢asovo
zdlhavy a naro&ny proces, vyzadujtci mnoz-
stvo skisenosti a technickych zruénosti.

Zaujimavym zistenim je, Ze pre sG¢asnych
slovenskych pismotvorcov, ktori sa dizajnu
pisma venuja profesionalne, je charakteris-
ticky individualizmus a prezentovanie, ako
aj distriblcia svojich pisiem predovSetkym
prostrednictvom vlastnej pismolejarne (Job —
Urtd, Filipek — DizajnDesign, Diene$ — AdTypo,
Carnoky — CarnokyType). Tuto skutognost
v8ak mozno sledovat aj ako celosvetovy trend.
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« Ako komplexne pristupujes$ k spracovaniu pisma?

Rada pracujem na mensich
rodinach pisma. Vtedy
mam lepsi prehlad o pisme
a jednotlivych znakoch.

Aj pisma, na ktorych

som doteraz pracovala,
majui menej rezov, alebo

v mnohych pripadoch
pozostdvaju iba z jedného
rezu. Osobne mam mensie
sady radsSej, s viac
individualne a daju sa

v dizajne zaujimavo vyuzit.

SLAVKA PAULIKOVA

« Aky podiel md v tvojej préci pismotvorba?

Momentdlne dost
minoritny. Dokreslil som
si par pisiem pre vlastné
pouZitie, ktorych zdklady
som poloZzil uz na skole.
Nemadm vytrvalost ich
dopracovat do podoby
fontu pouZitelného

pre inych ludi a pravdu-
povediac ma skor
zaujima alternativne
aplikovanie pisma ako
konvencné sposoby.

MATUS LELOVSKY

though the way of creation based on mutual coo-

peration principle is not new at all, itis not a rule
the area of type design®. The fact provoked me to

research the field in our context, too. The authors

were then asked a question intended to find out

in

what their personal experiences with cooperation

in the field of type design were and how much
they would welcome an opportunity of the kind.
The research resulted in finding that most

authors have no experience with team work so far
(Lelovsky, Tornyai, Zajac, Snoha, Py$ny, Paleckova,

Janeckova, Kahan, Chrastina, Diene$, Filipek,
Job, Chmiel, Ruman, Prudil, Carnoky). Except for
Snoha who cannot even imagine cooperation in
that field, many authors (Lelovsky, Zajac, Tornyali,
Ruman, Dienes) would like to try the possibility
of team work. They would especially appreci-
ate assistance in the less interesting technical
part of the work (kerning, metrics, OpenType).
Others on the other hand can only imagine real
team work in case of type produced on order
(Job). Paulikova a Chmela already have experi-
ence with team work and both find it positive.
Team work is required mainly in case of complex
projects. It is the type production of Bilak that
is distinctive in this regard as most of his types
were created in a team of two up to five people.
In my research | also concentrated on the way
of presentation of the Slovak type scene and on
its possible tendencies. One of the possibilities

could be grouping the domestic production in just

one joint type foundry.* Opinions of the authors
of the tendency are, however,ambiguous. Some
do not find it necessary (Janec¢kova, Job), while
others think that it is an interesting idea that
could be vital to improve and to gain publicity
for the domestic scene and awareness of the
branch. It could also be an advantage in terms
of marketing and easier orientation of possi-
ble customers. It is on the other hand true that
creating a distribution channel would require
a lot of energy and efforts. Exclusive distribu-
tion may not hold up competition of monopolies
such as MyFonts or FontShop. Despite that
many still think that this is a possible way ahead
(Chrastina, Dienes, Filipek, Prudil, Ruman).
Besides the common distribution channel
different and more acceptable way could be
a presentation platform to associate individu-
als and to help present type authors — novices.
That way would for example be appreciated by
Chmiel, Tornyai,Job and Ruman who would also

welcome possibility to create room (either virtual

or physical) for meetings, chatting, confronting

each other and sharing experience.® One may say

that thanks to Filipek the task was successfully
handled by the Slovak Typography open plat-
form active on the Facebook social network.
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Vacsina pismotvorcov totiz pracuje zvy-
¢ajne individualne alebo vo dvojici.

Nepochybnou vyhodou individualneho sp6-
sobu prace je maximalna kontrola nad celym
procesom navrhu bez potreby prispésobovat sa
niekomu dalS§iemu. Z komeréného hladiska odpa-
da nutnost delit sa o zisk a vyhnit sa pripadnym
sporom. Zaroven je mozné odlisit svoju produk-
ciu od inych tvorcov, udrzat $pecifické spolo¢né
érty pisiem a tvorit svoj individualny rukopis.

Tak ako ma tento solitérny spdsob pra-
ce svoje jednoznacné vyhody, m6Zze to byt aj
opacne a nazory pismotvorcov na tato tému
sa liSia. Jednozna¢nou nevyhodou individual-
nej tvorby je vplyv na d{zku procesu vzhtadom
na velky objem prace. Negativom moze byt
pre jednotlivca aj znaéna naroénost budova-
nia marketingu. Vaésina skimanych autorov
sa vSak zhoduje v tom, Ze ¢i uz pracuje$ sam
alebo v time, vzdy je potrebna spatnéa vazba.

V timovej praci sice odpada ista sloboda, no
pozitivom je bezpochyby rychlejsia produkcia.
Moznost delby prace umoziuje §pecializovat
sa len na urcité ¢asti procesu, ¢oho vysled-
kom moze byt zameranie sa na vacésie projekty
a rastlca tendencia Grovne kvality vystupov. Aj
ked spb6sob tvorby zaloZeny na principe vza-
jomnej kooperéacie nie je ni¢im novym, v dizajne
pisma to nie je celkom pravidlom?. Tato sku-
to¢nost ma podnietila preskiimat tito oblast
aj v naSom kontexte. Autorom som tak polozil
otazku, ktorej zamerom bolo zistit, aké st ich
osobné sklsenosti so spolupracou pri dizajne
pisiem a nakolko by tito moznost privitali.

Vysledkom zistenti je, Ze vac¢sina autorov
s timovou pracou nema zatial ziadnu skisenost
(Lelovsky, Tornyai, Zajac, Snoha, Pysny, Pale¢-
kova, Janeckova, Kahan, Chrastina, Dienes,
Filipek, Job, Chmiel, Ruman, Prudil, Carnoky).

S vynimkou Snohu, ktory si spolupracu v tejto
oblasti velmi nevie predstavit, by mnohi autori
(Lelovsky, Zajac, Tornyai, Ruman, Diene§) moz-
nost timovej prace radi vyskasali. Obzvlast by
ocenili pomoc pri menej zazivnej technickej
Casti prace (kerning, metrika, OpenType). Ini si
zasa skuto&nu timovi pracu vedia predstavit iba
pri pisme na zakazku (Job). Doterajsie skuse-
nosti s timovou pracou ma Paulikova a Chmela,
pri¢om obaja ich povazuju za pozitivne. Timovu
pracu si vyzadujl hlavne komplexné projekty.

V tomto smere je charakteristicka najma Bilako-
va pismarskéa produkcia. Va¢sina z jeho pisiem
vznikla v time zloZzenom z dvoch az piatich [udi.

Pozornost vyskumu som upriamil aj na spo-
sob prezentécie slovenskej pismarskej scény
a jej mozné smerovanie. Jednou z moznosti by
mohlo byt zhrnutie domacej produkcie do jednej
spoloénej pismolejarne.* Nazory tvorcov na toto
smerovanie sl vS§ak nejednoznaéné. Niektori to

nepovazujl za potrebné (Janeckova, Job). Ini si
myslia, Ze je to zaujimava myslienka, ktora by
mala zmysel pre pozdvihnutie a zviditelnenie
doméacej scény a povedomia o tomto odbore.
Taktiez by to mohlo byt vyhodou z hladiska
marketingu a [ah&ej orientacie pre potencial-
nych zédkaznikov. Na druhej strane je pravdou, Ze
vytvorit novy distribuény kanal by vyZzadovalo vela
energie a Usilia. Ak by $lo o exkluzivnu distriba-
ciu, iskalim by mohla byt nemoznost konkurovat
monopolom ako MyFonts alebo FontShop. Na-
priek tomu si véak mnohi myslia, Ze je to mozna
cesta (Chrastina, Diene$, Filipek, Prudil, Ruman).
Okrem spolo¢ného distribuéného kanalu by
inou a prijatelnejSou moznou cestou mohla byt
prezentacna platforma, ktora by zdruzovala
jednotlivcov a poméahala prezentacii za¢inajucich
pismotvorcov. Tento spdsob by ocenil napriklad
Chmiel, Tornyai, J6b a Ruman, ktory by privital aj
moznost vytvorit priestor (¢i uz virtualny, alebo
fyzicky) na stretavanie sa, spolo¢ni debatu,
konfrontaciu a zdielanie skisenosti.® Da sa po-
vedat, Ze tejto Ulohy sa vdaka Filipkovi Gspesne
zhostila otvorena platforma Slovak Typogra-
phy fungujica na socialnej sieti Facebook.
Osobne si myslim, Ze smerovanie k spolo¢nej
aktivite (¢i uz formou distribucie alebo prezen-
tacie) je velmi zmysluplné a ddlezité pre posil-
nenie povedomia o domécej produkcii. Zmysel
vidim aj v timovom spdsobe prace. Vysledkom
moze byt nielen upriamenie sa na rozsiahlejsie
projekty a kvalitnejSie vystupy, ale aj zameranie
sa na ozivovanie nepublikovanych fontov, ktoré
sa ich autorom doposial nepodarilo dokongit.
Pisma, ktoré pdvodne vznikali ako koncepty,
Studentské prace alebo Suplikové pisma tak
mozu byt doplnené o chybajlce znaky alebo
dalSie rezy. Ako ukéazali vysledky méjho vysku-
mu, zhruba polovica zmapovanych pisiem od
domaécich tvorcov je v si¢asnosti v rozpraco-
vanom stave a je otazne, nakolko s ich autori
trpezlivi a odhodlanti ich dotiahnut. Bola by
velka §koda, ak by mnohé zaujimavé a original-
ne pisma ¢asom zapadli kdesi v zabudnuti.

1 Predov$etkym ide o vzdelé\{anie v oblasti dizajnu pisma na Katedre
vizualnej komunikacie na VSVU V Bratislave (oddelenie Typolab),
ale taktiez aj na Katedre dizajnu Fakulty umeni TU v KoSiciach.

2 Kspominanym autorom mozno zaradit aj osobni pismarsku tvorbu.

3 Vtomto zmysle ma zaujal spésob tvorby v projekte Fontyou, ktory je
zalozeny na principe vzajomnej kooperéacie. Vysledkom je produkcia
a distriblcia fontov vytvorenych prostrednictvom zdielania skise-
nosti a timového procesu tvorby. https:/co-create.fontyou.com/

4 Ingpiraciou moze byt Briefcase Type Foundry, ktora na zdkladoch
podobnej myslienky vznikla prednedavnom v susednom Cesku.
Cielom je ponukat originalne ¢eské pisma a zdruzovat pisma od
autorov, ktori nemaju zaujem zakladat dalsiu pismolejareri. Brief-
case tak pontka unikatne fonty od mladych tvorcov a taktiez sa
zameriava aj na digitalizaciu doposial komeréne nepublikovanych
pisiem od renomovanych autorov. https:/www.briefcasetype.com/

5 Nadejou v tomto smere (aj ked doteraz nie velmi vyuzitou) by
mohol byt prezentaény web Prototype, ktory je suastou projektu
Digitalizované pismo na Slovensku realizovanom na Katedre
vizualnej komunikacie VSVU s cielom zdruzovat domacu tvorbu
v oblasti digitalizovaného pisma. http:/www.prototype.sk/
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« Co ta pri tvorbe pisma ovplyviiuje alebo inspiruje?

Tu mam akoby dve
rozne cesty, bud mi
ide v prvom rade

o funk¢énost pisma,
takZe sa snazim

¢o najviac naplnit
stanovené poziadavky
a druha cesta, kde

sa urdita esenciu
(tvar, pocit...) snazim
dostat do pisma.

MARTIN PYSNY

@ Pismo napliia svoj zmysel, ak sa pouziva. Sleduje$ v praci
slovenskych grafickych dizajnérov pouzivanie pisiem
od domacich pismotvorcov?

KaZdy dizajnér

je hrdy na svojich
domdcich
dizajnérov, takze
pokial je dostupné
lokdlne pismo, ktoré
dokdaZe naplnit
potreby pouZitia,
uprednostnim ho.

MARTIN KAHAN

I personally think that tendency towards joint
activity (whether in the form of distribution or
presentation) is very significant and important
to strengthen awareness of the domestic pro-
duction. l also see the sense in the team way
of work. This may not just result in focusing
on larger projects and better outputs, but also
in focus on reviving fonts not published that
their authors did not succeed in completing so
far. The types which were originally created as
concepts, student works or types for the drawer
may thus be supplemented with missing fea-
tures or further cuts. As the results of my re-
search showed, approximately half of the types
by domestic authors mapped are at present in

progress and it is questionable how much patient

and resolute their authors are to finish them. It
would be pity if many interesting and original
types sank into oblivion in the course of time.

1 Thisinthe first place concerns education in the area of type design

at the Department of Visual Communication at Academy of Fine Arts
and Design of Bratislava (the Typolab unit), but also at the Department
of Design at Academy of Fine Arts of the Kosice Technical University.

The authors mentioned may also possibly
include personal type creation.

What | found interesting in this regard was the way of
creation within the FontYou project which is based on
mutual cooperation principle. The result is production and
distribution of fonts created via sharing experience with
team creation process. https://co-create.fontyou.com/

Inspiration may be Briefcase Type Foundry which was on the

basis of similar idea recently founded in neighboring Czechia. The
objective is to offer original Czech types and to associate types

by authors who are not interested in establishing another type
foundry. Briefcase thus offers unique fonts by young authors and
also focuses on digitalization of the types by renowned authors not
commercially published so far. https:/www.briefcasetype.com/

Hope in this regard (even though not much exploited until
now) could be presentation of web Prototype, which forms

a part of the Digitalized Type in Slovakia project implemented
the Department of Visual Communication at Academy of Fine
Arts and Design of Bratislava to associate domestic creation
in the area of digitalized type. http:/www.prototype.sk/
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Cvernovka

Autori knihy Authors of the book Viliam Csino, Martin Mistrik

Dizajn Design by Martin Mistrik
Klient Client Open Design Studio, 2014

Foto Viktor Szemzo

Kniha ako taka je kvalitné médium na otestova-
nie komplexnych zruénosti grafického dizajnéra.
Treba pochopit obsah a tomu prispdsobit zna¢na
gast formy. Dalej sa treba orientovat v polygrafii
a poznat tlagiarenské postupy, vyhody jednotli-
vych materialov. Ak je ndhodou aj spoluautorom
knihy —teda aj obsahovej, idealne aj produkénej
stranky — jeho kompetencie sa roz§iria o zha-
fianie materialov a ekonomicky manazment.
A presne toto som absolvoval pri priprave knihy
Cvernovka.Vbébec to nie je beznéa kniha, ¢o
vidiet priamo v obsahu, neurgito rozdelenom na
témy, nie kapitoly. ESte aj témy sa tu prelinaja,
nezacinajl presne. Interne sme knihu radsej
nazyvali umelecko-historicky dokument — kla-
sické médium knihy p6sobilo prili§ zvazujaco.
Dizajn samotny vznikal paralelne s pripravou
obsahu. Tym, Ze sme neustale a do posledné-
ho momentu s Vilom Csinom hladali, triedili,
usporadivali a doplriali obsah, z praktického
hladiska som nasledoval principy tzv. no-de-
sign. Bol zvoleny zakladny font (Urban Grotesk
od Toméasa Brousila) a farebnost asociujtca
industrialny charakter témy (Gierna so Zltou
a jej odtierimi). VSetko ostatné som podriadil
obsahu. Material bol vyrazne r6znorody — od
historickych vykresov, fotografii, peroviek, cez
dobové fotografie zo Zivota, agitacné plagaty,
logotypy vyrobkov, skeny radnych dokumen-
tov, pre Gcely knihy fotené ilustraéné zabery
z budovy a okolia az po portréty si¢asnych
kreativcov a ich priestorov fotené na mieru. Toto
vyzadovalo do obsahu zasahovat graficky len
v tej miere, aby som nechal vyniknat materialy
alebo ich navzajom vizualne prepojil. Zakladom
bola komunikativnost a ,rozpravanie” pribehu
bez prilis citelnych, a teda rusivych, predelov.

Navodit tak pocit pribehu jednej tovarne v ¢ase
a priestore. Vytvoril som preto niekolko paralel-
nych layoutov — inak na odborné texty, inak na
rozhovory, inak na fotografie z dobového Zivota
aj toho st¢asného, inak na Gradné dokumenty.
Uzasné bolo mat pod kontrolou aj ekonomicky
manazment (produkcia a financovanie) —
umoznilo ndm to vymysliet si také riesenia,
ktoré maximalne podporili zobrazené
materialy a vniesli trochu hry. Podarilo sa
nam napr. rozkladacimi stranami dopovedat
obsah, ktory by sa na beznej strane stratil.
Vytvorili sme tym akcenty ku konkrétnym
témam. Zvoleny papier tiez nie je ndhodny.
Zaujimavostou bola urgite aj produkcia. Zis-
kany grant nepokryval ani len tladové naklady,
preto sme sa rozhodli tento projekt dofinancovat.
Vytvorili sme systém zvyhodneného predplatné-
ho, kde sme planovali vyzbierat aspori ¢iasto¢né
pokrytie tlace. Na nase prekvapenie tento systém
ihned zafungoval na komunitnej baze, a po
prispievateloch z Gzkeho okruhu cvernovkarov sa
zacali objavovat mena, ktoré nik z nas nepoznal.
V priebehu necelého pol roka sme dozbierali
celt sumu. Tu sa krasne prejavil kolektivny duch
cvernovkovej komunity, ktory ndm momental-
ne pomaha pri hladani novych priestorov.
Bohuzial ani sila tohto kreativne ¢inorodého
kolektivu, samotné niekolkonasobné ocene-
nie knihy a projektu ako takého, a ani obrov-
skéa podpora verejnosti nestacili na zvratenie
rozhodnutia nového investora, ktory uz dalej
nechcel pokracovat v pévodnej funkcii kreativ-
neho centra. Nastastie, kniha tieto kratkozraké
rozhodnutia dlhodobo prezije a podéa svedec-
tvo dalej. Snad sa tym vytvori argumentaéna
pbdda pre podobné rozhodnutia v budicnosti.
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Design of the book was being created parallel
with the preparation of its contents. As me and
Vilo Csino were continuously and until the very
last moment looking for, sorting, arranging and
supplementing the contents, | in practical terms

followed the principles of the so called no-design.

The basic font (Urban Grotesk by Tomas Brousil)
and colorfulness connoting industrial charac-
ter of the topic (black, yellow and its shades).
Anything else was conformed to the contents.
The material was considerably diverse — from
historical drawings, photographs, line blocks,
period photographs of life scenes, propaganda
posters, logotypes of products, scans of of-
ficial documents, illustration shots taken for

the purpose of the book from the building and
from the environs up to tailor-made portraits of
contemporary creative artists and their prem-
ises. It required to graphically interfere with

the contents to the degree to let the materials
show or to mutually interconnect them visually.
The base was communicativeness and “telling”

a story without too perceptible and therefore
interfering boundaries. Evoking the sensation of
the story of a factory in time and space in that
way. | therefore created several parallel layouts —
different layouts for technical texts, different
layouts for interviews, different layouts for period
photographs and contemporary photographs
and different layouts for official documents.

5/21116
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Novy kreativny
koncept televizneho
identu programovych
sluzieb RTVS -
Jednotky a Dvojky

A new creative concept

[ ]

—-

[ ]

television ident

program Services
RTVS —Jednotka

(Channel One) ano
Dvojka (Channel Two)

Dizajn Design by Oficina
Klient Client Rozhlas a televizia Slovensko, 2015

Text RTVS a Oficina
Foto archiv RTVS

Jednym so zakladnych ambicii manazmentu,
ktory do RTVS nastupil v roku 2012 pod vedenim
Vaclava Miku, bola zmena vnimania médii verej-
nej sluzby. S tymto zadanim samozrejme savisi
aj graficka identita televiznych programovych
sluzieb. Postupnym pribadanim titulov v progra-
movej Struktlre Jednotky a Dvojky, ale aj profi-
lovanim novych smerov vimidzovej komunikacii
RTVS vtedajsia graficka podoba verejnoprav-
neho televizneho vysielania prestala plnit svoje
poslanie. ,,Nielen z vyskumov posledného ob-
dobia vyplynuli dva atribaty vo vnimani znacky

RTVS, ktoré doposial absentovali, a sG nimi
modernost a dynamika. Prave tieto boli nosnymi
pri tvorbe zadania na novu ,graficka tvar“ RTVS.
Dal&imi prvkami zadania zmeny identity bolo
ponechanie su€asnych log a odlisenie Jednotky
a Dvojky pri re§pektovani obsahovej profilacie.
Prave orientéacia na obsah pre nas predstavuje
kvalitu, ale uvedomujeme si potrebu reflek-
tovat trendy, ktoré by sa mali jednoznaéne
odrazat aj v televiznej grafike verejnopravneho
média,” povedala Dasa Matusikova, riaditel-

ka Sekcie marketingu a komunikéacie RTVS.
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Animécia

Self > Imidzové identové jingle a logo jingle

Self > Upitavka extra > Menovky

Our greatest challenge was motion of the logo
and the way how to remove its static form. We
are pleased that we have succeeded in finding
a unique principle for both channels that cre- @
ates philosophy of identification theme songs
and that includes animation elements of
self-promotion. At the same time it represents

a solid, but yet open system thanks to which
visual identity may be developed and built.

RTVS did in case of Jednotka (Channel One)
decide for recorded jingles, leaves the principle
of inanimate and drawn world of pop-up books
and enters reality. The principle is very wide and
ST 1 3 3 offers possibilities of development in connection
M N ICH OV 3 with seasonality. Besides usual life situations the

image jingles also show lovely places in Slovakia

- ! that very much resounded with viewers of Jed-

@ oriva : notka (Channel One) in the previous ident. Nature
and animals were also added. Children, dancers,
but also a professional ballet dancer, a family and
Self> Upiitavka relacia » Endboard . acouplein love all appear in the channel jin-
gles. The Ident is also enriched by service jingles
which show close-ups depicting nature and life
in nature, either via images of animals, flowers

or via shots of the Slovak natural scenery, such

Self » Uputavka extra > Endboard

SOBOTA | 0.15 . , .
IR T as snow covered Kréalova hola. In case of Dvojka
NESKORO (Channel Two) moving colon depicts an abstract
VEéER form not connected with a specific place. The
image jingles of Dvojka (Channel Two) in terms of
@ premicra topic concern the program structure that is typical

(15) TaLksHow

of Dvojka (Channel Two), namely: documentaries,
art, movies, sports, children, folklore and nature.

31
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Animacia

Farebnost

Program > Injektaz

Self > Servisné jingle

Layout > Uputavka Standard > Endboard

UTOROK | 21.30
Kmotr |

d2-2016_04.indd

Vyrazné odliSenie Jednotky a Dvojky.
Jednotka ako programova sluzba prina-
§a univerzalny program pre vSetkych, bez
vekového rozdielu. Je st¢astou rodin a po
cely deri moze byt vagim partnerom.

Dvojku si zapina naro¢ny divak, ktory si vyberéa
programy a vyhladava hodnotny obsah. Rad sa
vzdelava, sleduje Sport a je umelecky zalozeny.

Zjednocujicim prvkom sa stava dvojbodka.

V novom grafickom idente televiznej ¢asti RTVS
dostava novy vyznam. Zo statickej sic€asti loga sa
stava nositelom pohybu, ktory dotvara jednot-
livé programové sluzby, ale aj samotnd RTVS.

Autori a tvorivy tim

Vitaznym konceptom na zmenu grafiky tele-

viznej €asti RTVS sa stal navrh zo susedné-

ho Ceska. Spolo&nost Oficina ma za sebou

velké mnozstvo UspesSnych projektov, ktoré

ziskali vyznamné ocenenia. Medzi referencie

patria napriklad CT art, Prima ZOOM, Film+,

Prima Love, Prima COOL a mnohé iné.
Sucastou kreativneho koncep-

tu nebola iba zmena stani¢nych jing-

lov, ale self-promo a on-air grafika.

Princip: Praca s dvojbodkami — logo oZilo
»Najvacsou vyzvou sa pre nés stal pohyb loga
a sposob, ako ho dostat zo statickej podoby.
Sme radi, Ze sa nam podarilo njst pre oba
kanaly unikatny princip, ktory vytvara filozo-
fiu identifikaénych zvudiek a spaja animaéné
prvky vlastnej propagécie. Zaroven predstavuje
pevny, ale otvoreny systém, vdaka ktorému sa
vizualna identita m6Zze dat rozvijat a budovat,*
vyjadril sa realiza¢ny tim spolo¢nosti Oficina.

5/21/16
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Self » Uputavka extra > Menovky

WVIER BARDEM

Self > Uputavka extra > Endboard

NIE JE PRE
STARYCH

PREMIERA

@© orima

Self > Upltavka relédcia > Endboard

2:

PIATOK | 20.15 /

KROTITELIA
DLHOV-

@ RreaLITY SoU

Self » Kombo

STREDA15.30
{aaTol=TaNVInn N
Mafia v Atlaitic City

PREMIERA

® seriac

Self > Prehlad

sedel na konari
apr laloz s

© xovcon
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Koncept :1

Dvojbodky v ramci grafického dizajnu Jednotky
opisuju geometricky tvar kruhu, ktory vytvara
masku.V nej sa dej poslva v Case alebo priesto-
re. RTVS sa v pripade Jednotky rozhodla pre
nakricané jingle, odchadza od principu nezivého
a kresleného sveta leporela a vstupuje do skuto¢-
nosti. Princip je velmi Siroky a ponika moznosti
rozvoja aj v spojitosti so sezénnostou. V imi-
dzovych jingloch sa okrem beznych zivotnych
situécii objavuju aj krasy Slovenska, ktoré velmi
zarezonovali u divakov Jednotky aj pri predoslej
grafike. Pridala sa aj priroda a zvierata. V sta-
ni¢nych jingloch si zahrali deti, tanecnici, ale aj
profesionalna baletka, rodina a zalibena dvojica.
Ident je obohateny aj o servisné jingle, v ktorych
sa objavujl detailné zabery, ktoré priblizuja
prirodu a zivot v nej, €i uz cez obrazy zvierat,
kvetin alebo zabery na slovensku prirodna sce-
nériu, ako napriklad zasnezena Kréalova holu.

Koncept :2
V pripade Dvojky pohyb dvojbodiek vykres-
luje abstraktny tvar, ktory sa neviaze na kon-
krétne miesto. Tematicky sa imidzové jingle
Dvojky dotykaju programovej Struktary, ktora
je pre Dvojku charakteristicka: dokument,
umenie, film, $port, deti, folklér a priroda.

Novy ident nereflektuje sezénnost okrem
dvoch zékladnych a tymi s Vianoce a Velka noc,
ktoréa sa stretla s pozitivnymi reakciami divakov.

Realizaény tim

Vykonna riaditelka: Dasa Matusikova
Vytvarna spolupraca RTVS:

Milan Prekop, R6bert Bunca
Brand-tim RTVS: Katarina Burdatsova,
Dominika Sulkova

Koncepcia a umelecké vedenie: Oficina
(Marek Cimbalnik, Lukas Figarek,
Vladka Cimbalnikova, Vit Zem¢&ik)
Kamera: David Marvan

Hudba:Jan 2 Cechticky
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Ové
Pictures

Michaela Copikové, Veronika Obertova

Text Ové Pictures
Foto archiv Ové Pictures

Ové Pictures tvori duo mladych slovenskych auto-
riek animovanych filmov a vytvarni¢ok — Veroniky
Obertovej a Michaely Copikovej. Vlastnt znaéku
si zalozili po mnohoroénej spolupréaci v roku 2010.
V roku 2011 vznikol ich prvy spoloény film Dust
and Glitter (2011), najlepsi film festivalu Animaz-
spot 2012 v Burbank v Kalifornii. Duo vytvorilo
dalsi velmi Gspesny kratky film Nina (2014), ktory
im priniesol viacero medzinarodnych oceneni.
Tvorivé duo Ové Pictures sa venuje tradi¢nym
animac¢nym technikam a kresbe, tvorbe animo-
vanych videoklipov, ilustracii a motion dizajnu.

»KedZe sme dve a tvorime spolu, zakladom nasej
tvorby je nekongiaci dialég. Mame rady pribehy

a charaktery a ¢okolvek robime, snazime sa vtom
najst dej alebo tému, ktord by nas bavilo skimat.

Niekedy mame Gplne volné pole na vymyslanie,
napriklad kazdoro¢ne pri tvorbe animéacii pre
Radio_Head Awards, niekedy dostaneme len ram-
cové zadanie, napriklad pri tvorbe vizualov pre fil-
movy seminar 4 Zivly, kde zimna edicia mala tému
Nezmysly a letna Zmysly. Ale pracujeme aj so
zadaniami, ktoré st dost presné a $pecifické, ako
napriklad kampan Ludové vozidlo pre Volkswagen.

Nase prace su primarne animacie a prevazne
sa venujeme takym, kde mozeme kombinovat
analégové a digitalne techniky. Takyto pristup
prirodzene prerasta aj do nasej ostatnej tvorby
dizajnu a ilustracii. Pracujeme s materialmi,
najcastejSie je to papier, z ktorého modelujeme
priestorové objekty, alebo len vrstvime vystrih-
nuté plochy a samozrejme vela kreslime.

Mozno aj preto kazda nasa praca vyzera trochu
inak, rady ski8ame nové cesty a pustame sa do
projektov, pri ktorych nevieme ako bude vyzerat
finalny vysledok. Tvorba je pre nés aj ten pocit,
ked sa pristihneme pri tom, Ze naozaj neméame tu-
Senie, ako nie¢o spravit a to nas nati vymyslat, na-
hliadat na veci inak, ski$at nevyskisané a najst
zaujimavé rieSenie. Nas to jednoducho velmi bavi.”

e ¥,
| & % al
: , .!-5“' P :.;—S‘iﬁﬁ;ié
4. Zimny filmovy semindr 4 Zivl
0 Nez

Imvba'_l-lu;w_' oy

Veronika Obertova, Michaela f:opikové,
Pavlina Morhacova, Matej Hakar: NINA, 2014.

Veronika Obertova, Michaela Copikova,
Katarina Balazikova: Komunikaéna
kampaii pre filmovy seminar 4 Zivly
(zimna aj letna edicia), 2015.
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Veronika Obertova,
Michaela Copikova:
Febiofest — festival

spot, 2015.

Veronika Obertova,
Michaela Copikova,
Pavlina Morha¢ova:

Radio_Head Awards 2013,

animécie a grafika pre

odovzdavanie cien, 2014.

NCD 2016
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Ové Pictures is a young Slovak animation and visual
artists duo formed by Veronika Obertova and Mi-
chaela Copikova. It was set up in 2010 after previous
long-term co-operation between the two.In 2011,
Ové Pictures made its first joint short film Dust and
Glitter that won the Best Picture at the Animazspot
Festival 2012 in Burbank, California. Since then, the
duo has authored another very successful short
film Nina (2014) that succeeded bringing in several
international prizes. Ové Pictures works with tradi-
tional animation and drawing techniques, animated
videos and short, illustrations and motion design.

“As we are two and create jointly, the base of our
works is a never-ending dialogue. We like stories and
characters and whatever we do, we try to find a pro-
cess or a topic that we would like to research. Some-
times we are completely free to think up, as we for
example do in creating animations for Radio_head
Awards, at some other time we only receive a frame-
work assignment, such as in creation of visuals

for a seminar on movies 4 Zivly the winter edition
of which was on Nezmysly (Nonsense), while the
summer one was on Zmysly (Senses). We also work,
however, on assignments that are quite precise and
specific, such as campaign of Popular Vehicle for
Volkswagen. Our works are primarily animations
and we mostly deal with those that may combine
analogous and digital techniques. That approach
naturally grows through our other design and
illustration works. We works with materials, we most
frequently use paper to model space objects or just
layer the areas cut and we of course draw a lot.

[t may be the reason why each of our works looks
a bit different, we enjoy trying new ways and start
projects in case of which we do not know how the
final result will look like. The production are also
moments when we catch ourselves not having
a slightest clue of how to do something and the
feeling makes us to think up, to see things different-
ly, to try what has not been tried yet and to find an
interesting solution. We simply like it very much”
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PETER BILAK

Bohémske ¢asy pominuli

Bohemian Time is Gone

Rozhovor s Petrom Bilakom k sGéasnej situacii v grafickom dizajne
Interview with Peter Bilak on the current situation in the area of graphic design

Text Zdeno Kolesar
Foto archiv Peter Bilak

Peter Bilak (1973) studoval na Vysokej $kole
vytvarnych umeni v Bratislave, v Narodnom
ateliéri typografickej tvorby v Parizi a na Aka-
démii Jana van Eycka v Maastrichte, absolvoval
Studijné pobyty vo Velkej Britanii a USA. Od roku
1997 Zije v holandskom Haagu, od roku 1999

s manzelkou, grafickou dizajnérkou Johannou
Bilak, rod. Balu$ikovou. Venuje sa grafickému
dizajnu, tvorbe pisma, vydavatelskej ¢innosti

a spolupréaci s divadlom. Na ¢iasto¢ny Gvazok
vyucuje na Kralovskej akadémii umeni v Haagu.
V roku 1999 zalozil pismolejaren Typotheque.
Od roku 2000 patril k vydavatelom ¢asopisu
dot-dot-dot, od roku 2013 vydava ¢asopis Works
That Work. Pracoval v §tidiu Dumbar, v roku
2001 si otvoril vlastné dizajnérske $tadio. Medzi
jeho klientov patri Holandska posta, Financial
Times, Vienna Airport, Facebook, Metropoli-

tan Museum of Art, Victoria & Albert Museum,
Pentagram a New School v New Yorku.

S to uz takmer dve desatroéia, 6o s man-
zelkou Johannou zijete v Holandsku. Cho-
dievate na Slovensko? Riesis eSte projek-
ty, ktoré su spojené so Slovenskom?

Na Slovensko chodime pravidelne, ale ako
turisti. Noviny SME a firma ESET vyrabajica anti-
virové programy pouzivaji nase pisma a obc¢as sa
o tom rozpravame. Ale inak som za tych dvadsat
rokov na Slovensku robil len dva projekty. Postové
znamky v ¢ase, ked Slovensko prechadzalo
na euro a teraz novl znamku k predsednictvu
Slovenskej republiky v Rade Eurépskej Gnie.

A ako je to v Holandsku? Zmenila sa situacia v ob-
lasti grafického dizajnu za ten ¢as, o tam Zijete?
Urcite ano. Ked som v devatdesiatych rokoch
do Holandska pri$iel, bolo na svojom vrchole. Vy-
§li viaceré knihy a Dutch Design sa stal znackou,

¢o predavala. Robil som dva roky v prestiznom
Studiu Dumbar, kde sa stavali také bohémske

veci, ze majitel Gert Dumbar zrusil prezenciu

a sedavali sme v najlep$ej japonskej restaura-
cii v Amsterdame. Kazdy def o $tvrtej poobede
sa otvorila flada vina a kon¢il sa pracovny defi.
PovaZovali sme sa za umelcov. Myslim, Ze také
excesy sa uz nestavaji. Dnes je vSetko viac
podriadené trhu. Graficky dizajn tak ako exis-
toval vtedy, vlastne uz ani neexistuje. Dnes je
Studio Dumbar ,branding agency“a len malokto
sa v sU¢asnosti predstavi ako graficky dizajnér.
Konkurenti sa nazyvajl a pontkaja ako multi-
disciplinary design practice, data-visualisations,
strategic design consultants, visual story-
tellers alebo integrated design services.

To mi pripomina situaciu v Spojenych statoch

medzi svetovymi vojnami, ked sa debatovalo

o tom, ako nov profesiu, dnes v§eobecne ozna-

&ovanu ako design (u nas dizajn), nazvat. Zname-

na ta zmena oznaéenia aj zmenu obsahu prace?
To nie je len zmena pomenovania, zmenil

sa aj sposob prace. V st¢asnosti sa dizaj-

nér zapéaja do procesu ovela skor. Tradi¢ne to

bolo na konci projektu, na skraslenie vysled-

ku. Dnes je to Gasto Uplne na zadiatku, este

skor nez je jasné, ¢o a ako komunikovat.

Mézes priblizit nejaki tvoju
takto zameranu pracu?

Prave som ukongil prvi fazu projektu pre pariz-
ske metro. I[de o novy orientaény systém metra —
prepojenie RER a RATP s novymi linkami a osem-
desiatimi novymi stanicami. Ten projekt bude
hotovy najskér v roku 2030, no pred dvoma rokmi
ma oslovili na vypracovanie konceptu orienta¢-
ného systému metra s novou typografiou. Vyhoda
takého skorého zapojenia je, Ze mame moz-
nost preniest koncept aj do architektiry metra,
pretoze stanice este nie s postavené. Predpo-
kladam, Ze pred dvadsiatimi rokmi by sa dizajn
riesil ako posledny, ked by uz vSetko bolo hotové.

5/2116 12:17 PM



Greta Sans

The complete type system for
onling and affling publishing.

Greta
TkpeTa
TpeTa

11D 1)

Grata explores a multidimensional
continuum of possibilities. itis a
powerful toofbox capable of dealing
with the most complex typographical
situations. While the BO styles of
Latin alphabet were completed earfier,
now in 2M5, Cyrillic, Greek, Arabic
and Hebrew support makes it truely
an unprecedented type system,
supporting over 250 languages, and
ever 2 billion spaskers,

International Typography

Greta Sans Hairine

Q
L

=
S
o)
o
-
S
e
g

duyzll Lye Greta Sans Thin
duy=ll e Greta Sans Extralight
duy=ll e Greta Sans Light
duy=ll lue Greta Sans Regular
duyell luye Greta Sans Medium
duy=ll Lyyé Greta Sans Semibold
4=l Lye Greta Sans Bold
dwy=ll luyé Greta Sans Heavy
dwyall lyyé Greta Sans Black

&L
-2
e
=
=
o

=
™D
=
k-'--\—_
e
—
==
e k-___-:____\.
—
xS
e
=

regular

AOBMIENINARTIMHONEC TG Oy hE
Y AMTRIONT NN AErEKaMHEMHenpCTYgx afybelntuwhvEo ST
WIPYEOUTPIONT | ONNITIAN abergessuiknMmHonporyds  afyGelnBuhpviomposTudy
PYRIVDPINNTIENNILIN adaraexsuiknmuonpetyd: apyselnbudyvEonpoctudnbe
NPYESNDRONT I PINTIIN aberaensvrknmHonpetyd apybelnBudpvionpocTudiyi
WYLNAUDPIDNTIUNNNTIAN aberaesaniknmHonpeTyd afySelnBudpvionpacrudiyl
PYEANTPONTIENNNTAAN abaraekaviknmaonpeTyd: aPySelnBudpvEonpogTudayt
YEOQVDNONYIUPIMATAIN aGeraexanAaknmuonpery apySelnBuchpvionpogrudy

e i i 29OVDPONYIIPNTIATAIN aeraexamikamuonpery apyselnBucpvEonpogrud,
Eurcpean Parliament says m European Parliament say European Parfiarment 1oYDRONYIIUNNIATIAN aGergeneuiknmuonper afybelnOudpvionpogrud
Anger grows over faux small Anger grows over faux st ATEer grows over fa
High turnout at anti-hinting High turnout at anti-hin High turnout atant
Three flies killed in Afghani: Three flies hilled in Afgh, Three flies killed ir
Abkhazia says yes to webfe Apkhazia says yes to we Abkhazia says yes-
Tabloid drops all text secti Tabloid drops all text si Tabloid dropsallt
Nude designers stage pro’ Nude designers stage j Nude designerssi
Pope warns against Win: pope warns against W Pope warns agail
Protests at FontLab dem pyotests gt FontLab « ProtesisatFontl

Comic Sans t partn Riaf Comic Sans takes-oart r LM

Pismo Greta. 2008 — 2015

d2-2016_04.indd 37 69 5/21/16 12:46 PM



38 designum 2/2016

d2-2016_04.indd 38

Spominal si fenomén Dutch Design

a jeho zenit na prelome storo¢i.V éom

je Specificky? Je aj dnes zaujimavy pre

svet, alebo uz jeho slava pominula?
Holandsky dizajn je svetovy. Nemyslim

to ako nejaké hodnotenie Urovne, je to fakt.

Devatdesiat percent mojej prace realizujem

v medzinarodnom kontexte. Minuly rok som

robil pre firmy zo Silicon Valley, Dubaja, pre

muazeum v New Yorku. To je §tandard aj pre

ostatné stadia. Maju pobocky aj inde vo sve-

te, pretoze holandsky dizajn je stale atrak-

tivny pre zvySok sveta. Je velmi priamociary,

¢asto prekvapujuci, s prvkami humoru.

Ako to funguje so ziskavanim objednavok?
Dizajn sa zmenil aj v tom, Ze sa stava auto-
némnou disciplinou. Va&sinu préace iniciujem
so svojimi spolupracovnikmi. Nie je to v§ak
umenie, je to dizajnérska praca, ale sami sme
klientmi aj dizajnérmi. Nase $tadio Typotheque
je vlastne vydavatelstvom. Vydavame knihy,
¢asopisy, publikujeme online obsah a tvori-
me digitalne pisma. Zabera to osemdesiat
percent nasho ¢asu. Asi len dvadsat percent
¢asu venujeme préaci pre inych klientov. Vyho-
da takejto prace je samozrejme v tom, Ze som
Uplne naviazany na jej obsah. Som za pracu
zodpovedny finanéne, a tak je dizajn prepojeny
s kazdym projektom od zaciatku az do konca.
Prikladom je praca s fontmi. Na to, aby sme
mohli stravit roky vyvojom pisma, sme museli
vyriesit jeho distribuciu a licencovanie v ram-
ci spoloéného projektu s Andrejom Kratkym,
ktory sme nazvali Fontstand. Idealne by bolo
len kreslit pismenka, ale to je mozné len vtedy,
ked je dorieSena infrastruktira ponuky pisma.

Spominam si, Ze si kedysi rieSil pisma aj
s ohladom na poziadavky $pecifik slo-
venskej diakritiky. Pokracuje to este?

Fonty st dnes globalnym produktom, kto-
ry sa predava od Singapuru az po zadpad USA.
Ak by bolo pismo prili$ Specifické pre jeden
jazyk, mohlo by to spdsobit nefunk&nost pre
iné jazyky, ktoré pouzivaju rovnaké znaky. To
znamena, Ze vyvoj pisma je v sG¢asnosti ove-
la komplexnej$i a musime ho testovat pre
vSetky z dvesto podporovanych jazykov. Fedra
sans napriklad podporuje okrem slovenginy aj
arabg&inu, hebrejéinu, kanadské inuitské ja-
zyky, rustinu, gréctinu, arméncinu alebo in-
dické jazyky, ako hindi, tamil a bengal&inu.

Vyjadrujes sa pragmaticky ako obchodnik,

ale po tom, ¢o si sa podielal na vydavani ¢a-
sopisu dot-dot-dot zameraného na graficky
dizajn, si sa priblizne pred tromi rokmi stal
vydavatelom ¢asopisu Works That Work, ktory

sa zameriava na to, €o Victor Papanek kedysi
nazval dizajnom pre realny svet. Teda riese-
niu beZnych problémov oby¢ajnych ludi bez
atraktivnych foriem a ¢asto aj bez profesio-
nalnych dizajnérov pracujlcich za peniaze. Co
bolo motivaciou pre vznik tohto ¢asopisu?
Tych motivacii bolo viac. Vzdy som sa vyhrario-
val voé&i zGZzenému chapaniu moZnosti dizajnu.
Klasické ¢asopisy o dizajne existuju v bubline.
Pisu o dizajnéroch pre inych dizajnérov a je
jasné, ze nikto mimo dizajnérskej komunity ich
¢itat nebude. Na druhej strane funkcia dizajnu
je ind a mnohi dizajnéri hovoria o moZnostiach
dizajnérov ovplyviiovat realny zivot. Ako je
potom mozné, Zze média, ¢o piSu o dizajne nie
sU schopné prezentovat dizajn ako relevantny
nastroj na zlep$enie zivota? Alebo este kon-
krétnejSie: moj brat je inZinier, zaujimajd nas
podobné veci, ale on by nikdy neéital ¢asopis
Eye, Emigré, Form alebo Designum. Ma na to
nos, hned zaciti, Ze tieto ¢asopisy nie st urée-
né pre neho.Preto som chcel urobit publikaciu,
ktora by bola zaujimava aj pre méjho brata.

Aj Specializované ¢asopisy by iste rady oslo-
vili Sirsi okruh ¢itatelov, ale ako na to?
Namiesto toho, aby sme oslavovali autorov,
sa pozerame na dizajn z pohladu pouzivatela.
Aky je realny vplyv dizajnu na ludi? Prinesie
novy napad alebo produkt realnu zmenu pre
urcitd skupinu ludi? Ako? Pouzivame investiga-
tivnu Zurnalistiku na dokumentovanie pribehov,
a kedZe skiimame G¢inky dizajnu, m6Zeme to
robit az v momente, ked je dizajn implemento-
vany v spolo¢nosti. Nemézu to byt len koncep-
tualne navrhy, pretoze tie maju nulovy dosah na
spolo¢nost. Vela ludi, ¢o ¢ita Works That Work, si
ani neuvedomi, Ze je to ¢asopis o dizajne. Myslia

si, Ze je to Siroko zamerany sociologicky ¢asopis.

Prezentuje priklady kreativity na miestach,

kde sa ne¢akajl, pretoze dizajn neexistuje len
v galériach a butikoch. KedZe sa zameriavame
na ludskeé pribehy, nas ¢asopis je relevant-

ny pre Siroky okruh [udi a nevymedzuje sa na
Ziadnu Specifickd cielovi skupinu. Pripady, Ze
napriklad ¢lovek, ktory je architekt, si kipil nas
¢asopis, ale jeho manzelka, zdravotna sestra,
si ho zobrala na noé¢na sluzbu a precitala ho od
zaciatku do konca, st pomerne ¢asté. Velmi ma
tesi, Ze nachadzame ¢&itatelov v SirSom publiku.

Casopis Designum pisal o Works That Work
uz pred tromi rokmi a kedZe sa stale ,,drzite
nad vodou”, vas systém distriblcie vynecha-
vajuci obchodnikov zrejme funguje. Hranice
tradi¢ne vnimaného grafického dizajnu pre-
kraéuje aj tvoja spolupraca s divadlom. Navr-
hol si viacero scén a dokonca uz aj kostymy.
Do akej miery sa tato praca podoba na tvorbu
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Peter Bilak (1973) studied at Vlysoka $kola vytvar-

nych umeniv Bratislave (Academy of Fine Arts and

Design), the Paris National Studio of Typographic
Creation and at Jan van Eyck Academie of Maas-
tricht and completed study visits to Great Britain
and the USA. From 1997 he has been living in the
Hague, the Netherlands, from 1999 he has been
living with his wife, a graphic designer Johanna
Bilak, née Balusikova there. He deals with graphic
design, font creation and publishing. He also
cooperates with theater. He teaches part-time at
the Royal Academy of Arts in the Hague. In 1999
he founded his type foundry Typotheque. From
2000 he was one of the publishers of the dot-dot-
dot magazine, from 2013 he has been publishing
the Works That Work magazine. He worked at the
Dumbar studio, in 2001 he opened a designer
studio of his own. His clients include Dutch Post,
Financial Times, Vienna Airport, the Facebook,
Metropolitan Museum of Art, Victoria & Albert

Museum, Pentagram and New School of New York.

It has been nearly two decades that you and
your wife Johanna spent in the Netherlands.
Do you ever visit Slovakia? Do you still solve
projects that are connected with Slovakia?

We regularly visit Slovakia, but we only do
s0 as tourists. The SME newspaper and ESET
producing antivirus software use our fonts and
from time to time we discuss that. But other-
wise | only worked on two projects in Slovakia
during those twenty years. Post stamps at the
time of Slovakia’s transition to euro and now it is
a new stamp on the Slovak Republic’s Presiden-
cy in the in the Council of the European Union.

And what is it like in the Netherlands?
Was the situation in the area of graphic
design changed while you stay there?

Definitely. When l'in the nineties arrived in the
Netherlands, the branch was booming. There
were several books and Dutch Design became
a brand that sold. | worked at prestigious studio
Dumbar for two years and such bohemian things
happened there that the owner Gert Dumbar
cancelled the attendance roll and took me to the
best Japanese restaurant in Amsterdam instead.
Every day at four in the afternoon a bottle of wine
was opened and so call it a day. We concerned
ourselves as artists. | think that there are no
excesses of the kind now. Nowadays everything
is conformed to the market. Graphic design as it
existed then does not in fact exist anymore. Now-
adays Studio Dumbar is a “branding agency* and
currently only few people introduce themselves
as graphic designers. Competitors are called
and offered as multidisciplinary design practice,
data-visualizations, strategic design consultants,

This reminds me of the situation in the United
States in the inter-war period when there were
discussions on how to call the new profession,
now in general referred to as design (in Slova-
kia dizajn). Does the change in its designation
also mean change of the work contents?

This is not just a change of name, the way
of work was changed as well. At present a de-
signer joins the process much earlier. He tra-
ditionally did so in the end of the project just
to embellish the result. Nowadays it is often
in the very beginning, even before it is clear
what and how needs to be communicated.

Can you just describe any of your
works so composed?

I have just finished the first phase of a project
for the Paris subway. It is a new orientation subway
system — interconnection of RER and RATP with
new lines and eighty new stations. The project will
not be ready before 2030, but two years ago | was
asked to elaborate a concept of orientation sub-
way system including typography. An advantage
of such early joining is the fact that we are able
to bring the concept in the subway architecture,
too as the stations were not built yet. | suppose
that twenty years ago design would be solved as
the last once everything else would be complete.

You mentioned the Dutch Design phenome-
non and its peak at the turn of centuries. What
is specific about it? Is it nowadays still inter-
esting for the world or is its fame long gone?

Dutch Design is world-famous. | do not mean
it as a kind of assessment of its level, that’s
afact. Ninety per cent of my work is realized
within the international context. Last year
| worked for companies from Silicon Valley,
from Dubai and for a museum of New York. This
is also standard of other studios. They have
branch offices in other parts of the world as the
Dutch design is still attractive for the rest of the
world. It is very straightforward, often surpris-
ing and there are elements of humor as well.

What about orders? How do you get them?
Design was also changed in becoming an au-
tonomous discipline. Most of my work is initiated

with my colleagues. It is not, however, art, it is
designer work, we are both clients and design-
ers. Our Typotheque studio is in fact a publishing
house. We publish books, magazines, online
contents and create digital fonts. It takes up
eighty per cent of our time.Just some twenty per
cent of our time is taken up by works for other
clients. The advantage of such work consists of
course in my full involvement in its contents. | am
financially responsible for the work, so design is
interconnected with each project from the very

visual storytellers or integrated design services. beginning until the end. Work with fonts may serve
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Scéna predstavenia
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40 designum 2/2016

d2-2016_04.indd 40

pisma alebo ¢asopisu av ¢om je toto vykro-
éenie do oblasti priestoru a pohybu odlisné?

Na jednej strane je divadlo Gplne iné médium,
¢o ponuka celkom iné moznosti realizacie. Pismo
a Casopis sU statické a interakcia s obecenstvom
prebieha, az ked je projekt hotovy. Taneéné
divadlo prebieha nazivo a kazdé predstavenie, aj
také, ¢o sa opakuje uz desiaty raz, je iné. UZ asi
desat rokov spolupracujem s Luka$om Timula-
kom, slovenskym choreografom zijacim v Haagu,
a spolu vytvarame nové koncepty predstaveni
moderného tanca. Tanec, rovnako ako ¢asopis,
je forma komunikécie. Spolo¢ne s Lukasom
definujeme pribeh a hladame prostriedky, ako
ho rozpovedat. Niekedy je to pomocou novych
technolégii, ked vyvinieme softvér, ¢o spa-
jarealny tep srdca taneénikov s osvetlenim
divadla tak, ako sme to urobili v predstaveni
Inside pre divadlo v Luzerne. Inokedy je rieSenie
sprevadzajuce hlas herca Gplne minimalne, ako
v predstaveni Masculine/Feminine, ktoré sa
nedavno hralo aj v Brne. Vzdy v§ak rozmyslame
ako to urobit, aby dianie na podiu bolo relevant-
né pre publikum. Hladame najpriamejsi sposob,
ako komunikovat nas pribeh. A prave v tomto je
divadlo podobné aj tradi¢nym tlacéenym médiam.

Na zaver este otazka k tvojej pedagogic-

kej ¢innosti. Ako si spominas na Studentské
éasy na bratislavskej Vysokej Skole vy-
tvarnych umeni a na zahraniénych skolach
a Studijnych pobytoch. Da sa porovnat vzde-
lavanie ,tu” a ,,tam” vtedy a teraz?

Len tazko sa to porovnava. Naposledy som §tu-
doval na Jan van Eyck Academy v Maastrichte, no
t4 8kola je dnes Uplne in4 neZ vtedy v devatdesia-
tych rokoch.V Holandsku u¢im na Kralovskej aka-
démii umenia (KABK) na postgraduéli Type & Me-
dia. Mame len dvanéast $tudentov. Ja u¢im len pol
dnia za tyzden a okrem miia je tam devat inych
pedagoégov, ¢o vyplnia cely tyzderi intenzivnou
pracou. Prave intenzivnost prace predstavuje
zakladny rozdiel medzi tymto kurzom a tym, ¢o
si pamatam z VSVU. Tu musia ludia skuto&ne
»makat”, aby dokon¢ili kurz. A nie si to len peda-
gogovia, ¢o ich k tomu tlagia. Studenti sami citia
vyzvy inych §tudentov a vidia, kolko urobia. Ked
u nas bol Ondrej J6b, povedal, Ze tu za rok urobil
viac prace ako za $est rokov na VSVU. Na KABK
by bolo nemozné mat popri $tidiu pracu, ¢o je na
Slovensku asi bezné. Nedavno som sa na praz-
skej ,,Umprumke” zG&astnil na student crit, teda
prezentacii prac Studentov. Bolo pre mria velkym
prekvapenim, ako tazko sa $tudenti vyjadruja
0 svojej praci. Vacsinou sa spoliehali na svojho
profesora, ktory posobil ako hovorca skupiny.

Cesi s obvykle vyreénejsi, nez my, takze mam
obavu, Ze u nas by to dopadlo este horsie...

Ak sa pozrieme na pracu dizajnéra po $kole,
dizajnéri asi musia rozpravat o praci este viac ako
ju tvorit. Musia hovorit o moznostiach pri zaéati
projektu. Musia pracu viackrat prezentovat. To je
stcast dizajnu, je to realna komunikéacia, a zda sa
mi, Ze v nasich konc&inach je len maly déraz na pre-
zentacné a komunikaéné schopnosti Studentov.
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WORKS THAT WORK
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as an example. To be able to spend years devel-
oping a font, we had to solve its distribution and
licensing as a part of our joint project with Andrej
Kratky that we entitled Fontstand. It would be
ideal to draw only letters, but this is only possible
with solved infrastructure of the font offered.

I recall that long ago you solved fonts also
with regard to the specific requirements of
the Slovak diacritics. Is it still going on now?
Fonts are nowadays global products which are
sold from Singapore to Western USA. If a font were
too specific for just one language, non-functional-
ity for other languages using the same characters
may be so caused. It means that font development
is at present much more complex and we need
to test it for all of two hundred languages sup-
ported. Fedra sans for example besides Slovak
also supports Arabic, Hebrew, Canadian Inuit
languages, Russian, Greek, Armenian or Indian
languages such as Hindi, Tamil and Bengali.

Specialized magazines would surely like
to appeal to wider circles of readers,
but the questions is how to do that?

Instead of celebrating authors we regard
design from the point of view of a user. What is
the real influence that design has on people? Will
anew idea or a new product bring a real change
to a certain group of people? How? Investigative
journalism is used to document stories, but as
we investigate effects of design, we may only do
so once design is implemented in the society.

Conceptual proposals are not enough as they
have zero impact on the society. Many people
reading Works That Work do not even realize that
itis a magazine on design. They think that it is

an extensively focused sociological magazine. It
presents examples of creativity where no creativ-
ity is expected as design does not only exist in
galleries and fashion shops. As we concentrate
on stories of people, our magazine is relevant for
a wide circle of people and does not specialize

in just one target group. Cases that a man who is
an architect bought our magazine, but his wife,
anurse, took it to a nightshift and read it from
cover to cover are quite frequent. | am very much
pleased that we find readers in wider public.

Three years ago the Designum magazine pub-
lished an article on Works That Work and as you
are still “afloat”, your distribution system leaving
the businesses out probably works. The limits of
graphic design as perceived traditionally are also
crossed by your cooperation with theater. You
designed several stages and even costumes...
Theater is on the one hand completely different
medium offering completely different possibili-
ties of realization. Font and magazine are static
and interaction with the audience is only going
on once the project is complete. Dance theater
performance is live and each performance, even
the one repeated for the tenth time, is different.
For some ten years | have been cooperating with
Lukas Timulak, a Slovak choreographer living in
the Hague, and we jointly create new concepts
of modern dance performances. Dance is, just
like a magazine, a way of communication. Me
and Lukas jointly define a story and look for the
means how to tell that story. To do so sometimes
we use new technologies as we develop software
to connect real heartbeat of dancers with the
theater lighting as we have done in the perfor-
mance of Inside for a theater of Luzern. Some
other time the solution to accompany voice of
an actor is only minimum as in the performance
Masculine/Feminine which was recently onin
Brno. We always think about how to make what
is happening on stage relevant for the audience.
To communicate our story we look for as direct
away as possible. And this is just that theater
is also similar in to the traditional print media.
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Slovenska

narodna galéria

The Slovak

National Gallery

SNG & dizajn v niekolkych bodoch

Text Alexandra Kusa
Foto archivSNG

(1) Gvodné potesenie / nikdy sme nasu sna-

hu o kvalitny dizajn neverbalizovali a nekricali

do sveta, ale venovali sme sa tejto téme vela

a s nasadenim, preto nas NAOZAJ velmi tesi, ze
to je vidiet! A dokonca, ¢o nebyva u nas zvykom,
to okolie oceriuje, ved nerobime to (len) pre seba;
(2) zagiatky / poucenie z Moravskej galérie

v Brne, kde som v rokoch 2008 — 2010 posobila;
vtedajsi riaditel Marek Pokorny velmi dbal na
kvalitu v§etkych druhov vizualnych vystupov,
okrem toho galéria organizuje kazdé dva roky gra-
fické bienale — takze to bol tak trochu rychlokurz;
(3) predpoklad / nové vedenie Useku marke-
tingu a komunikéacie; od roku 2011 ho vedie
Bohdana Hromadkova, s ktorou sme sa zhodli

a zacali konzekventne pracovat; predtym sme

sa v galérii sustredili skor na jednotlivosti,

nez na komplexny pristup k vizualnej identite;
postupne pribadali dalsi a dalsi kolegovia —

v SNG je to naozaj timova praca; silnd vizualnu
identitu sme chapali ako marketingovy nastroj
na ziskanie nového publika a na zviditelnenie
zmeny, ktorou fungovanie galérie prechadzalo;
(4) graficka podpora/ interného grafika mala
SNG takmer vzdy, ale az s nastupom Pavliny
Morhacovej a neskor Braria Matisa sme sa
zacali venovat spracovaniu véetkych vizualnych
materialov koncepéne a z gruntu — vysledkom je
jednoznaéna a identifikovatelna vizualna identita
a komunikéacia; domaci nazov ,graficka podpo-
ra“ sice ignoruje katalég pracovnych ¢innosti

v kulture, ale preduréenie v nazve sa vyplnilo;

(5) niekolko zasad / snazime sa, aby nikdy
nebolo ,vitazstvo dizajnu nad zdravym ro-
zumom?®, teda veci nech st vzdy funkéné,
rovnako désledne sa venovat velkému ka-
talégu, ako tabulke ,,zatvorené®, osvojit si

pristup ,,ano treba to urobit poriadne®, stale

hladat novych spolupracovnikov — rozsiro-

vat okruh, niektoré veci urobit rad$ej drahsie,
ale kvalitne, vydrzat verejné obstaravanie;

(6) povinnost verejnej intitlcie / nagim ve-
domym rozhodnutim je, Ze vydavame znaén
¢ast rozpoctu na dizajn a dizajnérov, pretoze si
myslime, ze nadou povinnostou (nech to znie ako-
kolvek archaicky) je, aby sme (spolu)nastavovali
a (spolu)urcovali standardy a ono to funguje!

(7) samozrejmosti / zbierkotvorna, vystavna

a edi¢na ¢innost v oblasti Gzitkového umenia

a dizajnu st samozrejmostou, tzv. zakladnou
¢innostou, k nej sme pridali novy magazin

o umeni 3659, ktory je vykladnou skrifiou toho,
ako si predstavujeme spristupnenie umenia

a dizajnu verejnosti, autorov architektonickych,
grafickych, produktovych rieSeni berieme ako
nasu podporu zivého vizualneho umenia;

(8) rozsah a zaber / snazime sa, aby bolo vy-
myslené vsetko, t.j. katalogy, popisky, suveniry,
skladacky, ale aj oznacenie toaliet, knihkupec-
tvo, pokladnica, Berlinka, ordina¢né hodiny,
zamestnanecké karty, oznacéenie kancelarii...
sme asi jedina §tatna institacia, ktord ma od
grafika zalomeny aj poziarny poriadok na chodbe;
snhazime sa, aby sme najali profesionalov na
v8etko: architektiru, graficky dizajn, typogra-
fiu, vizual vystavy, produktovy dizajn, viano¢ny
stroméek, dekoracie do knihkupectva...

(9) stalice / Palo Balik (katalogy, vystavy), Emil
Drli¢iak (katalogy, knihy), Matas Lelovsky (kata-
logy), Peter Liska (katalogy, vystavy), Boris Melu$
(katalogy, aplikacie, vystavy), Martin Sichman
(aplikacie, vystavy), Juraj Sukop (web, katalogy),
Jan Sicko (katalégy, inétalacie), Martin Jan&ok

a Ales Sedivec, (knihkupectvo Ex Libris, vystavy),
gutgut (navrh na rekonstrukciu kastiela Strazky),
plaftik (aplikacia), Igor Marko (vystava), plan b
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Dovidenia =

stdle expoziciel

Pavlina Morhaéova, Branislav Matis:
propagaéné materialy Slovenskej
narodnej galérie.

(pokladnica Zvolen), Ilja Sko¢ek (Berlinka),
Sylvia Jokelova (iné Vianoce), Silvia Lovasova

(volny vstup), Kristina Hron¢ekova (suveniry)...

a historicky Ivan Csudai, Stanislav Stankoci,
Jana Sapéakova, Miroslav Cipar... a dalsi...;
(8) pady / radikalne minimalistické riese-
nie webovych stranok galérie (2010), ktoré
nebolo pozitivne prijaté v Sirokej verejnos-
ti a aj ¢ast odbornej ho tazko predychavala
(inak, nestalo tolko ako sa stale opakuje);
(9) vzostupy / cena ARCH za Letny pavilon,
rieSenie webového umenia, superbrands
Slovakia, ceny za najkrajsie knihy, ceny za
rieSenie vystav ... asi uz mame reputéaciu!
(10) potvrdenie / ked pan Kovacka z vratnice
v Hurbanovych kasarnach poziadal Pavlinu
Morhéaéovl, aby mu zalomila nadpis na dve-
re, lebo ,,som si vS§imol, Ze tu sa to robi tak®;
(11) nikdy nehovor nikdy / ak by sa ma nie-
kto spytal, aka bude korporatna farba SNG,
poviem, viem aka nebude — urcite nebude
zelena... takZe takto funguja dobri dizajnéri!
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Our efforts for high-quality design was never
verbalized and shouted out from the rooftops,
but we were very much and with endeavor
dealing with the topic, therefore we are RE-
ALLY very pleased that one can see that! It is
. even appreciated by people around and that is
i unusual, we do not do it (just) for ourselves.
Ar't Voyeu r. ' Starting from 2011 the department of market-
]Hah ; X ing and communication of the Slovak National
& & Gallery is headed by Bohdana Hroméadkova that
b?an fo?ﬂ ' we agreed with and started working consequently.
There was nearly always an internal graphic artist
at the Slovak National Gallery, but only as Pavlina
Morhacova and later Brano Matis started there
the conceptual and fundamental processing of all
visual materials began and resulted in a clear-cut
and identifiable visual identity and communica-
tion. We try that “design never defeat common
sense “and we constantly look for new colleagues.
The Slovak National Gallery knowingly spend
a part of their budget for design and designers as
we think that it is our obligation (no matter how
archaic it may sound) to set and (co)determine
standards. It does work! The new 365 © maga-
zine on arts is a shop window of how we imagine
making arts and design available to the public. Our
permanent colleagues include Palo Balik (cata-
logues and exhibitions), Emil Drli¢iak (catalogues
and books), Matus Lelovsky (catalogues), Peter
Liska (catalogues and exhibitions), Boris Melu$
(catalogues, applications and exhibitions), Martin
Sichman (applications and exhibitions), Juraj
Sukop (web and catalogues), Jan Sicko (cata-
logues and installations), Martin Jancok and Ale$
Sedivec, (the Ex Libris bookstore and exhibitions),
gutgut (design of reconstruction of the Strazky
chateau), plaftik (application), Igor Marko (exhibi-
tion), plan b (the Zvolen ticket office), llja Skocek
(Berlinka), Sylvia Jokelové (Other Christmas), Silvia
Lovasova (free entrance), Kristina Hronéekova
(souvenirs) and historically lvan Csudai, Stanislav
Stankoci, Jana Sapakovéa, Miroslav Cipar... etc...
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Vydavatelstvo

Artforum

The Artforum

publishing house

Text Vladimir Michal
Foto archiv Artforum

Vydavatelstvo Artforum vzniklo v roku 2007,
ked sme sa rozhodli, Ze ideme naozaj nie¢o
spravit s tym, Ze nam na pultoch (najma na-
gich) knihkupectiev chybaji pre nas osobne
klac¢ové knihy. Vydali sme teda Tracyho tigra,
Maly strom, knihy od Chaima Potoka, Jero-
mea Davida Salingera alebo Dominika Tatar-
ku. Viac ako 100 knih. A pribGdaja dalsie.

Co je pre nas najdolezitejsie: aby dobré
a kvalitné texty, ktoré sa snazime vyberat,
boli v stulade s tym, ako kniha vyzera. Pre-
to je pre nas od zaciatku velmi délezitou
spolupréaca s grafikmi a ilustratormi.

Kniha je velmi $pecificka vec, niekde na po-
medzi spotrebného artiklu a umeleckého diela.
»Funkénost® ¢itatelsky komfort, to st samo-
zrejmé vychodiska prace na jej dizajne. K tomu
par knihkupeckych podmienok — ¢itatelné meno
autora, viditelny ndzov, materialova odolnost.

A potom nastupuje tvorivost a vklad dizajnéra.

Obcas sa stane, Ze dizajnéri pridu s navrhmi,
ktoré su sice skvelé a velmi zaujimavé, ale ich
realizacia by bola natolko naro¢n4, Ze ich treba
vratit z umeleckych oblakov nohami na zem.
Technicka naro¢nost vyroby knihy je totiz taka
drahé, Ze kniha by sa stala bud nepredajnou
alebo stratovou. Ob¢as nés to aj mrzi, ¢loveku je
lGto dobrého napadu, ktory mohol byt zhmotne-
ny, ale udrzatelnost vydavatelstva je ddlezita.

A pravdou je aj to, Ze my nechceme robit biblio-
filie, chceme robit knihy, ktoré buda sluzit textu
rovnako ako jeho ¢itatelom. Lebo taky je dobry
knizny dizajn. Stznenie obsahu knihy s ich vyzo-
rom. Citatelsky zazitok so zmyslovymi vnemami
oc¢i, hmatu, ¢uchu. Krasno vnatra s jeho obalom.

Siznenie

Kniha, hlavne t& beletristicka, je predov§etkym
text. Dobry text, text, ktory vyvola nadsenie,
neodkladné otazky, diskusiu. Taky text si nielen
zasllzi, ale doslova vynuti adekvatny dizajn.
Dat to dohromady tak, aby to klaplo, nie je vzdy
jednoduché. Nam sa osveddilo, ze hladame
¢loveka k textu. Kladieme si otazku:,,Komu by
tento text sadol? Koho by oslovil, nadchol?*

Pri Bratoch Sistersovcoch bolo jasné, ze sa to
bude pacit Palovi Balikovi, pri Stefanssonovi
nam spontanne napadla Maja Rojko, na polar-
nu vypravu sme namotali Damiana Pastir¢aka.
VSeobecne je pre nas velmi dolezité, aby sa kniha
a jej obsah grafikovi pacila, aby ju mal rad.

A potom nastupuje dévera a sloboda. Zvag¢-

8a dizajnérom nechavame Gplne volnd ruku

a hoci sme parkrat mali mald dusi¢ku ako

to dopadne (naposledy pri divokych farbach
knihy Havednik), dopadlo to dobre. Velmi dobre.
Oplati sa déverovat. Hlavne ludom, ktori ve-
dia, ¢o robia. A na takych my mame $tastie.

Prvy nastrel dizajnu je vzdy plne v rukach
grafikov, finalna verzia knihy vznika v dialé-
gu. Niekedy je ten dialég len o velkosti pisma,
inokedy je dlhy a zda sa, Ze to nikam nevedie.
Obcas prave z takéhoto skoro az boja vznikne
skvela kniha, ako napriklad Roviny Zivota.

Pred desiatimi rokmi sme zac¢inali s Palom
Balikom. Dnes ¢asto nase knihy robia jeho $tu-
denti.V Artfore sa snazime davat priestor aj mla-
dym absolventom, §tudentom, aj ked to méa ob¢as
svoje haciky. Dizajn knihy totiz nie je len to, ako
bude vyzerat obéalka. A nie je vela dizajnérov, ¢o
vie robit aj knihy. Radi chodime na prieskumy na
VSVU, &i na podujatia, ako je napriklad Re-book,
kde Studenti robia kompletné redizajnové
navrhy na knihy finalistov ceny Anasoft litera.
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Vlydavatelstvo Artforum (the Artforum publish-
ing house) was established in 2007 when we
decided to do something about the key books
that we personally missed on the counters

of (especially our) bookstores. We therefore
published Tracy’s Tiger, books by Chaim Potok,
Jerome David Salinger or by Dominik Tatar-
ka. More than 100 books. They still pile up.

What is most important for us: that good and
high-quality texts that we try to select be in accor-
dance with how the book looks like. Therefore from
the very beginning our cooperation with graphic
designers and illustrators is very important to
us.A book is a very specific object, somewhere
in between a consumer article and a work of art.

“Functionality”and comfort of a reader are the
natural starting points of work on its design with
some conditions of a bookstore - legible name of
the author, a visible title and material wear resis-
tance being included. What follows is creativity
and contribution by a designer. Publishing books
is basically a lottery. Good sales of a book can-
not be guaranteed in advance. There are several
variables presentin the game, there is not just
quality of design and quality of text. No formula
to create a book to become a bestseller is known
either in terms of market or in the field of awards
granted. Success of a book is often surprising

to us.That is what adventure also means.
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11 TRINEHDN Gl DLOGMA, NOTHRICKEND
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FAAYEU Y KARDU SVDa SKUSEROST &
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b T e Obalka predava

EEarve mutanc s 7 AR A - 3 P . .

NPRCKOATICN £, . 1 TEHLD Ano, je pravda, Ze obalka predava, je predsa
KRIHEL ® VAZUE S FEME 3 UZADIA S4

NEUSTALE DFfwh USTAEDNY VI 1A% MIDL|

SR DG 4T A Sk prvym komunika¢nym kanalom s potencialnym
¢itatelom. Rovnako ako nedavame na zadni
stranu anotéacie, ale Gryvok z knihy, aj obalka by
mala byt akousi ukazkou toho, o éom kniha je. Ma
vystihovat esprit ¢i atmosféru knihy a zarover
na pulte zaujat. Co je rozhodne tazka tloha.
Vydavanie knih je v8ak v podstate lotéria. To,
¢i sa kniha bude dobre predavat, nikdy nevieme
zarucit dopredu. Do hry tu vstupuje viacero pre-
mennych, nielen kvalita dizajnu a kvalita textu.
My nepozname recept na vytvorenie knihy, ktora
bude bestsellerom. Ci uz trhovym, alebo na poli
zbierania cien. Casto je ispech nejakej knihy pre
nas prekvapenim. Aj v tom je to dobrodruzstvo.

Ilustracia

Nechtiac sa ndm podarilo narusit aj akusi hra-
nicu medzi dospelackymi a detskymi knihami.
Viackrat sa nam totiz stalo, Ze sme bud my, alebo
niekto iny mali pocit, Ze kniha pre dospelych

ma byt tiez ilustrovana. Akurat sa potom, ako

v pripade novely Fo(s)ter, &i V melénovom cukre,
alebo vlastne aj Tracyho tiger, ob¢as stane, Ze ich
v knihkupectvach zaradia medzi detské knihy.
Alebo su ocenené na sutazi detskej ilustracie.

Tiez v poslednom ¢ase objavujeme kraji-
nu detskych knih. Radi by sme vydavali ¢oraz
viac kvalitnych a krasnych knih pre deti.

Asi mame &tastie. Ze nasou filozofiou je
dobrodruzstvo myslenia a nasou cielovou
skupinou sU jeho vyznavaci. Oni ocenia dizajn,
ktory je umenim. Oni maju cit pre harméniu
i hravost. Oni hladaju odkazy ukryté v pra-
ci dizajnéra. Oni s ti, ¢o si knihu kapia.

Maly atlas

 Zh ‘h"ak. orskjch &
m@ i&z{ﬂm

Pribeh tigra

2007. Tracyho tiger. William Saroyan. Jedna

z prvych knih vydavatelstva Artforum. Je to jeden
z nasich najoblubenejsich literarnych textov.

V slovenskom preklade vysla uz davnejsie.
Rozhodujeme sa pre novy preklad. A pre ilustro-
vané vydanie. Hladame ilustratora. Nachadzame
Martinku Matlovi¢ovu a jej zdielané nadSenie
pre Saroyana. Spolu premyslame o grafikovi. Po
prvych netspechoch (bol to hlavne nesulad vo
vlnovych dizkach vzajomného nad&enia z ob-
javovania novych a novych moZznosti) sa skrizia
nase cesty s Jankou a Palom Balikovcami. A po
par mesiacoch prace je na svete nadherna kniha.
Na jeseri tohto roku chystame Stvrta dotlac.

A znovu a znovu sa tesime, ako cez Saroyanove
slova, Martinkine kresby a Balikov dizajn par
dal$ich novych ¢itatelov objavi zmysel svojho
Zivota. Lebo az taki moc maji dobré knihy.
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Nie je dolezité
vyhrat, ale
nepodélat se
[t s not
important to
win, but not to
shit oneselr

Text Martin Pecina
Foto Adam Sakovy

50 designum 2/2016
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Narodnéa cena za komunikaény dizajn vykrogi-
la do novej etapy svojej existencie. Slovenské
centrum dizajnu pod novym vedenim netrpi
prehnanym sentimentom, a tak sa ani nerozpa-
kuje vnasat do tradi¢nej sttaze nové prvky (ako
prvé nesmelé pokusy o viralnej propagacii), ani
sa neboji orezat to, ¢o sa ukazuje ako nefunké-
né, odumreté ¢i prachom zaviate. Aj vdaka tomu
reflektuja vysledky prijemn( kakoféniu stc¢as-
ného grafického dizajnu. Preferujd mladsie
mena pred priliSnym lipnutim nad vydobytkami
rokov minulych, ked este estetické a formalne
hladisko ¢asto vitazilo nad tym, ¢oho si dnes

v dizajne znovu viac v§imame: tym je vnima-
nie spolo¢enského vyznamu nasej profesie,
ktora vo svojich vrcholnych prejavoch mdze
pozitivne ovplyviiovat prostredie, komentovat
spolo¢enské dianie a formovat nielen vkus
Sirsich vrstiev obyvatelstva, ale zaroveri aj ich
vztah k réznym celospoloéenskym otazkam.

Povedz mi, kto je v porote, a ja
ti poviem, koho vyberie

Zakladom kazdej odborovej sitaze su tri pilie-
re:renomé institlcie, ktora ju vyhlasuje, zmyslu-
plnost sitaznych podmienok a zloZenie odbornej
poroty. Slovenské centrum dizajnu sa transformu-
je do modernej institlcie, ktord nedostatok finan-
cii nahradza nad$enim, napadmi a optimizmom.
Nova riaditelka Maria Riskova nezaprie dusu
performérky, je aktivna, bezprostredna, razantna,
sri energiou a s grafikmi udrziava nad$tandard-
né vztahy. Ma pochopenie pre odbor a prostredie,
a tak netrpi syndrémom technokratov vo verej-
nych funkciach, odtrhnutych od reality, ktori si
len tazko ziskavaji déveru a buduji respekt.

Prehliadky grafického dizajnu by mali poda-
vat plasticky obraz o diani v odbore, aby neza-
vanali prilisnym elitarstvom, vyhranenostou
a egocentrizmom. Odborna porota ma byt zlozena
predovsetkym z aktivnych profesionéalov a dopl-
nena o teoretikov dizajnu, ktorf si udrzuja vacsi
nadhlad. Dobre zostavena porota, aspori ¢iastoéne
obsadena cezhrani¢nymi kolegami, byva zarukou
erudicie a vyvazenosti. Takato jury si kladie za ciel
mierne potlacit svoje ego aj vkus a volit také prace,
ktoré objavuji to najprinosnejsie, ¢o za zvoleny
¢asovy Usek vzniklo. Tym sa rozhodne nemysli, Zze
komisia odbornikov nema mat na veci nazor, len by
mala hladat prijatelnd mieru objektivity a pripus-
tit, Ze na svete neexistuju iba knihy zhotovené
v duchu $vajciarskej tradicie. [dealne je, ked sa po-
dari prepasovat do najuzsieho vyberu rézne grafic-
ko-dizajnérske zanre a autorskeé pristupy: okrem
vizualneho $tylu a kniznych edicii aj multimédia ¢i
experiment. Vysledkom potom je celkom realistic-
ka sprava o stave grafického dizajnu, a tiez verejné
vyhlasenie v duchu: hladte, ¢o vsetko sa urodilo!

Zivnou pddou moderného grafického dizajnu
byvaju projekty zaloZené na vybuchu nad$enia
a Uprimného zaujmu o nastolenl tému. Festivaly,
magaziny, sitaZe a realizacia bez zadavatelov
majd td nespornl vyhodu, Ze mozu byt ne-
kompromisnejsie nez vaésina objednavok pre
korporécie, zivnostnikov, velkoplo§né televizie
a bojazlivé knizné nakladatelstva. Idealnym pro-
stredim pre experiment si univerzity, a tak som
s poteSenim zaznamenal, Ze kvalita prihlasenych
Studentskych prac bola nadstandardne vysoka,
ked vezmeme do Gvahy, Ze Skolské projekty sa
stretavaji s obmedzenymi rozpo&tami a limito-
vanymi moznostami reprodukcie. Delenie sttaze
na profesionalnu a $tudentski kategériu ma
zrejmy zmysel, pretoZe prace v tej ktorej kategorii
vznikaju za Gplne odliSnych podmienok. Menej
jasna je kategéria experimentalny komunikaény
dizajn. Nikto (vratane samotnych organizato-
rov) si nie je Uplne isty, ¢o do nej vlastne patri.
Kategoria si zasl(zi bud zrusit (pretoze obsahuje
malo préac), alebo ovela lepsie pojmovo vymedzit.
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National Prize for Communication Design set off
towards a new phase of its existence. The Slovak
Design Center does not under the new leadership
have a liking in excessive sentiment and so does
not hesitate to bring new elements in the tradi-
tional competition (such as the first bashful at-
tempts in viral promotion), is not afraid of cutting
what turns out to be as non-functional, vanished
or dust covered. This is also thanks to this attitude
that the results reflect pleasant cacophony of the
contemporary graphic design. Younger names are
preferred over dwelling on the achievements of the
past years when it was frequent that the aesthetic
and formal regard still won over what is nowadays
most perceived in design: the social importance
of our profession which may by its prime signs
positively affect the environment, to comment on
social events and to form not just the taste of wid-
er strata of population, but at the same time form
their relation towards various society-wide issues.

Tell me who is in the jury and | will tell
you who is going to be selected

The base of any branch competition consists of
three pillars: reputation of the institution launch-
ing such competition, meaningfulness of the
competition terms and conditions and composi-
tion of the jury. The Slovak Design Center is being
transformed into a modern institution making
up for the lack of funds available by enthusiasm,
fresh ideas and optimism. The new director Méria
Riskova cannot deny her nature of a performer,
she is active, direct, vigorous, energetic and keeps
the above-the-standard relations with graphic
artists. She well understands the branch and the
environment and so she does not suffer from the
syndrome of technocrats holding public offic-
es who are divorced from reality and who face
difficulties to win trust and to build respect.

Graphic design exhibitions should bring a plas-
tic picture of the events in the branch, should not
smell of excessive elitism and egocentrism. The
jury should in particular consist of active pro-
fessionals and be also supplemented by design
theoreticians who better stay on top of things.
Awell-composed jury which at least partially
includes foreign colleagues usually guarantees er-
udition and balance. Such jury set themselves the
task of suppressing their ego and taste slightly and
of selecting such works which discover the most
contributive of what came into existence in the
period of time selected. This should not definitely
mean that a commission of experts to have does
not have a strong opinion, but the members should
look for an acceptable degree of objectivity and
admit that there are not just books produced in the
spirit of the Swiss tradition. Various graphic and
design genres and author approaches are ideally
managed to be smuggled in the shortlist: besides
visual style and book edition there should be mul-
timedia or experiment. It then results in quite a re-
alistic report on the situation of the graphic design
as well as in public announcements styled in the
spirit of slogan:look at what the harvest brought!

Breeding ground of modern graphic design are
usually projects based on the outburst of enthusi-
asm and sincere interest in the topic chosen. Festi-
vals, magazines, competitions and projects without
clients have the undoubted advantage which con-
sists in possibility to be more uncompromising than
most projects for corporations, small businesses,
large-scale televisions and shy book publishing
houses are. The ideal environment for an experi-
ment are universities and so | was pleased to note
that the quality of the student works registered was
high above the standard, especially if the fact that
school projects face limited budgets and limited
possibilities of reproduction is taken into account.
Division of the competition into the professional
and student categories makes obvious sense as
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Za dizajn zodpovednejsi

Porota jednomyselne rozhodla, Ze Narodna
cena za profesionalny komunikaény dizajn patri
edicii knih Rudolfa Slobodu vydavatelstva Slo-
vart. Niektorym sa bude zdat najvy$sie ocenenie
pre klasickd knizné ediciu prilis konzervativne,
ale zijeme v Case, ked zadavatelia len maloke-
dy maju odvahu volit Eisté a nekompromisné
rieSenie, pretoze sa boja vyénievat. Mozno aby
nenarusili dojemnu zhodu nakladatelského
mikrosveta v tom, Ze najvy$§im dosiahnutelnym
cielom je mierny pokrok v medziach zdkona. Ako
by kazdy pokus o sebavedomy graficky dizajn bol
prili§ riskantny a paralyzujaci. Abstraktna grafika
¢i striktne typografické rieSenie sa dnes objavu-
ju v beletristickej produkcii vynimoéne, pritom
este pred tridsiatimi alebo patdesiatimi rokmi
boli obe organickou st¢astou nasho vizualneho
prostredia. Takéto rieSenia podnecovali imagi-
néaciu Citatela a zarover formovali jeho schop-
nost dekédovat moderny vizualny jazyk. Praca
Borisa Melusa, akokolvek méze pri povrchnej
ohliadke posobit klasicky, je si¢asna, nadvazuje
na aktualne tendencie v grafickom dizajne, bez
toho, aby obetovala posolstvo na oltar grafi-
kovho ega. Zdanlivo nepompézna a unifikovana
knizna edicia po zvle¢eni papierového preba-
lu prezradi, Ze jednotlivé tituly sa liSia nielen
dominantnou literou na titule, ale aj unikatnou
farbou potahu. Sadzba titulov popiera utkveld
predstavu vacsiny nakladatelov, Ze beletria ma
byt zo zdsady sadzana do bloku a demonstruje

Géelnost sadzby nezarovnanej, ktorej promovani
typografi hovoria na praporek. Cena pre Borisa
Melus$a je sG¢asne ocenenim vydavatela, ktory sa
neboji mat nazor. Odmenou za to mu je séria knih,
ktorl na pulte alebo vo vyklade neprehliadnete.
Studentska cena je pomenovana po ministrovi
Skolstva, hoci prosty lud uz davno vie, Ze ministri
Skolstva v posttotalitnych krajinach byvaja ¢asto
ludia nevzdelani, rovnako ako ministri kultary
sU zo zasady az zGfalo nekultdrni. Cena ministra
Skolstva, vedy, vyskumu a $portu SR implikuje,
Ze to mozno bol sdm minister, kto ju Studentovi
udelil. Ze venoval deft alebo dva skimaniu &tu-
dentskych projektov, aby potom nakoniec vydal
akysi Gradny vynos. Ministra v§ak predmetny $tu-
dent vébec nezaujima, jeho pracu zrejme nikdy
nevidel, a aj keby snad nahodou videl, z povahy
svojej profesie ani nie je schopny ju adekvatne
posudit. Pracu za politika odviedla odborna po-
rota a je to tak dobre. Preto komisia navrhuje, aby
sa ocenenie volalo Narodna cena za Studentsky
komunikaény dizajn, pretoze v si¢asnej podobe
moze posobit ako cena druhej kategorie. Tvorba
pisma zaZziva na Slovensku renesanciu, vzrusuje
stale viac autorov a Usti niekedy do mimoriad-
nych vysledkov. Doktorandska praca Sacasnda
tvorba pisma na Slovensku / Dizajn textovej
rodiny pisma, ktora do sttaze prihlasil Samuel
Carnoky, patri medzi tie vzacne priklady, kde sa
na jednom mieste sndbi zmysluplny vyskum s vy-
nimo&nym praktickym vystupom. Nielen Carno-
kého autorské pismo, ale aj rozsah a forma jeho
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the works registered in those category come into
existence under completely different conditions.
Less clear-cut is the category of experimental com-
munication design. No one (including the organizers
themselves) is quite sure what in fact belong to that
category. The category deserves either cancellation
(as there are too few works) or better definition.

For more responsible design

The jury unanimously resolved that the Nation-
al Prize for Professional Communication Design
belonged to the edition of books by Rudolf Sloboda
published by the Slovart publishing house. Some
may consider the prize granted to a classical
book edition as too a conservative decision, but
now we live in the period of time when customers
are only rarely brave enough to choose a clean
and uncompromising solution because they are
afraid of towering. They may disrupt the touching
conformity of the publishing micro-world that the
ultimate achievable objective is moderate prog-
ress within the limits of law. Just like any attempt
to create confident design were too risky and
paralyzing. Abstract graphic or strictly typographic
solution nowadays exceptionally appears in fiction
production, although just some thirty or fifty years
ago they both were organic parts of our visual
environment. Such solutions provoked imagina-
tion of the reader and at the same time formed
his ability to decode the modern visual language.
Work by Boris Melu$, no matter how much it may
seem classical if looked at superficially, is con-
temporary, follows up with the current tendencies
in communication design without sacrificing the
message on the altar of the graphic designer’s ego.
Once the paper jacket is removed, the seemingly
not pompous and unified book edition discloses
that the individual books are not different in just
the dominant letter on the title, but in the unique
color of the cover as well. The typesetting of the
titles denies the fixed idea of most publishers that
fiction must on principle be typeset in justified text
block and demonstrates purposefulness of the
unjustified typesetting. The prize granted to Boris
Melus is at the same time appreciation of the pub-
lisher who is not afraid of having a view. His reward
for all of that is a series of books that you never
overlook on the counter or behind a show window.

Student prize is named after minister of edu-
cation, even though the common people know for
a long time now that itis common that ministers
of education in post-totalitarian countries are
usually uneducated people and just like min-
isters of culture are on principle desperately
uncultured. The Prize of Minister of Education,
Science, Research and Sports implies that it was
the minister himself who awarded that prize to
the student, that he spent a day or even two days
to examine the student projects to finally issue

an official decree. The minister is not, however,
interested in that student at all, he probably never
saw his work and even if he by chance really saw
it, he would not, with regard to the nature of his
job, be able to adequately consider it. The work
for the politician was done by the jury and that

is the way to do that. The commission therefore
suggests that the prize be called National Prize for
Student Communication Design instead asin its
contemporary form it may look as a second-grade
prize. Type design is now being revived in Slovakia,
more and more authors get excited and the boom
sometimes results in the extraordinary outcomes.
PhD final thesis entitled The Contemporary Type
Design in Slovakia. Design of the Text Type Family
registered in the competition by Samuel Carnoky
ranks among the rare examples of uniting mean-
ingful research and an exceptional practical
outcome. It is not just Carnoky’s typeface, but

also the scope and form of his work (bookbind-
ing, graphic design) that can undoubtedly stand
comparison with the best of what appeared in

the “professional® category. It is not therefore
surprising that the work in preliminary voting of
the jury won clearly the highest number of votes
and became the evident victor of its category.

We hope that the PhD project will be sooner or
later turned into a publication intended for the
Slovak book market and the typography fans.

The jury is also in agreement that an important
requirement of assessment is also the social
influence of the work, its affect on everyday life of
citizens. It is positive in this regard that one of the
awards was granted to a work created by Czech
team Oficina for television channels of the RTVS.
The visual communication of the television is no
breakthrough in international terms, it, however,
shows a high degree of professionalism as well
as skills to adequately respond to the needs and
assignment of the client. The nationwide television
station has completely different ambitions than
those of high school anarchist broadcasters and
therefore comparison with alternative production
would be absolutely unfair. Motion graphics of the
Oficina studio persistently keeps high level and
the case at hand is no exception. Certain deficien-
cy of room for greater creative boom is made up
by the formal precision of the authors. It is also
thanks to that feature that they every day affect
millions of viewers and impact their visual literacy
which is much more than one may say about the
several bibliophilias on hand made paper that
we collect at home to feed our unnatural joy...

Thanks to its impressive scope, excellent graphic
layout and last but not least thanks to the sto-
ry in the background of the book Cvernovka (by
Viliam Csino and Martin Mistrik) stands out of
the books registered. Unlike television riding on
the wave of trends and mass interest, a book of
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prace (vazba, graficka Uprava) bez akychkolvek
pochyb znesie porovnanie s tym najlep§im, ¢o
sa objavilo v ,,profesionéalnej“ kategorii. Nepre-
kvapi preto, Ze praca v predbeznom hlasovani
poroty dostala suverénne najvacési pocet hlasov
a stala sa jednoznaénym vitazom svojej kateg6-
rie. Difame, Ze sa doktorandsky projekt skor ¢i
neskdr pretavi do publikacie uréenej pre sloven-
skych knihkupecky trh a milovnikov typografie.
Zhoda poroty panuje aj v tom, ze délezitym
kritériom hodnotenia je aj spoloéensky vplyv
prace, jej zasah do kazdodenného Zivota ob-
¢anov.V tomto ohlade je pozitivne, Ze si jednu
z cien odnésa praca ¢echinskeho timu Oficina
pre televizne kanaly RTVS. Vizual televizie sice
v medzindrodnom porovnani nie je prelomovy,
preukazuje vSak velkd mieru profesionality aj
schopnosti adekvatne reagovat na potreby a za-
dania zadavatela. Celoplo$na televizna stanica
ma Uplne iné ambicie ako vysielanie stredos$kol-
skych anarchistoy, a preto by bolo porovnavanie
s alternativnou produkciou vyloZzene neférové.
Motion grafika stadia Oficina si udrziava vytr-
valo vysoku Groveri a nie je to inak ani v tomto
pripade. Isty deficit priestoru pre vag¢si tvorivy
rozlet nahradzaja autori forméalnou preciznos-
tou. Aj vdaka tomu denne pdsobia na miliény
divakov a ovplyviiuja ich vizualnu gramotnost,
¢o je ovela viac, nez sa da povedat o tych nie-
kolkych bibliofiliach na ruénom papieri, ktoré si
doma zbierame pre svoje zvratené poteSenie...
Z prihlasenych kniznych titulov vyénieva
Cvernovka (autori Viliam Csino, Martin Mistrik)
svojim tctyhodnym rozsahom, vybornou grafic-
kou Gpravou a nemenej i pribehom, ktory stoji
v pozadi knihy. Na rozdiel od televizie, vezlcej
sa na vlne trendov a masového zaujmu, vzni-
ka knizka tohto Zivo¢iSneho druhu takzvane
zospodu, z komunitného nad$enia skupiny
tvorivych ludi. MoZno oddelit graficky dizajn
od obsahu? A mdzeme vobec hodnotit kniznd
Upravu, ak neberieme ohlad na text? Na suta-
Ziach so stovkami prihlasenych prac je prakticky
nemozné oboznamit sa s obsahom jednotlivych
titulov a zodpovedne posudit, nakolko ich grafika
koresponduje s obsahom. Byvala tovareri ma ta
vyhodu, Ze v prostredi dizajnérov a umelcov sa
za desat rokov svojej existencie stala pojmom,
ktory postupne prerastol hranice komunity
a prenikol do $ir§ieho povedomia bratislavskych
obcanov. Na graficky dizajn sa ostatne neda
nazerat iba ako na funkéno-estetickd discipli-
nu vytrhnutd z miesta a ¢asu. Kontext vzniku aj
dobové okolnosti tvoria fundament grafického
dizajnu, ktory by sa bez nich stal len prazdnou
Supkou. Mozno preto Cvernovka pdsobi tak silno,
Ze hovori do svedomia [udf, ktori v meste zijd,
ozivuje paméat miesta a nati zaujat jasné stano-
visko k tomu, ako sa spolo¢nost stavia k svojmu

historickému dedi¢stvu. Graficka Gprava je tu
sice podstatnou, napriek tomu v8ak skor dru-
horadou stc¢astou onoho bohumilého pocinu.
Vznika na Slovensku dostatok vizualnych
experimentov? A ak &no, majl vplyv na verejny
priestor, alebo st vopred odsidené na prezivanie
v umeleckych galériach? Marcel Ben¢ik, Peter
Lényi, Ondrej Marko a Marian Lucky dokazuju,
Ze angazovany pristup sa nemusi obmedzovat
na artistné kreéacie pre Gzku skupinu umenim
postihnutych ludi. Naopak — ich projekt pre
Farské schody v Ziline ozivuje koncept umenia
vo verejnom priestore, bez toho aby i$lo o static-
ky solitérny objekt vedla detského pieskoviska,
ako si to paméatame z éry vystavby socialistic-
kych panelakov. Sestmiestny numericky objekt,
zlozeny z velkych hlinikovych platov vo forméate
2,4 x 1,2 metra, nie je iba dekorativnym prvkom
vnitri mesta, ale zaroven aj variabilnym typogra-
fickym systémom, umoziujicim oznamovat
verejnosti rézne (ne)uzitoéné informacie. Je
osviezujuce vidiet podobne hravy a kultivova-
ny zasah do daného miesta — mozno sa stane
inSpiraciou aj pre iné slovenské mesta, doteraz
zahltené vSadepritomnym reklamnym balastom.
Bolo toho omnoho viac, ¢o si v narodnej cene
zaslUzilo pozornost, ale porota nakoniec rozumne
usudila, Zze zvlastnou cenou nad ramec oficial-
nych oceneni musi vyzdvihnat sibor animacii
Stadia Ové Pictures (Michaela Copikové, Veronika
Obertova), pretoZe kazda jednotliva praca sa
za uréitych predpokladov mohla kvalifikovat na
niektord z cien. Schopnosti, napaditost, vtip-
nost dvoch mladych vytvarni¢ok a ich mimo-
riadny vyrazovy aj tematicky rozptyl siahajici
od hudobnych cien cez animovany film aZ po
celostatnu komeréna reklamu, tvori unikat-
ny prispevok k slovenskej vizualnej kultare.

Ide to aj bez patosu

Verim, Ze sa Narodna cena rychlo priblizi
k idealu prehliadky sebavedomejsej a mozno
dokonca trochu drzej$ej nez byva zvykom. Kon-
takt dizajnérov s dianim za hranicami uz dnes
bez vac¢sich tazkosti zastrie ten typicky komplex
nas malych narodov, trpiacich permanentnym ne-
dostatkom vyraznych postav, ktoré by hovorili do
svetového diania, a strachom o narodnu identitu.
S potesenim kon$tatujem, Ze som v prehliadke
nezaznamenal Ziadne vazne mienené narodo-
vecké tendencie, ktoré nam susedom pripadaja
trochu smiegne. Uprimny zaujem o prostredie,
v ktorom dizajnér Zije, je totiz ovela zmysluplnej-
§im prispevkom k budovaniu zdravého narodné-
ho sebavedomia. Kiez by vystava slovenského
grafického dizajnu bola in§piraciou pre dalSich
autorov, aby v sebe nasli dost odvahy a discipli-
ny na vyrazné grafické rieSenia, napriklad aj
s viditelnym spolo¢enskym dosahom. B
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this kind comes into existence so to say from the
bottom, from community enthusiasm of a group of
creative people. Is it possible to separate graphic
design from its contents? And can we just assess
a book layout regardless of the text? It is prac-
tically impossible to acquaint yourself with the
contents of individual titles and to responsibly
assess to what extent their graphics corresponds
to their contents at competitions with hundreds
of works registered. Former factory’s advantage is
the fact that during the ten years of its existence
it became a name in the environment of design-
ers and artists and reached the awareness of the
inhabitants of Bratislava. Graphic design cannot at
last be regarded as a functional aesthetic disci-
pline taken out of place and time. The context of
its creation as well as period circumstances form
the base of design that would otherwise become
an empty peel. Cvernovka may therefore impress
strongly enough to speak to the conscience of
people who live in town, refresh the memory of
the place and makes them take a stand to how
the society treats their historical heritage. Design
of the book may be a substantial, yet just a sec-
ond-rate part of that commendable endeavor.

Are there enough visual experiments created in
Slovakia? If so, do they impact public space or are
they in advance doomed to survival in galleries
of art? Marcel Bencik, Peter Lényi, Ondrej Marko
and Marian Lucky prove that committed approach
does not need to be limited just to artistic cre-
ations intended for a narrow group of art-stricken
people. It is quite the other way round — their
project for Farské schody (Parish Stairs) of Zilina
enlivens the concept of art in public space without
being just a static solitaire object next to a children
sandbox that we know from the era of socialist
block of flats construction. A six-digit numerical
object made of large aluminous plates of 2.4 x 1.2
meters format is not just a decorative element

placed inside the town, but at the same time also
avariable typographic system enabling to provide
the public with various (un)useful information. It is
refreshing to see the similarly playful and cultivat-
ed interference with the place concerned — it may
inspire other Slovak towns, until now overloaded
with the omnipresent advertisement ballast.
There was much more that would deserve
attention in the national prize, but finally the jury
reasonably concluded that a special prize needed
to be granted to stress the importance of a set of
animations by the Ové Pictures studio (Michaela
Copikova and Veronika Obertova) beyond the
framework of official awards as each individual
work might under certain circumstances be quali-
fied for some of the awards. The skills, resourceful-
ness, and humorousness of two young artists and
their extraordinary variance of expression ranging
from musical awards through animated film to
nationwide commercial advertisement forms
a unique contribution to the Slovak visual culture.

Itis possible without pathos

I believe that the National Prize will quickly
come close to the ideal of a more confident and
possibly even cheekier show than usual. Nowa-
days, an easy access to information and inspira-
tion heals the typical complexes of a small nations.
Those nations suffering permanently from the lack
of strong personalities and by their far of lost of
their national identity. | am pleased to say that in
the show | have not seen any serious nationalistic
tendencies that seem ridiculous to us neighbors.
Sincere interest in the environment that a designer
livesinis in fact a much more meaningful contri-
bution to building healthy national confidence. If
only the exhibition of the Slovak graphic design
inspired other authors to find enough courage
and discipline to create strong graphic solutions
including for example visible social significance. &
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Unia grafickych
dizajnérov
Slovenska je

uz zalozena

Text Juraj Blasko
Foto Peter Hajdin

V Rakusku existuje vySe sto rokov,

v Polsku dvanast, v Cesku skoro desat
a na Slovensku ju zakladame teraz —
uniu grafickych dizajnérov. Viac ako
rok sme diskutovali o potrebe vzniku
profesijnej organizacie zdruzujlucej
profesionalnych dizajnérov, ktora by
bola autoritou a zaroven aj partnerom
pre statne institucie, sukromny
sektor a pre laickd verejnost.
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Velmi dlho sme pocitovali absenciu
organizacie, ktora by $irila osvetu

o grafickom dizajne a ktora by rie-

$ila problémy grafickych dizajnérov

a grafického dizajnu. Az prilis ¢asto
sa v praxi stretavame s nepochopenim
hodnoty intelektualnej a kreativnej
prace, so zle nastavenymi pravidlami
stutazi nielen od §tatnych institicii, ale
aj sukromného sektora a s nespravne
fungujicimi vztahmi medzi dizaj-
nérom a klientom. Verejnost praci
grafického dizajnéra mélo rozumie,
alebo naopak, grafickym dizajnérom
je kazdy, kto ma v pocitaci stiahnuty
Photoshop. Pomer ¢asu, ktory travime
tvorbou, a ¢asu straveného obhajova-
nim potreby profesionalneho pristupu
ku grafickému dizajnu sa prevratil do
bilancie nepriaznivej pre nas. Debaty
dizajnérov sa zzili na stazZovanie sa
na nepochopenie, neprofesionalitu,
diletantstvo, neférové ohodnotenie
prace zo strany zadavatelov ¢i verej-
nosti. A scasti si za to moZeme sami.
Vsetci vieme o tom, Ze v $kolach sa

na vytvarnej vychove neuci o grafic-
kom dizajne a na hodinach nauky

o spolo¢nosti sa Studenti nedozvedia
ako pripravit zadanie pre grafického
dizajnéra a na Ekonomickej univerzite
sa neucia rovnicu o tom, ako sa moze
kazdé euro investované do dizajnu vra-
tit dvakrat spat, ale napriek tomu tieto
znalosti od svojich zadavatelov oca-
kéavame. Spoluzodpovednost za tento
stav nesieme aj my graficki dizajnéri,
pretoZe sme ani my nevytvorili pod-
mienky a miesto, kde by zadavatelia

a laicka verejnost nasli potrebné alebo
iba zdkladné informacie o grafickom

dizajne a praci s grafickym dizajnérom.

5/21/16 12:18 PM



Aj preto sme sa rozhodli zaloZit
Uniu grafickych dizajnérov. Hlavhym
cielom Unie by malo byt vytvorenie
reSpektovanej odbornej autority,
ktora by hajila zaujmy grafickych
dizajnérov, nastavovala Standar-

dy vo vztahu grafického dizajnéra

a klienta a robila osvetu o grafickom
dizajne pre verejnost a institicie.

V kruhu zakladatelov inie (Martin
Bajanik, Juraj Blasko, Dodo Dobrik,
Peter Hajdin, Boris Melu§, Maria
Rojko, Jan Sicko a Michal Tornyai)
sme viedli dlht diskusiu o sposobe
jej fungovania. Velkou pomocou

nam boli konzultacie s Filipom
Blazekom, spoluzakladatelom ¢eskej
Unie grafického dizajnu (UGD). UGD
nam poskytla svoje know-how, obsah
svojho webu, rozsirenie komunikacnej
platformy o dal$iu ¢lensku zakladiu.

Zhodli sme sa, Ze tinia m6ze pracovat
podobne ako ¢eska UGD v pasivhom

a aktivnom mode. Pasivnhy mod pred-
stavuje webova stranka tnie, ktora
bude obsahovat dvojaky typ informacii.
Pre verejnost to budd napriklad navody
na vytvorenie sutaZe ¢i zadania, a pre
dizajnérov napriklad pristup k vzo-
rom autorskych zmlav ¢i f6rum pre
zdielanie skiisenosti v odbore. Webova
stranka bude obsahovat aj eticky kddex
grafického dizajnéra, ktory by mali jej
¢lenovia dodrziavat. Aktivnym médom
Unie bude praca jej samotnych ¢lenov,
napriklad v tlohe priamych konzulta-
cii so zadavatelom, Gc¢asti v komisiach
stutazi, komentovanim grafického
dizajnu v médiach, ale aj organizova-
nim prednasok, seminarov ¢i vystav.

Slovensky komunikaény dizajn
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Obgianske zdruzenie Unia grafickych dizajnérov

Slovenska vzniklo 28. aprila 2016.

Ambiciou tnie je vytvorenie aktivnej
spoluprace nielen s ¢eskou UGD, ale
aj s polskou Stowarzysznie Twor-
cow Grafiki Uzytkowej (STGU) ¢i
rakaskou designaustria a dal$imi.
Domaéacim partnerom tnie bude
Slovenské centrum dizajnu, ktoré
nam uz teraz v osobe riaditelky Marie
Riskovej vyjadruje velkd podporu.

Zakladnou otazkou nasich disku-

sii bolo, ¢i otvorit Gniu vSetkym,
ktori sa chcd stat ¢lenmi, podla
vzoru Ceskej UGD, alebo vytvorit
Uniu s men$im okruhom ¢lenov

z radov aktivnych profesionalnych
grafickych dizajnérov. Po dlhych
diskusiach a zvazovani pre a proti
sme sa rozhodli pre druhi moznost,
a teda vytvorenie menSej zakladne

s moznostou §irSieho otvorenia tinie
v neskorSom ¢ase, ked uz rozbehnuté
fungovanie Ginie umozni prijimanie
vacSieho poctu ¢lenov s naleZitym
Standardom pontkanych sluzieb
pre novych ¢lenov. Na zaciatku
budeme kandidatov na ¢lenstvo
oslovovat sami, neskor rozbehneme
systém odporucani aktivnych

¢lenov na prijatie nového ¢lena.

Unia bude neziskova organizacia

a jej fungovanie bude financované

z Clenskych prispevkov, zo spon-
zorskych darov, pripadne z ¢innosti
Unie. Ro¢ny ¢lensky prispevok nebu-

Y7z

de na zaciatku vyssi ako 100 eur.

Na to, aby inia zacala realne fun-
govat, bude potrebny este nejaky
¢as. Dafam, ze bude kratsi ako jej
zakladanie. Najblizsie aktivity buda
jej samotné zaloZenie - registracia
na ministerstve, vytvorenie webu

a jeho naplnenie obsahom, oslovo-
vanie buducich ¢lenov a samozrejme
vytvorenie vizualnej identity tnie.

Vytvorenie Unie zdaleka nevyriesi
vSetky problémy grafického dizaj-
nu na Slovensku, ale urc¢ite pomoze
ich postupnému rieseniu a zvySo-
vaniu osvety o grafickom dizajne.

Najlepsi ¢as na zaloZenie tnie bol asi
pred 20 rokmi, v ¢ase boomu grafické-
ho dizajnu v devitdesiatych rokoch,
ten druhy najlepsi ¢as je teraz. B
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Sutaze
bez
superov

Text Juraj Blasko
Foto archiv Jakub Dusi¢ka
aagentura Creative Department

Minuly rok sa na Slovensku uskuto¢nili
dve vyznamné sutaze na logo, resp.
vizualnu identitu, ktorych vysledky

mali byt prezentéaciou najlep$ieho ®
slovenského grafického dizajnu. Sutaze
na vizualnu identitu slovenského
predsednictva v Rade Eurépskej unie

a na branding Slovenska vzbudili

nadej, Ze sa doCkame prestiznej,

dobre zorganizovanej bitky najlepS$ich
grafickych dizajnérov, grafickych stadii
a reklamnych agentir s vysledkom
prevySujucim vSetko, ¢o doteraz zo
sutazi na Slovensku vzislo. Napriek
tomu, Ze v Case pisania tohto ¢lanku
eSte nebol prezentovany vysledok
sutaze Branding Slovenska, iba meno
vitaza, musim smutne skonstatovat,

Ze sme sa tejto bitky (opat) nedockali.
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Jakub Dusicka: Vitazné logo k predsednictvu

SR v Rade Eurépskej tnie.

Logo predsednictva SR
v Rade Eurdépskej Gnie

Po 12 rokoch ¢lenstva v Eurdpske;j tnii
prisiel aj na Slovensko rad v hostovani
predsednictva v Rade EU, s &im stvisela
aj potreba vytvorenia vizualnej identity
pre toto predsednictvo. Sttaz na logo
organizovalo Ministerstvo zahranic-
nych veci a eurdpskych zalezitosti SR.
KedZe tradicia vytvarania log jednotli-
vych predsednictiev je pomerne dlha,
referen¢nych prikladov organizovania
tychto sttazi bol dostatok a ministerstvo
nemuselo byt v tejto oblasti pionierom.

Ministerstvu sa vSak nepodarilo tento
potencial sktsenosti vyuZzit. Zacia-

tok stutaze poznacilo velmi nestastne
formulované pozvanie od ministra
zahranic¢nych veci Miroslava Lajc¢aka,
ked na tlacovej konferencii vyzval Slo-
vakov, aby sa ,,zakreslili“ do historie
Slovenska. Myslim, Ze touto vetou od-
radil velku ¢ast profesionalov od ucasti
v stutazi. Ukazalo sa, Ze aj v najvyssich
Struktdrach Statu stale prevlada mytus,
ze kazdy kto vie kreslit, vie aj navrhnut
logo. Nepochopitelne eSte nevymrela
naivna predstava o neobjavenom talen-
te, ktorému treba dat $ancu sa prejavit.
Pri troche $tastia sa kazdému z nas
moéze podarit hodit basketbalovi loptu
do kosa z polovice ihriska, ale urobit
fungujice logo s manualom dizajnu je
ako zabehnut maratdn, a ten bez tré-
ningu a skiisenosti nezabehne nikto.

Dalsiu ¢ast profesionalov odradila
vyska odmeny. Ministerstvo v médiach
¢asto prezentovalo, Ze vitaz dostane
odmenu vo vyske 4 500 eur, ¢o sa pre
laikov mohlo zdat ako celkom férovy
obchod. Ministerstvo v§ak nepovedalo,

Slovensky komunikaény dizajn
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¢o vSetko musi autor odovzdat, aby
tito odmenu ziskal. Kto si pozorne
precital podmienky sttaze, zistil, Ze
odmena 4 500 eur je za logo vratane
manualu dizajnu, ktory obsahoval
desiatky poloziek aplikacii. Ak by tuto
sutaz vyhralo grafické stidio, vyhra
by nepokryla ani naklady spojené

s vytvorenim loga a manualu dizaj-

nu (mzdy, odvody, graficky softvér,
najom atd.) o zisku by nebola ani rec,
a v kone¢nom ddsledku by musela tato
zakazku dotovat z vlastnych zdrojov.
Argument ministerstva, Ze ide o his-
toricky prvé predsednictvo Slovenska,
a ze nizku vyhru kompenzuje prestiz
zakazky, je v tomto pripade smiesSny.

Napriek tomu bolo do sataze pri-
hlasenych az okolo 280 navrhov
prevazne od laikov a Studentov, ale
s minimalnym poc¢tom profesiona-
lov. Po zasadnuti poroty bol vybrany
vitaz stutaze, ktory dostal povere-
nie vytvorit k logu manual dizajnu

a pripravit tak aplikacie na realne
pouzitie loga pocas predsednictva.

Po viac ako 6 mesiacoch bolo na slav-
nostnom galavecere v starej budove

SND v Bratislave v priamom prenose
STV verejnosti predstavené vitazné
logo, ktorého autorom je Student Kated-
ry vizualnej komunikacie VSVU Jakub
Dusicka. V laickej aj v odbornej verej-
nosti boli reakcie na nové logo velmi
rézne od pozitivnych aZ po velmi kritic-
ké. Odbornému hodnoteniu tohto loga
a jeho aplikacii bude potrebny samostat-
ny ¢lanok a aj ¢asovy odstup, a preto sa
mu nebudem na tomto mieste venovat.

Celu diskusiu o logu zavi$ila spra-
va o vy$ke ndkladov na spominany

=
=
®
=
=
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galavecer. Takmer 200 000 eur minulo
ministerstvo na prezentdciu loga, ktoré
spolu s rozsiahlym manualom dizajnu
stalo 40-nasobne menej. Ministerstvo
zaplatilo 40 000 eur za prenajom
budovy SND a 156 000 eur produkéne;j
Agentuare Evka. Na otazku novinarov,
aké polozky boli v tejto sume zahrnuté,
ministerstvo neodpovedalo. Iréniou je,
Ze tato agentdra ani nedokdazala dodr-
zat manual dizajnu, pretoZe uz pocas
premiérovej prezentacie na velkoplos-
nej obrazovke predlozili ich vlastné fa-
rebné varianty loga, pri¢om autor tieto
varianty nenavrhol a vSetky iné, ktoré
sa v manuali nenachadzaju, zakazal.

Z tejto sttaze vyplyvaji naliehavé
otazky. Preco ministerstvo vycleni

na vytvorenie loga a manualu dizaj-
nu pre predsednictvo SR vrade EU
sumu 4 500 eur, ktora vobec nekopi-
ruje realitu trhovych podmienok na
Slovensku (kompenzaciou pre autora
ma byt prestiz), aby vzapati minuli na
jeho prezentaciu 40-nasobok a nebolo
predlozZené iba na tlacovej konferencii
s minimalnymi ndkladmi, tak ako to
urobilo mnoho predsednickych krajin?

Preco ministerstvo, a teda aj Stat, zveri
vytvorenie vizualnej identity pre taka
dolezita prezentaciu Slovenska ako

je predsednictvo v rade EU $tuden-
tovi, bezpochyby talentovanému, ale
bez skusenosti so zakazkou takejto
délezitosti a bez zazemia profesional-
neho stidia? Ano, v tomto pripade to
dopadlo dobre, Jakub Dusicka vSetko
odovzdal na ¢as a v pozadovanej kva-
lite, ale Ziaden vyspely Stat, ktory by
vytvaral svoju prezentaciu pre cielovy
trh 510 miliénov Iudi (tolko obyvatelov
maju krajiny EU), by takto neriskoval.
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Vitazné navrhy v sitazi na branding Slovenska
od agentiry Creative Department.
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Branding Slovenska

Druhou sataZou, ktort Ministerstvo
zahrani¢nych veci a eurdpskych za-
lezitosti SR v minulom roku organi-
zovalo, bola sttaz na logo a vizualnu
identitu suvisiacu s reprezentaciou
Slovenska. Do pripravy sitaze bol
zapojeny Siroky tim pracovnikov
ministerstva, ktory doplnali exter-
ni konzultanti. Jednym z hlavnych
konzultantov a poradcov bol aj
renomovany odbornik na branding
Peter Littman, ktory sa v devatdesia-
tych rokoch stal znamym prebudo-
vanim vtedy upadajtcej znacky Boss.
Priprava trvala viac ako dva roky,
pocas ktorych sa uskutoc¢nilo mnoho
pracovnych stretnuti (na niekolkych
som sa spolu s dal$imi kolegami
Julom Nagyom a Emilom Drli¢iakom
zucastnil), prezentdcii, konferencii,
vyskumov verejnej mienky, bolo napi-
sanych mnoZstvo materialov a studii
a vznikla aj promo webova stranka
brandingslovenska.sk. Napriek tejto
dlhej priprave sa nepodarilo pri-
lakat vacsiu pozornost verejnosti,

a ako sa neskor v sutazi ukazalo, ani
pozornost tych pre sttaz najddle-
zitejsich - grafickych dizajnérov.

Sttaz bola vo forme verejného obsta-
ravania zverejnena vo vestniku Uradu
pre verejné obstaravanie lete v roku
2015. Predmetom verejného obstara-
vania bolo dodanie vizualnej podoby
Brandingu Slovenska, manualu dizaj-
nu, brandbooku, 30-sekundového TV
spotu, fotobanky, ale aj jednotnej vizu-
alnej identity Statnej spravy v thrnnej
hodnote maximalne 250 000 eur.
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Podmienky tcasti boli pomerne
prisne, okrem povinnej jazdy (ako
potvrdenia DU a Socialnej poistovne)
musel autor doloZit aj doklady o tom,
ze za posledné 3 roky zrealizoval
zakazky brandingu a rebrandingu

v hodnote minimalne 50 000 eur.

Ale aj napriek tomu, Ze sttaz bola
pre profesionalov, vyhra bola na
prvy pohlad dost vysoka, zadanie
podrobné, téma nanajvys zaujima-
va, prisli do uzavierky stutaze len
tri navrhy, z toho jeden bol pre
nesplnenie podmienok vyliceny.

Porota sa po postideni dvoch navrhov
rozhodla nevybrat ani jeden a stitaz
zru$it. V oktobri sa stataz zopakovala

s niekolkymi zmenami. Zo zadania vy-
padol TV spot a fotobanka, vyhra bola
znizena na 85 000 eur a podmienky
na ucast zmiernené, konkrétne objem
podobnych realizacii za posledné tri
roky na 30 000 eur. Na vypracovanie
navrhu vsak bolo iba 30 dni. Do sutaze
sa prihlasili opat iba traja uchadzaci
(ini ako v prvej sutazi), a z tychto
troch navrhov porota napokon vybrala
vitazny navrh. Autorom je reklam-

na agentudra Creative Department.

Je velmi dolezité hladat a jasne po-
menovat pri¢inu takej slabej Gcasti
profesionalov na tejto stutazi. Mys-
lim si, Ze pricin je hned niekolko:

Forma verejného obstaravania je pre
obstaranie dizajnu tplne nevhodna.
Medzi malymi a strednymi podnikatel-
mi a aj medzi dizajnérmi je neprekona-
telny odpor k verejnému obstaravaniu.
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Fakladna verzia adky Sloverska

Nespocetné mnozstvo kauz so zma-
nipulovanymi tendrami spdsobilo to,
ze sa podnikatelia do tychto tendrov
nezapajajua, pretoze ich vnimaju ako
vopred prehrany boj s dopredu vybra-
nymi vitazmi, do ktorého sa ani pri
maximalnej miere optimizmu neo-
plati investovat ¢as a energiu. Dalou
nevyhodou verejného obstaravania
je, Ze to je metdda urcena na obstara-
vanie tovaru a sluzieb s preferenciou
najnizsej ceny a graficky dizajn nie je
ani tovar ani klasicka sluzba, ktora sa
da kvantifikovat mnozstvom a cenou.

Na rozdiel od sitaZze na logo pre pred-
sednictvo chcelo ministerstvo do tejto
sttaZe oslovit vyhradne profesionalov,
a takto nastavilo aj podmienky na
tcast. Myslim si, Ze ministerstvo v sna-
he oslovit ¢o ,najprofesionalnejsich
profesiondlov nastavilo podmienky

tak prisne, Ze vela profesionalov tieto
podmienky nedokézala splnit a pre
velké reklamné agentury, ktoré by tieto
podmienky spliali, to zrejme nebolo
zaujimavé. Na Slovensku je Specificka
situdcia, je tu mnozstvo reklamnych
agentur, ale velmi maly pocet malych

a strednych grafickych stadii. Velké
mnozstvo grafickych dizajnérov pracuje
na volnej nohe, a ti sa v pripade vac¢sich
projektov kratkodobo spajaja do nie-
kolko¢lennych skupin. Vydokladovat
zakazky z oblasti brandingu a re-bran-
dingu v hodnote 50 000 eur (v druhom
kole uz iba 30 000 eur), nehovoriac

o mnozstve dokladov, faktir, odporu-
¢ani a potvrdeni, ktoré bolo potrebné
k stitaznému navrhu priloZit, sa pre
tychto dizajnérov ukazalo ako nepre-
konatelna prekazka. Kvalita grafickych

Slovensky komunikaény dizajn
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dizajnérov by sa nemala posudzovat
podla vysky obratu, najma nie v sloven-
skych podmienkach finanéne podvyzi-
venej kultiry, ale podIa ich portfélia.

Dalgou pri¢inou nizkej ti¢asti bolo zlo-
Zenie 11-¢lennej poroty, v ktorej bol iba
jeden graficky dizajnér (v druhej sutazi
uz boli dvaja) a prevahu mali tradni-

ci — zastupcovia jednotlivych rezortov.
Pri takychto sutaziach sa o¢akava poro-
ta zlozena z domacich a zahrani¢nych
re$pektovanych odbornikov z oblasti
grafického dizajnu. Vyberu vitaza v ta-
kejto sttazi musi predchadzat odborna
diskusia a ta sa, pri vSetkom resSpekte

k ostatnym ¢lenom poroty, jedno-
ducho neda viest s neodbornikmi.

Nepochopitelné spojenie dvoch roz-
nych zadani do jednej stitaze. Vytvo-
renie brandingu Slovenska a vizudlna
identita $tatnej spravy sa mozu zdat
ako jednotné zadanie, ale v skuto¢nosti
su to dve rozdielne veci. Branding je
zamerany predovSetkym na komunika-
ciu smerom von, s cielom propagovat
Slovensko napriklad v oblasti kultary,
turizmu a biznisu. Jednotnd identita
Statnej spravy je naopak zamerana
smerom dnu, jej tlohou je vizualne
zjednotenie Statnej spravy, s ktorou
prichadzajua do styku najcastejsie
miestni obyvatelia. Su to dve rozdielne
zadania, ktoré si vyZaduju rozdielny
pristup k rieSeniu a aj iny typ dizaj-
nérov. Ako by porota riesila situdciu,
ak by mal jeden sttazny navrh lepSiu
identitu a druhy navrh lepsi bran-
ding? Aj preto je nespravne spojit
tieto dve zadania do jednej stitaze

a hodnotit ich spolu v jednom baliku.
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Co sa novym logom zmeni? Citat
Simona Anholta, autora Nation Brand
Indexu najlepsie vystihuje slovensky
problém brandingu: ,,Vlada, ktora

si mysli, Ze nové logo vyriesi prob-
1émy krajiny, si nezaslazi riadit ani
matersku $kolu.“ V pripade vizual-

nej identity $tatnej spravy je tento
problém este vypuklejsi. Jednotny
dizajn ministerstiev neodstrani ich z1é
fungovanie, rezortizmus ¢i korupciu.
Jednotna identita Statnych uradov ne-
zleps$i pristup tradnikov ku klientom,
neznizi vysoké byrokratické zatazenie
obcanov a podnikatelov. V kazdej kra-
jine, ktora podstipila zmenu identity
§tatnej spravy, najprv prebehla zmena
jej fungovania s ciefom zmenit pristup
§tatu k obc¢anovi ¢i podnikatelovi

a zefektivnit jej pracu. Prebiehajtci
projekt ministerstva vnitra, ESO,

tito zmenu zatial nepriniesol a 900
miliébnov eur minutych na nefungujice
aplikacie a projekty informatizacie
$tatnej spravy len ukazuju to, aké
zbyto¢né je teraz akukolvek zmenu
vizualnej identity $tatnej spravy robit.

Na Slovensku sa opat premarnila
$anca na vyuzitie velkého potencialu
grafickych dizajnérov, ale na druhej
strane si treba priznat, Ze ani my,
graficki dizajnéri, sme si neurobili
svoju domacu tlohu. Dlho sme nevy-
tvorili organizaciu, ktora by nasta-
vovala Standardy vztahov dizajnéra
a klienta, resp. Statnych institdcii

a ktora by poskytovala poradenstvo
napriklad pre tieto oblasti velkych
sutazi. Az tieto dve stutaze nas do-
nttili a rozhybat sa a zaloZit Uniu
grafickych dizajnérov Slovenska. H
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Dirk Bieler,
vedici maloobchodnej
pobocky

Novinky a trendy. Medzinarodné a inSpirujice. Tendence 2016.
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[lustracia

v kontexte

grafického

dizajnu

Text Peter Gala
Foto archiv ASIL

S MiloSom Koptakom, zakladatelom
Asociacie ilustratorov — ASIL, mame
taky zvyk: Milos je vytvarnik a aby
mal ¢o najvacsi pokoj od banalit
kazdodennosti, vZdy, ked mu pride do
ruk posta pre ASIL - zvycajne nejaka
fakttra alebo PF - zdvihne telefon

a stru¢ne mi oznami: ,,Peter, mas
postu.“ A ja uz viem. Ako zodpovedny
predseda ASIL-u ¢im skoér nasadam na
bicykel, klu¢kujem ulicami Bratislavy
a svoju postu si bezim vyzdvihnut.

Pi%u zo Statistického tradu. Vraj
ro¢ny vykaz. Treba zhodnotit, zre-
kapitulovat... A povinne nahlasit.
Vravim si... ved fajn, Statistiky. A ako
graficky dizajnér si skiSam predsta-
vit nejaku td infografiku pred o¢ami.
Zial, bez tispechu. Ide o Gétovnictvo.
Info o vykaze posielam nasej eko-
némke a u seba ddvam na vedlajsiu
kolaj. Na programe diia mam predsa
prijemnejs$ie tlohy: napisat ¢lanok

0 ASIL-e do ¢asopisu Designum.

Ale myslienky na zhodnotenia a $tatis-
tiky ma neoptustaju ani pri pisani tohto
¢lanku. Nie ekonomické, ale také...
v§eobecné. Ako sa vlastne dari ASIL-u?
Bolo by fajn zhodnotit, zrekapitulo-
vat. A nahlasit. Pre vas. Pre tych, ktori
ASIL mozno vlastne eSte nepoznate.
Ako predseda ob¢ianskeho zdruzenia
ASIL sa pozeram najmd dopredu. Som
praktik, a preto rad rieSim veci, aby
vSetko fungovalo. Ako sa dnes hovori.
Obcasny pohlad do spdtného zrkadla
je dolezity. Tak, pozrime sa na to.

Slovensky komunikaény dizajn
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ASIL vznikal postupne. Osobne si
pamdtam Letavy 2006 (letny tabor vy-
tvarnikov) a ilustratorsku dielnu Milosa
Koptaka, na ktorej nam prezentoval
svoj napad zalozit ASIL ako webovil
platformu pre prezentaciu mladej

a talentovanej generacie ilustratorov.
Pre nas, zacinajucich a deviujicich
vytvarnikov na strednych skolach,
ktori si deviovali mozno tak na Devian-
tArte, bola predstava o portféliu prac
zavesenych na webe s takouto hlavic-
kou a v nasom slovenskom prostredi

v tom Case predstavou de luxe! O par
rokov neskor, v roku 2009, oficidlne
vzniklo obcianske zdruzenie ASIL

a dobrodruzstvo sa mohlo zacat.

Cast prva — Pretlak v hrnci

ASIL zacal vo velkom $tyle. Na tie ¢asy
kvalitny web napliiajici sa zaujimavy-
mi mladymi ilustratormi, o ktorych do-
vtedy nikto netusil, vlastna galéria ASIL
Gallery, vydavatelstvo Modré na bielom
podporujuce experimentalne knizné
tituly, ilustrovand priloha dennika
SME alebo pravidelné oslovovanie mla-
dych a talentovanych ilustratorov na
ilustrovanie redizajnovanych detskych
Casopisov Zornicka a Vcielka... VSsetko
ako bokovka Tudi, ktori cez denl zare-
zavaju vo vlastnych zamestnaniach.
Vypocet aktivit mi tu ide vykypiet a ich
samostatné opisovanie by zaplnilo
nejedno vydanie Designum. Podstat-
nym aspektom vsetkych tychto aktivit
vSak bolo rozhybanie stuhnutého
sukolesia vztahov medzi ilustratormi,

$PL

asociaciailustratorov

vydavatelmi, spisovatelmi, reklam-
nymi agentirami a dal$imi ludmi

a inStiticiami napojenymi na tvorbu
ilustratorov. ASIL totiz vznikol aj z ne-
spokojnosti a z bojkotu systému, ktory
dovtedy pri oslovovani ilustratorov
existoval. Neustéle sa objavovali tie isté
ilustratorské mena a mladé talenty ne-
mali adekvatny priestor na prezentaciu
prac a tiez platformu, kde by si mohli
zdielat praktické sktsenosti z praxe.

Cast druha — Rodinné striebro

Ked holandska kralovna Beatrix Vile-
mina Armgarda Oranzsko-Nasavska

v aprili 2013 odovzdala svoj trén syno-
vi Willemovi Alexandrovi, znalci ho-
landskej monarchie sa potesili. Kralov-
na Beatrix si totiZ vo svojom synovi,
celkom prezieravo, vychovala nastup-
cu vyborne pripraveného prevziat kra-
Tovské Zezlo. V podobnom duchu pre-
$lo rodinné striebro asociacie v roku
2012 do novych rak. Mlada generacia
ilustratorov, ktora aj vdaka ASIL-u zis-
kala cenné skisenosti, vytvorila spolu
s dizajnérom Julom Nagyom tim Iudi,
ktory posunul aktivity asociacie na
celkom novy stupen. O tom, Ze Zezlo
sa dostalo do spravnych rak, sa mohli
presveddit vSetci Tudia, ktori navsti-
vili prv, ilustratorsku konferenciu

na Slovensku — PIKTO; ludia, ktori

sa pristavovali pri stankoch ASIL na
Dobrych trhoch v Bratislave alebo si
zakupili knizny debut ilustratorky Da-
niely Olejnikovej Liek pre Vi¢ika. Opit
nam to tu kypi a strany sa minaju.
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Cast tretia — Need for speed

V roku 2014, po troch rokoch akcelera-
cie do vysokych otacok, zacalo byt zrej-
mé, Ze bude treba preradit rychlostny
stupen. Otazne bolo, ktorym smerom.
Nizsie boli istota, o tych vyssich vSak
nebolo pevné presvedcéenie. Nasledova-
la preto chvila jazdy na neutral, v ktorej
som riadenie prevzal ja a mojim roz-
hodnutim bolo skisit v tempe vydrzat.
Usporiadali sme preto dalsie konfe-
rencie PIKTO, pri ktorych nam po cely
¢as bola klt¢ovym partnerom Mestska
kniznica mesta Pie$tany. Od zaloZenia
sa PIKTO uskutoc¢nilo celkovo v S§tyroch
obmenach a venovali sa témam: Ako
vytvorit po vSetkych strankach kvalitnd
knihu (2012), ako by sa mal ilustrator
prezentovat vo svete biznisu (2014),
diskutovali sme aj o r6znych perifér-
nych oblastiach ilustracie, ako napri-
klad o ilustracii vo verejnom priestore
(2014) a naposledy, v roku 2015, sme
sa pozreli, ako prekuknit na prvy po-
hlad beztte$n1 oblast financii a autor-
skych zmluav. VSetky Styri konferencie
PIKTO nam pomohli vytvorit partner-
stva s ludmi a organizaciami, ktoré su
pre nas dnes kId¢ovymi partnermi.

ASIL mal od zaciatku ambicie po-
mahat svojim ¢lenom v praktickych
oblastiach ilustratorského remesla.

K vytvarnym zruénostiam pridete
vhodnym $tidiom, skisenostami
alebo drilom. K obchodnym alebo
pravnym skusenostiam sa v§ak ako
jemna dusa vytvarnika musite mudit
a dokopavat. Preto nam bolo mannou
z neba, ked sme sa mohli v tomto
smere obratit na skisenych ludi z au-
torskej spolo¢nosti LITA. Spolu sme
tento rok usporiadali workshop pre
ilustratorov o autorskych zmluvach

a licenciach, nadalej vyuzivame ich
servis a poradenstvo v pravnej oblasti.

Dal$im partnerom, ktorého sme pozvali
na PIKTO, bolo zdruZenie designaustria.
Pri ich ponuke na spolupracu sme za-
lapali po dychu. V style open-source sme
dostali otvorené dvere do sveta skuse-
nosti na$ich raktuskych susedov-ilustra-
torov. V roku 2016 sa ASIL stal stc¢astou
eurdpskej asociacie ilustratorov EIF (Eu-
ropean Illustrators Forum) a v neposled-
nom rade ndm nase tempo pomahaja
udrziavat partneri, ako je knihkupectvo

Slovensky komunikaény dizajn
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Ex Libris v Slovenskej narodnej galérii,
kde si mézete zakupit grafické listy
nasich autorov, alebo nadSenci z ob¢ian-
skeho zdruZenia BRaK - bratislavsky
knizny festival, pre ktorych je ASIL tiez
partnerom - vSetkych pozdravujeme!

Prvy prakticky rozmer ASIL-u sa zacal
webovou strankou a portf6liami na nej.
Po desiatich rokoch vSak web nevyhnut-
ne potreboval zmenu, a preto sme sa

v roku 2015 odhodlali na razny prerod.
Prekopali sme cely dizajn, vymysleli
intuitivny spésob vyhladavania ilustra-
torov podla rdznych kritérii a nadalej
pracujeme na novych funkciach, ktoré
pomdzu obom stranam - ilustratorom
aj klientom. Snazime sa tiez pravidelne
prinésat novinky z oblasti ilustracie,
nasich aktivit a popri webe sme ak-
tivni aj na Facebooku. Jeden priklad

za vSetky — Hlbokomorské rozprdvky
Moniky Kompanikovej by nikdy
nemali taky tspech, ak by si ich autor-
ka nemala moznost sama na ASIL-e
vybrat ilustratora a priamo kontakto-
vat ilustratorku Veroniku Klimovi.

A teraz pohlad vpred. Uprimne - je
otazne, aké tempo si ASIL dokaze udr-
zat. Treti sektor zaziva v poslednych
rokoch z méjho pohladu fascinujici
progres. Ci uz v kvalite poskytovanych
sluzieb, ktoré vyrazne supluji nepruz-
né alebo neschopné verejné institacie,
alebo ¢o do mnozstva organizovanych
aktivit. A preto mam nadej, Ze aj ASIL
nadalej zostane v tomto klube. Je to
ako silny prud vody, ktora vam poma-
ha ist a neustale inovovat, v prostredi,
ktoré si nekonkuruje, ale navzajom sa
doplna. Nezavidi si, ale pomaha si.

Velmi sa te$im na nové aktivity, ktoré

v poslednom obdobi dostavaju coraz

viac redlne kontury. V ¢ase pisania tohto
¢lanku pracujeme na novej vystave, ktora
odprezentuje tie najlepsie ilustracie
povodnej slovenskej beletrie po roku
1989. Pretoze ASIL - to nie je len detska
ilustracia, ale aj dospelacka, komiks, pro-
duktova ilustracia, vedecka ilustracia...
Stcasne iniciujeme vydanie novej USE-IT
mapy Bratislavy a mozno nas aj tento rok
uvidite kreslit v teréne na festivale BaZant
Pohoda. Verim, Ze tak ako sa neustale
zvacsuje a spestruje portfolio nasich
¢lenov, bude sa aj nadalej zlepSovat por-
tf6lio nasich aktivit. Drzte nam palce! B

Ponuka ASIL-u.

ASIL pre deti na bratislavskom
kniznom festivale BRaK, 2014.

3.roénik ilustratorskej konferencie
PIKTO v Mestskej kniznici Piestany
v roku 2014 bol zamerany na tému
ilustracie vo verejnom priestore.

« Duro Balogh: llustracie z Literarneho
stanu, Bazant Pohoda, 2014.
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Sprava zo Slovenského
muzea dizajnu

Vazny
komediant

Jan Meisner

Text Livia Peméakova
Foto Archiv Slovenského muizea dizajnu, Adam Sakovy

Vazny komediant Jan Meisner

vystava zo zbierok Slovenského muzea dizajnu

Galéria v podkrovi Slovenského mizea dizajnu

Kuratorky: Maria Riskova, Livia Pemcakova

Vizual vystavy: Marek Cina

Organizatori: Slovenské centrum dizajnu - Slovenské mizeum dizajnu
Trvanie vystavy: 12. februar 2016 - 3. april 2016
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Zaciatkom roka otvorilo Slovenské
muzeum dizajnu v priestoroch Galé-
rie v podkrovi monograficku vystavu
Vazny komediant Jan Meisner. Vyber
z tvorby grafického dizajnéra a ilu-
stratora Jana Meisnera, ktory patri
medzi kIa¢ové postavy grafického
dizajnu a ilustracie na Slovensku
druhej polovice 20. storocia, bol
prezentovany na zaklade diel, ktoré
daroval vznikajicemu Slovenskému
muzeu dizajnu v rokoch 2014 a 2015.!
Vystavené diela pochadzali z obdo-
bia od polovice Sestdesiatych rokov
az po sucasnost a charakterizovali
Meisnerov vklad do vizualnej podoby
slovenskej kultary - predstavili sme
jeho ilustracie a knizny dizajn pre deti
i dospelych, filmové plagaty, grafic-
ké prace pre podujatia Bratislavska
lyra, Bratislavské hudobné slavnosti
a Bratislavské jazzové dni, rovnako aj
originaly navrhov obalov gramoféno-
vych platni, tvorbu pre divadlo Std-
dio S, ale aj ,,drobny“ graficky dizajn
osobného charakteru - k nim patria
napriklad novoro¢né a iné oznamenia.

"KOMARMNO /
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1 Kuratorka Maria Riskova, Jan Meisner,
Marek Cina na otvoreni vystavy Vazny
komediant Jan Meisner. Foto: Adam Sakovy.

K Expozicia vystavy. Foto: Adam Sakovy.

Pre nas, kuratorky (na vystave som
spolupracovala s Mariou Riskovou),
znamenala vystava prilezitost bliZsie
sprostredkovat verejnosti sposoby tvor-
by grafického dizajnu v obdobi pred
nastupom digitalnych technolégii. Vy-
stavené diela a sprievodné akcie pod-
robnejsie priblizovali grafické metddy
a nastroje, ktoré sa na tvorbu original-
nych navrhov, ale aj ich reprodukciu,
pouzivali v druhej polovici 20. storo-
¢ia. Pre pripravu vizualu vystavy sme
oslovili grafika a ilustratora Mareka
Cinu. Na poctu ,,meisnerovskému“ $ty-
lu Cina velmi vystiZne, vtipne a priro-
dzene prepéjal nové i pdvodné motivy,
techniky, farebné skaly a predovset-
kym vlastny a Meisnerov (dd)vtip.

Slovensky komunikaény dizajn
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Nazov vystavy Vazny komediant je
oznacenim, ktoré osobnost Jana
Meisnera, jeho tvorbu i pristup

k Zivotu charakterizuje azda najlep-
Sie. ,Zmysel Zivota neexistuje. Ked

tu nebudeme, ni¢ sa nezmeni. Zivot
nema zmysel, ale je pekné ho Zit.
Takze preco nie veselo,“ hovori autor.
Kuratorka Maria Riskova: ,,Chceli sme
divdkom ukazat, Ze hoci Meisner vidi
svet vo farbach duhy, vie pracovat aj

s tuSom a tla¢iarenskou ¢erniou.“

Literatira / Knihy a ¢asopisy

Uz skolské prace vytvorené v druhej
polovici Sestdesiatych rokov na prazskej
Vysokej $kole umeleckopriemyslovej
dokazuju autorov kreativny pristup

a zaroven reSpekt k spolo¢enskej a uzit-
kovej funkcii jednotlivych zadani. Velky
uspech zozala vobec prva profesionalna
zakazka - kniha Cestovanie s oranguta-
nom (Mladé leta, 1966), v ktorej kratke
vtipné basne autora Jana Navratila
ilustroval veselymi ilustraciami zvierat
a cestovatelskych motivov. V ¢ase vyso-
koskolskych studii Meisner pravidelne
ilustroval aj detské ¢asopisy Zornicka,
Veéda a technika mlddezi, Pionyr/Abc,

ku ktorym sa neskor pridali aj V¢ielka

a Ohnik. Ak by ste sa autora pytali na
najobltibenejsiu oblast vlastnej tvorby,
odpovedou by boli uréite ilustracie
knih pre deti. S ismevom spomina:
»Najlepsie sa mi pracovalo, ked sa

mi knizka a jej obsah pacili. Vtedy to
$lo vyborne. Verim, Ze je to na tom aj
vidiet.“ Na ich grafickej iprave spo-
lupracoval s dal§imi kolegami, najma
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llustracia do knihy Indianske
rozpravky. Kresba tusom a rytina na
papieri s kriedovou vrstvou, 1977.

1 Jan Meisner daroval do zbierok Slovenského muzea
dizajnu viac ako 3 000 diel. Po vystave Miroslava
Cipara (Miroslav Cipdr-Univerzdlny tvorca, 18. 9 -

31. 1. 2015) tak ide o druh vystavu, ktorou mizeum

pokracuje v tradicii pisania dejin grafického dizajnu.

Monografické vystavy tohto druhu s délezitou
stcastou kuratorskej koncepcie celej instittcie
zameriavajicej sa na predstavovanie verejnosti

a zvlast mladsim kolegom tvorbu, diela a autorov,
ktori definovali vyvoj oblasti grafického dizajnu
ajeho hraniénych disciplin v 20. storoé¢i u nas
(ilustracia, vizualna identita, po¢iatky multimédi).

2 Zaknihu Lesko a nielen on, lebo tinistd je cesta
k sldve ziskala jej autorka Joanna Chmielewska
ocenenie za najkrajsiu polskd knihu roka 1976.

3 Divadlo nesie od roku 1999 nazov Stadio L+S.
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Plagat filmu 322. Ofset, 1969.

Pavlom Blazom (Arabela Rumburak,
Pravda, 1978) a Jozefom Michala-

¢om (Ostrov tu¢niakov, Pravda, 1975;
Indidnske rozprdvky, Pravda, 1977;
Lesko a nielen on, lebo tnistd je cesta

k slave, Pravda, 1976).? Samozrejme,
Ze Meisner tvoril aj pre dospelych
ditatelov. ,,So spoluziakom z jedenast-
rocenky Zoltanom Salamonom sme po
skole zacali chodievat po redakciach.
Ziadali sme pracu a zadali sme robit
knizky.“ Pre vydavatelstvo Tatran,
Pravdu, Smenu, Slovensky spisovatel,
ale aj neskorsi Albatros a Hemisféry,
vytvoril Meisner za $tyri desatrodia viac
ako 500 obalok roéznorodych kniznych
titulov. Najradsej spomina na pracu
na edicii Tvorba narodov pre vydava-
teIstvo Slovensky spisovatel. Nec¢udo,
ved mu v redakcii davali tolko tvorivej
slobody a priestoru, kolko potreboval.
»Kazda knizna obalka Tvorby narodov
mala tstredny, anilinkami malovany
obrazok. Ten sa nachadzal na ¢iernom
podklade, pric¢om typografia bola vzdy
biela a zakazdym som pouzil iny font.
No hoci to bolo vela prace, kedZe sa
robilo vSetko ruc¢ne, stalo to za to.“
Devit rokov pracoval na edicii Citanie
Studujucej mladeze. ,Viete si predsta-
vit, Ze by niekto tak dlho pracoval pre
jedno vydavatelstvo eSte aj dnes?“

Napad a experiment

S Dusanom Hanakom zacal Meisner
spolupracovat v roku 1968. I$lo o vy-
tvarnu spolupracu na filme 322, ktora
zahtnala tvorbu plagatu a tvodnych
filmovych titulkov. ,,Pri nakricaniach

v Prahe som chodieval s rekvizitarmi.
Vsetko sa robilo v normalnych interié-
roch, ni¢ z toho sa nenakrucalo v ate-
liéroch.“ Ako vznikal vizual zndmeho
filmu? Meisner fotografiu Vladimira
Weisera, ktord urobil fotograf z Koliby,
zvacsil na format Al, nalepil na lepen-
ku a doplnil pismenkami. To bola pred-
loha pre tlaciaren. ,,Ro¢ne som vytvoril
jeden, maximalne dva filmové plagaty.
Filmy som nemal moZnost vidiet.
Neexistovali ani ich anotacie, a ak ano,
boli skor smiesne. Chybali aj fotografie.
Kvoli nim som ¢asto chodil do Filmo-
vého tstavu, kde odoberali zahranié¢né
¢asopisy. Nalistoval som si, o com by
ten ktory film mohol asi byt. Nie vzdy
mi to vS§ak pomohlo.“ Vi¢sinou $lo

o socialistické filmy z NDR, Rumunska,
Bulharska alebo Madarska. Americké
filmy, ako Willy Boy (1970) alebo Big
Bus (1978), ku ktorym Meisner vytvoril
plagaty, boli skor vynimkou. Plagat

k madarskému filmu Lev je pripraveny
na skok, ktory vznikol v roku 1969,
obsahuje fotografiu deformovanu cez
uhorkovi flagu naplnent vodou. Netra-
di¢né boli aj kolaze s fotografiami dcé-
rinych babik, ktoré sa objavili na pla-
gate k talianskemu filmu Svedok v roku
1982. A prave napad a experiment

su tym, co je typické nielen pre
Meisnerove filmové plagaty, ale aj ina
oblast tvorby — obaly gramoplatni.
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Ilustracia pre Jazz kalendar, kresba
na papieri, $kolska praca VSUP Praha,
2. polovica 60. rokov 20. storoéia.

Teoretické vedomosti, prakticka zruc-
nost, cit a temperament kazdého hu-
dobnika boli tym, ¢o Meisnera na hu-
dobnom zanri, ktory spdsobil revoliciu
v hudbe 20. storocia, zaujalo este pred
odchodom do Prahy. Jedna z ro¢niko-
vych prac na VSUP zachytava vystipe-
nie jazzovej kapely. Krasna spevacka,
saxofonista, bubenik - prejav zivota

a optimizmu, ktory dycha z kazdej stra-
ny jazzového kalendara. Okrem neho
pracoval pocas vysokej §koly aj na sérii
navrhov obalov gramoplatni jazzovych
hudobnikov - boli medzi nimi Mr. Ac-
ker Bilk, Jimmy Guiffre, The Dizzy
Gillespie Quintet, Louis Armstrong, ale
aj Beatles. V roku 1974 zacala dlhoroc-
na spolupraca s hudobnou agentirou
Slovkoncert, ktora sa nastartovala
prave podujatim nultych Bratislavskych
jazzovych dni, ku ktorym sa neskor
pridala Bratislavska lyra a Bratislavské
hudobné slavnosti. Vizualna identita
zahtnala tvorbu plagatu, pozvanok,

i obal aktudlnej hudobnej kompilacie.
Tato téma sa teda v Meisnerovej tvorbe
objavuje kontinualne a spomina: ,K dy-
chovkam som nemal nikdy blizko.“

Slovensky komunikaény dizajn
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Stadio S

Meisnerova spolupraca so Stidiom S za-
¢ala vroku 1982. ,Riaditel novovznika-
jucej umeleckej scény Stefan LadiZinsky
byval v Rusovciach a poznal sa s mojim
vtedajsim spolupracovnikom Mirom
Brockom. Slovo dalo slovo a navrhol
som kompletny vizual Stidia S. LadiZin-
sky do divadla angazoval Milana Lasicu
a Juliusa Satinského. Neskor som s dvo-
jicou spolupracoval aj na vac¢sine obalov
ich gramoplatni. Okrem jednej — Bolo
nds jedendst, ktort v roku 1981 robil To-
mas Pisecky.“ Humor, poetika a podob-
ny nazor na zivot boli tym, ¢o hlavnych
protagonistov Stidia S a ich dvorného
grafika spajalo az do roku 1996.3

Zazrak menom pocitaé

Malokto vsak vie, ze Meisner bol jed-
nym z prvych grafickych dizajnérov, kto-
ri u nas zacali pracovat na pocitaci. Pre
¢loveka, ktory bol zvyknuty robit vSetky
navrhy rucne, to bol zazrak. Natieranie
farby na papier, vystrihovanie pismen

a ich nalepovanie, fotografovanie a zvac-
Sovanie sa zacalo stavat historiou. ,,Bolo
to vydavatelstvo na stole — desktop
publishing. V zaciatkoch chybala
digitalna fotografia, skenery, tlaciarne
ardzne pristroje, ktoré s pre dnesného
vytvarnika samozrejmostou. Pokrok

sa v§ak zastavit neda a tak sa dodnes
snazim drzat krok s technikou a novymi
programami. UZ by s tym vymysla-

nim mohli prestat, stracam dych...“

»M0j celkom prvy pocitac bol Sinclair
Spectrum. Priviezol mi ho kamarat

z Viedne okolo roka 1990. Bol v tvare
klavesnice a pripajal sa k televizoru.
Dali sa na nom hrat primitivne po¢ita-
¢ové hry. Pavel Blazo si v§ak na nom
naprogramoval ratanie sadzby a pouzi-
val to pri svojej praci.“ Neskor zakupil
pre Sttdio S jeho vtedajsi vedtici Miro-
slav Brocko niekolko pocitacov Apple
Macintosh Classic 11. ,,U¢il som sa tam
na nich pracovat. V eseroc¢kach, ktorych
som bol spolumajitelom - Solid, Dilos

a Tryo, som uz pracoval na dal$ich ty-
poch Applu. No a zaciatky mojej kariéry
v Zline sa spajaja s pocita¢mi Macin-
tosh LC 11, neskor Quadra, Power Ma-
cintosh, Power Mac G3, G4, G5, a dnes
mam doma iMac.“ Meno $éfredaktora,
autora vizualu a grafickej upravy ¢asopi-
su Macé&-., ktory v roku 1993 informoval
Slovakov o aktualnych novinkach jabl-
kovej firmy, uhadnete urcite aj sami.

Pedagog

V roku 1996 zaloZil Meisner na Tech-
nologickej fakulte, patriacej k Vyso-
kému uéeniu technickému v Brne,
katedru reklamy, neskorsi Institit
reklamnej tvorby, ktory sa v roku 2001
akreditoval na Fakultu multimedialnej
tvorby Univerzity Toméasa Batu, zaloZe-
nej v roku 2000. Tato fakulta ma dnes
desat ateliérov s réznymi odbormi

a oddelenie marketingu. Ako hovori
jej prvy dekan: ,,Vzdy som sa usiloval
prepajat vytvarnikov s marketingom”.

Citdcie autora pochddzajii z rozhovorov,
ktoré sa uskutocnili na prelome mesia-
cov janudr/februdr 2016 pocas pripravy
vystavy. Cast rozhovorov bola uverejnend
aj v sprievodnej skladacke vystavy Vdzny
komediant Jan Meisner, sprievodnd
skladacka, SCD 2016, 8 stran. B
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O sucasnosti

a buducnosti
slovenského
komunikaéného
dizajnu

Anketa

Text Jana Oravcova a Lubica Pavlovi¢ova

Historicky prva Narodnd cenu za
komunika¢ny dizajn medzinarodna
porota uz vyhodnotila a sprievodna
vystava sUtaze prinasa to najlepsie,
¢o v nedavnej minulosti vzniklo.
Ako vSak status quo a budicnost
slovenského grafického dizajnu
vnimaju samotni dizajnéri a dalsi
odbornici, ktori sa tomuto odboru
venuju? Redakcia ¢asopisu polozila
asi dvadsiatim osobnostiam
vSetkych vekovych kategorii tri
otazky a na nase prekvapenie (aj

napriek pracovnej zaneprazdnenosti)
nam vacsina z nich ochotne poskytla

odpovede. Zaujimali nas nazory
na aroven slovenského dizajnu

a Ulohy, ktoré podla tc¢astnikov
ankety stoja pred tymto odborom.
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Pri prilezitosti udelovania Narodnej
ceny za dizajn zvykneme hodnotit
uplynulé obdobie. V ¢om boli podla
vas posledné tri roky prinosné pre
slovensky komunikaény dizajn? Co
konkrétne vas v poslednych troch
rokoch z oblasti komunikacného
dizajnu najviac oslovilo a preco?

N

Martin Bajanik: Slovensky komuni-
kacny dizajn je pomerne pokojny az
ospaly rybnik, ktorého vody dokaze
rozcerit kamen nejakého vacésieho
verejného obstaravania. Minuly a tento
rok narobili viny stitaZe na logo pred-
sednictva SR v Rade Eur6pskej inie

a nedavno ukonc¢ena sitaZz na branding
Slovenska a identitu Statnej spravy.
Hoci celd odborna verejnost citi, Ze
tieto kruhy na vode by mohli priniest
aj o nieco lepsie vysledky, myslim, ze
sa posuvame dopredu od nastenkovych
tendrov, ergo dizajnu ako penazovodu
do danovych rajov, k snahe obstarat
dizajn, za ktory sa nemusime hanbit.
Mnohi ma asi nazvu prili$ velkym
optimistom, ale chcem verit, Ze uz

aj Stat a jeho tradnici za¢inajua cha-
pat, Ze loga nastenkového typu na
najnovSom iPhone nevyzeraju dobre.
Pochopitelne, sme len na zadiatku
cesty a nebude jednoduché v ¢ase
facebookovej pravdy robit dizajn Statu,
ktory ulahodi kazdému volicovmu
oku. Popritom vSetkom sa priznam, Ze
v sukromnych a komerénych vodach
nebadam Ziaden vyrazny pohyb. Snad
s vynimkou skutoc¢nosti, Ze aj malé
firmicky, neziskovky, ¢i prepytujem
startupiky sa rozhoduju obliect si
dizajnovy Sat akosi CastejSie a auto-
matickejsie, ako to bolo pred ¢asom.
N

Andrej Hasc¢ak: Za prinosné v ram-
ci komunikac¢ného dizajnu by som
chcel vyzdvihnut, Ze Ateliér vizu-
alnej komunikacie, ktory vediem

na Katedre dizajnu Fakulty umeni
TU v KoSiciach, vyrazne napreduje.
Sved¢i o tom viacero vystav za po-
sledné tri roky (ADKE1, ADKE2, KE/
KR), na ktorych sa podielali okrem
nasich Studentov aj pedag6govia

a doktorandi. Tym, Ze sa KoSice stali
Eurépskym hlavnym mestom kultary
v roku 2013, sme my graficki dizaj-
néri mali prilezitost prispiet svojou
tvorbou, a otvorili sa ndm rdézne
vynikajtice moznosti ukazat modernt
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tvar mesta s bohatou jedine¢nou
kultarou a ponuknut ju v§etkym
Eurdépanom. Zaujala ma konkrétne
praca mojho kolegu Samuela Carnoké-
ho, kde v ramci svojej doktorandske;j
témy mapoval sticasnu tvorbu pisma
na Slovensku a pracu doplnil o vlast-
né skasenosti a rozbor metodiky
tvorby digitalizovaného pisma. TieZ
ma zaujala praca méjho diplomanta
Martina Feka, ktory navrhol jednot-
ny vizualny $tyl Craft Beer Pubu.

N

Patrik Garaj: Prinosné je, Ze grafic-
ky dizajn sa okrem komercnej sféry
zacina presadzovat aj v komunikacii

a vizualoch verejnych institicii (SNG,
SND a pod.). Dobré je, Ze podnety, ako
napriklad navrh zjednotenia vizual-
nej komunikacie $tatnej spravy od
Juraja Blaska, nachadzaji odozvu na
$tatnej trovni. Aj ked v tomto pripa-
de to spojenim s tvorbou brandingu
Slovenska nemalo §tastnd koncovku.
Dobré je, ze graficki dizajnéri si okrem
vlastnej tvorby vedia stanovit aj témy

a organizovat vlastné podujatia -
napriklad dnes uz aplne etablovanu
konferenciu By Design! ¢i festival
SELF. A dobré je, ze graficky dizajn
ma teraz uz aj vlastn narodnu cenu,
¢o mbze priniest dalSie osvieZenie.

N

Tomas Kompanik: Myslim si, Ze
vznika stale vac¢sie percento zauji-
mavych vystupov, doraz sa kladie na
kvalitné pismo, autorské ilustracie.
Dizajnéri si plne uvedomuju, Ze to, ¢o
vysla von je ich vizitkou a snazia sa
odprezentovat ¢o najlepsie. Mna velmi
zaujala komunikacia poslednych troch
ro¢nikov Grape Festivalu. Myslim, zZe
vzdy priniesli nieco nové, neostichané,
na Slovensku nevidané a velmi, velmi
kvalitné. Uz davno sa nemusia dotaho-
vat na Pohodu, prave naopak. A skvelé
su aj vystupy zo Slovenskej narodnej
galérie, ktora st na pomery Statnej in-
$titcie vypracované o niekolko turovni
vys$sie ako iné kultirne stanky, dokon-
ca si dovolim povedat, Ze svetovo.

N

Jan Filipek: Ako Bratislavéanovi sa
mi paci, ako sa centrum za posledné
obdobie pretvara. Vela prevadzok by
som mozno oznacil nalepkou ,hipster-
ské“, ale rozhodne sa vizualna kvalita
zlepsila, od printovych materialov

po kriedou napisany jedalny listok.
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V dizajne knih ma stale tesi, ze knihku-
pectvo Artforum vydava krasne knihy.
Vzdy mam potrebu ktpit ich knihy len
na zaklade obalu a kvalitnej typografie.
N2

Pavel Choma: Prevlada Standard.
Standardné poZziadavky + neadekvatna,
alebo standardna odmena = Standard-
né vysledky. Aj pri adekvatnej odmene
nie sd garantované kvalitné rieSenia.
Ani pristup k novym materialom

a technoldgiam vyznamne neposunul
inovaciu v obsahu a vizualite. Vyzdvi-
hol by som zaujem o kvalitu v RTVS

a niektorych kniznych vydavatelstvach.
Pred par diiami bola zaloZena Unia
grafickych dizajnérov Slovenska ako
reakcia na zI¢é nastavenia vyberovych
konani - z poslednych spomeniem
branding Slovenska, logo na pred-
sednictvo Slovenska v Rade Eurépy,
Expo Milano alebo vizualnu identi-

tu organizacii Statnej spravy SR.

N2

Michal Tornyai: Ako jednu z najdole-
zitejsich udalosti ostatného obdobia

v oblasti komunika¢ného dizajnu
vnimam aktivizaciu jeho predstavite-
Tov, a to v dvoch zasadnych veciach.

Po prvé je to velmi pozitivne dianie
okolo Slovenského centra dizajnu,
konkrétne zalozenie Slovenského
muzea dizajnu, nové vedenie SCD
aresuscitacia Narodnej ceny za dizajn.
A druhou zasadnou udalostou v tejto
oblasti je zaloZenie Unie grafickych
dizajnérov Slovenska. Obe povazu-
jem za velmi do6lezité pre jasnejsie
definovanie statusu nasej profesie.

N2

Ondrej Job: Vsimol som si pozitivny
posun v imidzi va¢sich kultirnych
inStitdcii, ako napriklad Slovenska
narodna galéria, Slovenska filharmo-
nia, ale aj Slovenské narodné miizeum.
To znamena, Ze inStitucie si za¢inaju
uvedomovat, Ze vyzerat dobre a komu-
nikovat na drovni je dnes uz nevyhnut-
né. Takisto si v§imam, Ze niektoré
vydavatelstva, na Cele s vydavatelstvom
Artforum, zacali robit naozaj krasne
knihy. Také, aké st u susedov v Cesku
uz dlho normou a tu na Slovensku
nam chybali. Teraz uz len ¢akam,

kedy sa chytia aj velké vydavatelstva.

N2

Pavol RozlozZnik: Tesi ma, Ze sa stale
viac stretavam s kvalitnymi vysledka-
mi prace slovenskych tvorcov pisma.

Pismo je jemnej$im a sofistikovanej-
$§im komunikaénym prostriedkom

ako napriklad obraz a vyzaduje pracu

s detailom. Mam preto pocit, Ze u nas
zaciname rieSit hlbsie a menej nevidi-
telné tirovne vizualnej komunikacie.
Na druhej strane ma mrzi, Ze sme
dopustili, aby vo verejnom priestore
nasu profesiu reprezentovali hlavne
bilbordy, via¢sinou pochybnej Grov-

ne, ktoré su vlepSom pripade nudné

a nezaujimavé. Je skvelé, Ze mame
muzeum dizajnu, Satelit a priestory

v Hurbanovych kasarnach, ze mame
miesto na spolo¢né stretnutia a vy-
meny nazorov. Ciastoéne to nahradza
profesijny klub, ktory mi chyba.

N

Maria Rojko: Celkovo mam dojem, Ze
uroven grafického dizajnu na Sloven-
sku je vyssia ako po minulé roky. Vi-
diet to samozrejme hlavne v Bratislave
a Kosiciach, resp. vo vdcsich sloven-
skych mestach, a to najma v budovani
vizualnych identit kaviarni, reStauracii,
¢i kniznej a ¢asopiseckej tvorbe. Velky
a prijemny posun tiezZ vhimam vo vizu-
alnej komunikacii Slovenskej narodne;j
galérie a v knihach, ktoré vychadzaju -
najmad z dielne vydavatelstva Artforum.
N

Zdeno Kolesar: Ako pozitivne vidim
hlavne omladzovanie slovenského
komunikaéného dizajnu. Absolventom
bratislavskej VSVU tispe$ne konkuruju
ti, ktori vysli z koSickej Fakulty umeni
alebo absolventi zahrani¢nych §kol.

Za posledné tri roky sa objavili mnohé
vynikajtico spracované knihy, ¢asopisy,
vizualne identity kultirnych poduja-
ti, nadalej rastie kvalita pismotvorby

a vystavnictva. Dokladaju to aj prace
prihlasené na Narodnu cenu za dizajn.
Na druhej strane sa mi zda, Ze sa dalej
roztahuji noZnice medzi exkluzivnou
dizajnérskou tvorbou, ktorti som spo-
menul, a beZnym vizualnym smogom,
ktory musime ,,dychat” na uliciach ale-
bo vo verejnych budovach. Napriklad
bilbordy poslednej volebnej kampane
boli katastrofalne. Neviem, ¢i tie uta-
hané stupidity vytvorili amatéri alebo
profesionali podcenujtci publikum,
ale smutny by bol prvy aj druhy pripad.

Myslite si, ze praca grafickych dizaj-
nérov sa spolocensky primerane pri-
jima? Alebo ak sa pozrieme na sticas-
nu situdciu kritickym okom — o ¢om
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je potrebné komunikovat s verejnos-
tou, ako aj vo vlastnych radoch?

N

Martin Bajanik: Ak by som to mal
vyjadrit matematicky, existuje zane-
dbatelné percento populacie, ktoré si
uvedomuje hodnotu dizajnu. Istym
sposobom to chapem, je to predsa len
problém tzv. prvého sveta. Aj preto je
tlohou dizajnérov formulovat benefity
dobrého dizajnu jednak smerom ku
klientom, ale aj k Sirokej verejnosti.

Je dokazané, zZe v zlej architektire sa
Iudia citia horsie, st podrazdeni a na-
hnevani, tak pre¢o by to malo byt inak
pri komunika¢nom dizajne? Ale nesta-
¢i o dizajne len hovorit, musime prilo-
zit ruku k dielu. Aj preto som rad, Ze
mozem konstatovat, Ze sa 9 grafickym
dizajnérom, a ja som mohol byt medzi
nimi, podarilo zaloZit Uniu grafickych
dizajnérov Slovenska, ktora si dala za
ciel moderovat tito diskusiu o hodnote
grafického/komunika¢ného dizajnu.
Dnes vieme, Ze menovanym verejnym
obstaravaniam a institiciam chybala
akasi autorita, ktora by tieto aktivity
zastre$ila z profesionalneho hladiska.
Ako Unia sa te§ime z vjraznej podpory
Slovenského centra dizajnu a kole-
gov z radov $pickovych dizajnérov.

N

Andrej Ha$¢ak: Ano, ale vedel by

som si predstavit otvorenejsiu ko-
munikaciu medzi dopytom a fundo-
vanou pracou grafického dizajnéra.
Vyru$uje ma napriklad vizualny

smog. Viem si predstavit a difam, zZe
takto prezentované informécie buda
nahradené inteligentnym, adekvatne
nevtieravym sposobom. Aj tato tloha
stoji pred grafickymi dizajnérmi.

N

Patrik Garaj: To, ako je praca gra-
fickych dizajnérov vnimana, mozu

do velkej miery ovplyvnit oni sami.
Samozrejme, ak im na tom zalezi.
Dokazom toho je napriklad vznik
Unie grafickych dizajnérov Slovenska,
ktora by mohla a mala fungovat ako
partner pre zadavatelov a klientov
rdozneho druhu, ale aj ako komuni-
kator standardov dizajnérskej prace

a jej adekvatneho ohodnotenia. Iste,
zazitu predstavu verejnosti, Ze graficky
dizajn je ¢asovo nenarocna zabava,
ktorud zvladne kazdy, sa im nepodari
hned odstranit. Ale ¢im viac zaujima-
vych vizualnych prac bude na ociach,

tym skor bude mozné rozlisovat,
vyzdvihovat a vyzadovat kvalitu.

N

Tomas Kompanik: Myslim si, Ze
verejnost nevnima grafickych dizajné-
rov ako odbornikov a myslia si, ze ich
pracu zvladne ktokolvek s funkénym
grafickym programom a potom vznika-
ja nekvalitné veci. Je potrebné komu-
nikovat, ¢o vSetko stoji za konkrétnym
vystupom, kolko rokov §tidia a praxe
treba, aby ¢lovek vedel vytvarat dobré
veci a potom snad verejnost pochopi,
Ze tie sumy za loga a vizualnu komu-
nikaciu, ktoré sa ¢asto medializované,
nie st prehnané, ale opodstatnené.

N

Jan Filipek: Vicsina Iudi pravdepodob-
ne netusi, o je graficky dizajn. Dizajn
sa stale zamiena s volnym umenim
alebo ,,pracou na poéitaci“. Je tazké
vysvetlit, Ze dizajn nema len esteticka
funkciu, ale aj funkénd. Este pravdepo-
dobne potrva, kym si ludia uvedomia
ekonomickd silu dizajnu a potrebu
investovat do kvalitného dizajnu.

N

Pavel Choma: Praca grafickych
dizajnérov nie je spolocensky dosta-
to¢ne prijimana. Pri¢inou st si aj sami
dizajnéri. Nest zodpovednost za svoje
neprofesionalne nepostupy, poziadav-
ky a spravanie. Pri¢iny st rdzne, ale
dizajnéri si musia svoje veci zacat riesit
sami. Potom je moZné otvorit problém
Uplne a upravit pravidla komunikacie.
N

Michal Tornyai: Myslim si, Ze nasa
praca nie je stale primerane prijimana.
Laicka verejnost vratane mnohych za-
davatelov dizajnu, ¢i uz zo sikromnej
alebo statnej sféry, nevidi v grafickom
dizajne prili$ velkd hodnotu. Dévodov
je mnoho, ale je to aj obrazom toho,
ako sme tato hodnotu verejnosti ko-
munikovali my, dizajnéri a dizajnérky.
Je dolezité presved(it verejnost o tom,
ze graficky dizajn ma svoju hodnotu
spolocensk, kultdrnu, ale aj velmi
konkrétnu — investicia do dizajnu sa
vyplaca, vie priniest realne vysledky.
Zaroven graficky dizajn je Specializova-
na profesia, ktora ma na profesionalne;j
drovni aj svoju cenu, a td verejnost
aktualne vnima casto cez rozne kauzy
na Statne loga. Tento obraz negativne
vplyva aj na uz spominanu predstavu

0 hodnote dizajnu. Zmenu vo vnimani
hodnoty nasej profesie povazujem za
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jednu z dolezitych tloh novovzniknutej
Unie grafickych dizajnérov Slovenska.
N

Ondrej Job: Myslim si, Ze pohlad
spoloc¢nosti sa zlepSuje a zaroven sa

aj zvysSuje vaznost celej profesie. Mam
pocit, Ze jednotlivi dizajnéri, ale aj
grafické stidid sa ¢oraz intenzivnejsie
venuju vlastnej propagacii a osvete. Ci
uz v médiach prostrednictvom odbor-
nych komentarov alebo blogov, ale

aj na konferenciach a prezentaciach.
To vSetko prispieva k povedomiu, Ze
graficky dizajn je naozaj odbornou
disciplinou, Ze na to nestaci iba pocitac
s grafickym softvérom. Rovnako dolezi-
té je ozvat sa, ak nieo nie je v poriad-
ku. To sa v poslednych rokoch celkom
dari a teraz, ked vznikla Unia grafic-
kych dizajnérov Slovenska, to bude este
jednoduchsie. Myslim si, Ze v spolocen-
skej diskusii zafunguje, ak sa k nie-
¢omu vyjadri ,,inia“, pretoZe nazor
jednotlivca je jednoduché nebrat vazne.
N

Pavol Rozloznik: Myslim si, Ze praca
grafickych dizajnérov nie je primerane
spolocensky prijimana. Stale nie je do-
statok teoretikov, ktori by o vizualnej
komunikacii pisali popularne. Pribehy
konkrétnych diel a osudy ich tvorcov
moZu nasu profesiu priblizit verejnosti
lepsie ako iba fakty. Kym fakty mozete
zabudnut, zaujimavy pribeh si zapa-
matate. Za sucasny stav vSak mdézeme
aj my, autori, pretoze radsej stojime

v ustrani ako vo svetle reflektorov. Ale
rovnako to suvisi aj s celkovo nizkym
zaujmom nasej spolo¢nosti o kultu-

ru, samozrejme, okrem televiznych
seridlov. Vizualna komunikacia asi
nikdy nebude mat zastupy fanusikov.

N

Maria Rojko: Status dizajnéra, mam
na mysli predovsetkym autorské prava
k vytvorenym dielam/dizajnu, je na
Slovensku stéle velmi poddimenzova-
ny. Chyba tu schopnost vnimat dizajn
ako dusevné vlastnictvo, a tak sa aj k di-
zajnu ¢i dizajnérovi zial pristupuje...

N

Zdeno Kolesar: Ak ide o finan¢né
ohodnotenie, myslim, Ze na tom
graficki dizajnéri nie st zle. Ohladne
spolocenskej prestiZe je to horsie.
BezZni ludia si graficky dizajn stotoz-
fuja s reklamou a v tej, bohuzial, vela
dovodov k obdivu dizajnérskej profesie
nenajdu. Ak by ste sa niekoho na ulici

Slovensky komunikaény dizajn
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opytali, ¢o je komunikacény dizajn,
obavam sa, Ze odpovede by sa tykali
moderatorovej kravaty v televiznych
spravach. Je tu vela priestoru pre osve-
tu. Ak napriklad Iudia na exponovanej
bratislavskej Obchodnej ulici zazra
cez vyklad Hurbanovych kasarni nieco
zaujimavé z Narodnej ceny za dizajn,
verim, Ze sa pdjdu pozriet a zistia,
¢oho vsetkého sa komunikac¢ny dizajn
tyka. Ale aj renomovani dizajnéri by

sa mohli niekedy zamysliet nad tym, ¢i
nema vacsiu spolocenskt hodnotu pri-
niest kvalitu do zdanlivo banalnych ob-
lasti ako reklama, neZ ohurovat v skle-
nikovom prostredi par svojich kolegov.

Co by ste zazelali slovenské-

mu grafickému dizajnu a gra-

fickym dizajnérom?

N2

Martin Bajanik: Na grafickom/komu-
nika¢nom dizajne je krasne, Ze v ramci
velmi jasnej funkcie, ktorou je dorudit
nejaké posolstvo, je mozné v§akovaky-
mi vytvarnymi prostriedkami kédovat
mnoZzstvo emdcii a vyznamov, ¢asto ne-
meratelnych, a preto tazko hodnotitel-
nych. Dizajnu by som zelal, aby pri vSet-
kych tych novych médiach, ohlodanych
na komunikaénu kost, tito moznost
nestratil. Aby ostal mostom, plo$nymi
spojmi, kddmi medzi technokratmi
skryvajucimi sa nielen za excelovymi
tabulkami a beZnymi ludskymi bytosta-
mi. Dizajnéri su casto tvorivi, umelecky
zalozeni Iudia, ktori vedia najst spo-
loénu reé s finanénikmi, obchodnikmi,
ale aj politikmi (vSetko samostatné
zivo¢isne druhy), a to je vlastnost,
ktort bude nas ¢oraz viac fragmen-
tovany svet potrebovat stale viac.

N2

Andrej Hasc¢ak: Z mojho okruhu zauj-
mu zelam pedagdégom Sikovnych Stu-
dentov, Studentom rozhladenych pe-
dagdgov, aby sa mali zaujem vzdelavat
avedeli sa orientovat v rychlo sa menia-
cej sfére komunikacného dizajnu. A po
ukondeni $tadii vela mudrych klientov.
N2

Patrik Garaj: Vela roboty.

N2

Tomas Kompanik: Déveru od
zadavatelov.

N2

Jan Filipek: Kvalitu, kreativitu

a inovacie.

N2

Pavel Choma: Vsetkym radost z pra-
ce. Psobit v profesii cely Zivot. Stat

sa producentom vlastnych rieseni.

Mat dostatok prilezitosti preukazo-
vat svoje schopnosti. Mat ¢as a pe-
niaze na experimentalnu tvorbu.
Vystupy vediet vyuZzit v komerénom
prostredi. A medzitym cestovat...

N

Michal Tornyai: Nas odbor mame

v rukach my, graficki dizajnéri a dizaj-
nérky. Teda nam Zelam, aby sa nam
darilo cez individualne a aj spolo¢né
aktivity dalej zveladovat nasu profesiu.
N

Ondrej Job: Napredovanie vo vSetkych
vyssie spomenutych bodoch. Rozsirenie
povedomia o potrebe kvalitného dizaj-
nu do vSetkych oblasti, od instittcii Stat-
nej spravy po zZivnostnikov v regionoch.
N

Pavol Rozloznik: Zelam grafickym
dizajnérom zaujimavé a dobre zaplate-
né projekty a chapavych, velkorysych
investorov, s ktorymi najdu spolo¢na
re¢. Nebojim sa o budicnost vizualnej
komunikacie na Slovensku, pretoze
mame novud generaciu schopnych
grafickych dizajnérov, ktori uz pocas
$tudia ziskavali vedomosti a informacie
v zahranié¢i. ZelAm nam vietkym, aby sa
aj po takej skiisenosti na Slovensko vra-
tili a aby mali dévod tu pracovat a Zit.

N

Maria Rojko: Jedna dobra a myslim, Ze
pre graficky dizajn na Slovensku aj vel-
mi pozitivna vec sa uz udiala. Predne-
davnom vznikla Unia grafickych dizaj-
nérov Slovenska. Preto by som si Zelala,
aby UGDS mala vzdy triezvy, funkény

a konstruktivny pohlad na dianie

v oblasti komunikaéného dizajnu, ktory
bude napomocny pri posivani vnima-
nia estetiky dizajnu, ¢i uz u jednotliv-
cov alebo v roznych sikromnych a Stat-
nych institaciach a spolo¢nostiach.

N

Zdeno Kolesar: Nie som dizajnér, ale
moje Zelanie vyplyva z predchadzaja-
cich odpovedi. Zelal by som si, aby ko-
munikaény dizajn vystapil z geta, aby
kultivoval prostredie, v ktorom Iudia
bezne ziji. Aby pomohol néjst spravnu
cestu na turade ¢i v nemocnici, umoznil
orientovat sa v si¢asnom informac¢nom
chaose, alebo sa prijemne citit na mest-
skej ulici. Ale samozrejme sa te$im aj
na krasne nové knihy alebo zaujimavé
plagaty na trnavskom Trienale. B
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Andrea Andreutti
Monografia Milan Pastéka / 2015 /
Monography of Milan Pastéka / 2015

Martin Bajanik
Kunsthalle Bratislava / 2014 /
Kunsthalle Bratislava / 2014

Martin Bajanik
Knihkaviaren Foxford /2014 /
Foxford café and bookshop / 2014

Katarina Balazikova

dizajnér — kritik — editor —
komentator / 2014 / designer -
critic — editor - commentator / 2014
klient / client: Vysoka

$kola vytvarnych umeni

v Bratislave, Bratislava

Kristina BartoSova
Das Museums-Magazin / 2016 /
The Museum Magazine / 2016

Katarina Bednarova, Igor Stefaiak
Cyklostopy — forest singletrails Stara
Lubovria / 2015 / Cyklostopy — forest
singletrails Stara Lubovna / 2015
klient / client: Cyklovria,

Stara Luboviia

Adam Belis

HiStory /2015 / HiStory / 2015
klient/ client: Rozhlas a televizia
Slovenska, Bratislava

Marcel Benéik, Lucia Mlynéekova,
Anna Ulahelova, Lenka Navratilova
Eurokontext.sk, Medzinarodny
divadelny festival Slovenského
narodného divadla / 2014 /
Eurokontext.sk, International
Theater Festival of Slovak

National Theater / 2014

Adam Berka

IV. letna univerziada Slovenskej
republiky 2016 / 2015/

IV. Summer Universiade of
Slovak Republic 2016 /2015
klient / client: Slovenska
technicka univerzita, Bratislava

Branislav Bezrucka

Bistro Zufafia — vizualna
identita / 2015 / Bistro Zufafa —
visual identity / 2015
klient / client: BY ME,

s.r.o., Bratislava

Branislav Bezrucka

Horaren Libresso — vizualna

identita /2015 / Horéaren

Libresso - visual identity / 2015
klient / client: JUSTI s. r. 0., Bratislava

Branislav Bezruc¢ka
Strajk ugitelov — vizual / 2016 /
Teachers strike — visual / 2016

Danka Bodnarova

Atlas soch, Povojnové umenie

v uliciach mesta Kos$ice / 2015/
Atlas of Sculptures, Post-war Art
in Streets of City of KoSice /2015

Michal Braseii, Andrea
Stavrovska-Lasutova
Pivni¢ka Sv. Patrika / 2015 /
Pivnicka Sv. Patrika / 2015

Rébert Csere, Natalia LoZzekova,
Vladimira Péolova

.tyzden / llustracie z titulnej
strany ¢asopisu /2016 / .tyzden /
Magazine cover illustrations / 2016
klient / client: .tyzden, Bratislava

Michaela Copikové, Veronika
Obertova, Miro Kozel, Martin Leitner
Volkswagen Golf a Volkswagen

Polo /2015 / Volkswagen Golf

& Volkswagen Polo /2015

klient / client: Porsche

Slovakia, Bratislava

Martin Derner

Filmovy plagat a bilbord

k celove¢ernému hranému
filmu Zazrak / 2013 / Film
poster and Billboard for the
feture film Miracle / 2013
klient / client: Artileria
s.r.o., Bratislava

Mikina Dimunova

Skvost, verbalna a vizualna
identita znacky, Brooch Couture
with Grace /2015 / Naprative
and Visual Identity of the Brand
Skvost, Couture with Grace /2015
klient / client: Skvost,

s.r.0., Bratislava

Mikina Dimunova

NEVA oslo /2015 / NEVA oslo /2015
Klient / client: NEVA

oslo, s.r.o.,Kosice

Dodo Dobrik
Knizna Edicia MM /2013 /
Book Series MM /2013

Dodo Dobrik

Dizajn knihy Petra Pistanka
Rukojemnik /2014 / Book
design of Peter Pistanek’s
book Rukojemnik /2014

Sendy Fiala, Vlado Slivka, Juraj
Chmel, Peter Kramarik, Matis Bence
Korupénici/ 2013/

Corrupt villains /2013

klient / client: Nadéacia Zastavme
korupciu, Bratislava

Jan Filipek
SaxyThings lettering / 2014 /
SaxyThings lettering / 2014
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Jan Filipek
Biletarka lettering / 2015 /
Biletarka lettering / 2015

Jan Filipek

Kontrast Grotesk — autorské
pismo /2015 / Kontrast
Grotesk Typeface /2015

Ondrej Gavalda
JurajVah: Hry /2013 /
Juraj Vah: Plays / 2013

Ondrej Gavalda

Vykrik. Volba (Vojnovéa a povstalecka
téma v slovenskej drame 20.
storoc¢ia) / 2014 / Scream. Choice.
(War and the National Uprising
theme in the Slovak drama of

the 20th century) / 2014

Peter Gala

Teritorium ulica (Umenie akcie

v mestskom priestore v rokoch
1965-1989 na Slovensku) / 2014 /
The Territory of the Street (Action
Artin Urban Space from 1965

to 1989 in Slovakia) / 2014

klient / client: Vysoka $kola
vytvarnych umeni, Bratislava

Andrej Haséak
Plagat — Stres v 21. storo¢i / 2013 /
Poster - Stress in 21st Century /2013

Michal Hazior
the secret door to bratislava / 2015 /
the secret door to bratislava / 2015

Matas Hnat

Vizualna komunikacia 9.
ro¢nika festivalu [fjazn] / 2014 /
visual communication the 9th
year of festival [fjuzn] / 2014
klient / client: Nadacia Milana
Simecku, Bratislava

Matas Hnat

SINGULARch / plagaty / 2014 /
SINGULARch / posters / 2014
Klient / client: Cerstvé

Ovocie, n.o., Bratislava

David Chmela

Pismova rodina Emporea / 2015 /
Emporea Typeface Family / 2015
klient / client: Pixel

Federation, Bratislava

Michaela Chmeli¢kova

Vizualna identita festivalu
st¢asného umenia Biela noc / 2015/
Visual identity of the contemporary
art festival White Night /2015

NCD 2016
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Barbora Idesova

Ilustracie pre priru¢ku spolo¢enskej
zodpovednosti / 2014 / Illustrations
for a brochure about Corporate
social responsibility / 2014

klient / client: Lace Up, Praha

Peter Javorik
K13/2014/K13/ 2014

Peter Javorik

Kultdrny plagat v meste
Bardejov /2013 / Cultural
poster in Bardejov city / 2013

Eva Kasakova, Nenad

Brankovié, Martin Jenca,

Andrej Baréak, Filip Ruisl

Festival Nova drama / New Drama.
10 rokov / 2014 / Nova drama / New
Drama Festival. 10 years / 2014

Eva Kasakova

Dea Loher — Hry /2015 /
Dea Loher - Plays / 2015
klient / client: Divadelny
Ustav, Bratislava

Denisa Kollarova

Clubovka: | Am Thinking /
Premystam /2016 / Clubovka:
I Am Thinking / 2016

Tomas Kompanik
AHA /2014 /AHA /2014

Miro Kozel

refresher /2013 / refresher / 2013
klient / client: REFRESHER,

s.r.0., Samorin

Miro Kozel

eyerim /2016 / eyerim /2016
klient / client: EYERIM,
s.r.o., Spisska Nova Ves

Matis Lelovsky

Tekuta muza. Alkohol a vizualna
kultdra /2015 / Liquid Muse.
Alcohol and Visual Culture / 2015
klient / client: Slovenska
narodna galéria, Bratislava

Matis Lelovsky, Juraj Blasko
Redesign ¢asopisu Designum /
2014 / Redesign of Designum
magazine /2014

klient / client: Slovenské
centrum dizajnu, Bratislava

Matds$ Lelovsky

Patdesiat si¢asnych umelcov
na Slovensku /2014 /

Fifty Contemporary Artists

in Slovakia /2014

klient / client: Art Academy,
Bratislava

Michal Macko

Vzornik pisma Kontrast
Grotesk /2015 / Kontrast
Grotesk Specimen /2015

Eva Machajdikova

Logo Beastro bar /2015 /

Logo Beastro bar /2015

klient / client: Beastro, Bratislava

Branislav Matis

Web umenia /2015 /Web of art / 2015
klient / client: Slovenska

narodna galéria

Boris Melus

Talianska malba /2013 /
Italian Painting / 2013
Klient / client: Slovenska
narodna galéria

Boris Melus$, Pavlina Morhacova
Novy web Slovenskej narodnej
galérie /2013 / New website of
Slovak National Gallery / 2013
klient / client: Slovenska
narodna galéria

Boris Melu$

Edicia Rudolf Sloboda / 2014 /
Rudolf Sloboda Book Edition / 2014
klient / client: Vydavatelstvo Slovart

Boris Melus$

Casopis X/ 2015/ Magazine X / 2015
klient / client: Hardness

& Blackness, 0.z., Marianka

Boris Melu$

Cena Oskara Cepana 2015 /2015 /
Oskar Cepan Award 2015 /2015
klient / client: Nadéacia — Centrum
st¢asného umenia, Bratislava

Boris Melus$

Cesta na svet/ 2015/

Come Into the World / 2015
klient / client: Vydavatelstvo
0.K.0., Bratislava

Boris Melus$

Obchodna 1984 — 2014 / Lubo
Stacho /2015 / Obchodna 1984 -
2014/ Lubo Stacho /2015

klient / client: Vydavatelstvo
0.K.O., Bratislava

Boris Melus$

Ritual mazea v digitalnom
veku /2015 / Museum Ritual
in the Digital Age / 2015
klient / client: Slovenska
narodna galéria

Boris Melus$

Socharky /2015 / Women
Sculptors /2015

klient / client: Slovenska
narodna galéria

Marek Menke

HEY ELBOW /2016 /

HEY ELBOW /2016

klient / client: Real Something

Marek Menke

Indie Hits Live / 2016 /
Indie Hits Live /2016
klient / client: Subclub

Marek Menke

Real Something Series 2015 /2015 /
Real Something Series 2015 /2015
klient / client: Real Something

Martin Mistrik
CVERNOVKA / 2015/
CVERNOVKA /2015

Martin Mistrik

Viliam Klimagek: Trinast
hier /2015 / Viliam Klimagek:
Thirteen plays / 2015/

klient / client: Divadelny Gstav

Pavlina Morhaéova
Vydavatelstvo Absynt / 2015 /
Absynt publishing / 2015
klient / client: Vydavatelstvo
Absynt, Krasno nad Kysucou

Pavlina Morhaéova

Kniha Inak sa mam fajn / 2015/
Inak sa mam fajn (I'm okay,

by the way) — Book /2015

klient / client: Tereza Olhova,
Martina Slukova, Bratislava

Julo Nagy

Dizajn knihy ASOT HAAS —
INSIDE / 2013 / Design of book
ASOT HAAS - INSIDE / 2013
klient / client: Galéria
Nedbalka, n. o., Bratislava

Julo Nagy

Typoplagaty / 2014 /

Typographic posters/ 2014

klient / client: SATELIT, Bratislava

Julo Nagy

Ilustracie a dizajn knih E. A. Poa /
2013/ Illustrations and graphic
design for E. A. Poe books / 2013
klient / client: SnowMouse
Publishing, Bratislava

Veronika Obertova, Michaela
Copikova, Katarina Balazikova
Komunikaéna kamparn pre
filmovy seminar 4 Zivly (zimna
aj letna edicia) / 2015/

Design for the film seminar

4 Elements (winter and
summer edition) / 2015
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Veronika Obertova,

Michaela Copikova

Febiofest — festival spot /2015 /
Febiofest — festival spot/ 2015

Veronika Obertova,
Michaela Copikova
HRY / Elfriede Jelinek / 2015 /
PLAYS / Elfriede Jelinek / 2015
klient / client: Divadelny Ustav

Veronika Obertova,
Michaela Copikova, Pavlina
Morhaéova, Matej Hakar
NINA /2014 /NINA/ 2014

Veronika Obertova,

Michaela Copikova

LOVE receivers / Octopussy / 2013 /
LOVE receivers / Octopussy / 2013

Veronika Obertova, Michaela
Copikova, Pavlina Morhagova
Radio_Head Awards 2013 /
animacie a grafika pre odovzdéavanie
cien /2014 / Radio_Head Awards
2013/ motion design for the

award ceremony / 2014

klient / client: RTVS, Bratislava

Oficina, s.r. 0.

Novy kreativny koncept televizneho
identu programovych sluzieb

RTVS - Jednotky a Dvojky / 2015 /
The new TV ident creative concept of
RTVS television program services —
Jednotka and Dvojka / 2015

klient / client: Rozhlas a televizia
Slovenska, Bratislava

Daniela Olejnikova, Pavol Balik
Havednik /2015 /Verminarium /2015
klient / client: Artforum, Bratislava

Drahoslav Palus, Pavol Truben
Connect coworking /2016 /
Connect coworking / 2016
klient / client: BizzTree,

s.r.o., Bratislava

Slavka Paulikova
Visegrad Fund =15!/2015/
Visegrad Fund = 15!/ 2015

Maria Rojko, Milo$ Koptak

Hra Bratislava / 2015/

Game Bratislava/ 2015

klient / client: pan Medvedik —
concept store pre deti, Bratislava

Maria Rojko

EU ogami dramy / Ody &i frasgky? /
2015/ The European Union in
Drama / Odes or Farces?/ 2015

Maria Rojko

J. K. Stefansson — Letné svetlo

a potom pride noc / 2014/

J. K. Stefansson — Summer Light
and Then Comes the Night /2014
klient / client: Artforum, Bratislava

Martina Rozinajova
Hlbokomorské rozpravky / 2013 /
Deep-sea stories / 2013

klient / client: Artforum
spol.sr.o., Bratislava

Jakub Soés

Dizajn knihy Arnold Peter Weisz-
Kubinéan /2016 / Design of book
Arnold Peter Weisz-Kubin¢an /2016
klient / client: Galéria

mesta Bratislavy

Barbora Sajgalikova

Vizualna identita relacie ,Vecera
s Havranom“ pre RTVS /2014 /
Visual Identity for ,Vecera

s Havranom“TV Talk / 2014
klient / client: Rozhlas a televizia
Slovenska, Bratislava

Jan Sicko

LookBook /2016 / LookBook / 2016
klient / client: Slovak Fashion
Council, 0.z., Bratislava

Michal Tornyai, Radko Cepéek,
Ivana Pale¢kova, Lukas
Ceman, Daniel Feranec

KAT self-promo /2014 /

KAT self-promo / 2014

klient / client: KAT, Bratislava

Michal Tornyai, Radko Cepéek,

Anna Ulahelova, Martin Liptak
Risomat — vizualna identita / 2015 /
Risomat — visual identity / 2015
klient / client: Risomat, Bratislava

Matej Vojtus

3/4 Revue #29/2015/

3/4 Revue #29 /2015

klient / client: A4 — asociacia
zdruzeni pre si¢asnu
kultdru, Bratislava

Matej Vojtus

3/4 Revue #30/2015/

3/4 Revue #30/ 2015

klient / client: A4 — asociacia zdruzeni
pre st¢asnu kultdru, Bratislava

Matej Vojtus

Nastin filozofie védy / 2015 / Qutline
of The Philosophy of Science / 2015
klient / client: Nakladateliek

Host, s.r.o., Brno
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Student Communication Design

Andrej Baréak, Andrej Canecky
Jedenastky /2015 / XI Squad / 2015
Skola / school: Vysoka skola
vytvarnych umeni, Bratislava
pedagdg / mentor: Pavol Balik

Lukas Bartos

Vizualna identita predsednictva
Rady Eurépskej Gnie / 2015 / Visual
identity for Presidency of the Council
of the European Union /2015

$kola / school: Vysoka $kola
vytvarnych umeni, Bratislava
pedagdg mentor: Pavel Choma

Lucia Blanarikova

Dizajn ako pomoc — Kucharska
kniha Dobréa vareska / 2014 /

Design as help — Cookbook

“The good spoon” /2014

klient / client: Pracovno-socializa¢né
centrum Impulz, Bratislava

Skola / school: Vysoka $kola
vytvarnych umeni, Bratislava
pedagdg / mentor: Marcel Benéik

Lenka Bollova

Nebula-XY /2014 / Nebula-XY / 2014
Skola / school: Technicka

univerzita v KoSiciach, KoSice
pedagég / mentor: Samuel Carnoky

Maria Bradovkova

Anténia Onderkova — fotobiografia
mojej tety / 2013 /

Anténia Onderkova — photobiography
about my aunt/ 2013

§kola / school: Akademia Sztuk
Pieknych im. Jana Matejki, Krakov
pedagdg / mentor: Wtadystaw Pluta

Andrej Canecky, Andrej Baréak
Dornkappel /2015 /

Dornkappel /2015

$kola / school: Vysoka $kola
vytvarnych umeni, Bratislava
pedagdg / mentor: Ondrej Gavalda

Andrej Canecky, Andrej Baréak
Dornkappel — Introvert / 2015 /
Dornkappel - Introvert / 2015
Skola / school: Vysoka skola
vytavrnych umeni, Bratislava
pedagdg / mentor: Ondrej Gavalda

Samuel Carnoky

Sic¢asna tvorba pisma na
Slovensku / Dizajn textovej rodiny
pisma (pismo Inka) / 2015 /

The current typeface design in
Slovakia / Design of the text font
family (Inka typeface) / 2015
§kola / school: Technicka
univerzita v KoSiciach, Kosice
pedagdg / mentor: Marian Oslislo

NCD 2016
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Samuel Carnoky, David Hutira,
Filip Zajac, Kristina Novosadova
Steel Park / kreativna

fabrika /2013 / Steel Park /
Creative Factory / 2013

klient / client: U. S. Steel

Kosice, s.r.o., Kosice

Skola / school: Technicka
univerzita v KoSiciach, Kosice
pedagég / mentor: Samuel Carnoky

Martin Fek

Jednotny vizualny $tyl Craft

Beer Pubu /2015 / Corporate
Identity of Craft Beer Pub /2015
8kola / school: Technicka
univerzita v KoSiciach, KoSice
pedagdg / mentor: Andrej Has¢ak

Ivan Galdik

Val&ekové pecatidla /2015 /
Cylinder seals / 2015

dizajn / design: lvan Galdik
§kola / school: Vysoka $kola
vytvarnych umeni, Bratislava
pedagdg / mentor: Juraj Blasko

Aurélia Garova

Ocakavanie Skuto¢nost / 2015/
Expectation Reality / 2015
Skola / school: Vysoka $kola
vytvarnych umeni, Bratislava
pedagég / mentor: Pavol Balik

Aurélia Garova

Fakt tu¢na literattra /2014 /
Really Thick Book / 2014
Skola / school: Vysoka $kola
vytvarnych umeni, Bratislava
pedagég / mentor: Pavol Balik

David Chmela

Pismova rodina Alterno / 2014 /
Alterno Typeface Family / 2014
Skola / school: Royal Academy

of Art, Den Haag, Holandsko
pedagég / mentor: Erik van Blokland

Roman Mackovi¢
Postdigitalny papier /2013 /
Post-digital Paper /2013
Skola / school: Vysoka gkola
vytvarnych umeni, Bratislava
pedagdég / mentor: Jan Sicko

Marek Menke

BAM! - Obéasnik pre komiksovi
kultaru /2013 / BAM! - Magazine
for comics culture / 2013

Skola / school: Vysoka skola
vytvarnych umeni, Bratislava
pedagég / mentor: Pavel Choma

Lucia Mlynéekova

uptn.sk /2014 / uptn.sk/ 2014
Skola / school: Vysoka skola
vytvarnych umeni, Bratislava
pedagdg / mentor: Marcel Ben¢ik

Norbert Urban

Zlaty véelin — identita pre vcelie
produkty /2016 / Zlaty v&elin —
Bees products identity / 2016

§kola / school: Slovenska technickéa
univerzita v Bratislave, Bratislava
pedagdg / mentor: Michal Brasen

Marek Minor

Autoskola /2015 /

Driving School / 2015

Skola / school: Vysoka skola
vytvarnych umeni, Bratislava
pedagdg / mentor: Jan Sicko

Lenka Navratilova

Cesi/ 2014 / Czechs / 2014
Skola / school: Vysoka kola
vytvarnych umeni, Bratislava
pedagdg / mentor: Pavel Choma

Juraj Vacko

Vlk medzi levmi /2015 /
Awolf among the lions / 2015
Skola / school: Technicka
univerzita v KoSiciach, KoSice
Ivana Pale¢kova pedagég / mentor: Pavol Rozloznik
Céckoslovensko /2014 /
Céckoslovensko /2014

Skola / school: Vysoka $kola
vytvarnych umeni, Bratislava
pedagdg / mentor: Pavol Balik

Darina Vybohova

Fobie Light / 2014 /

Phobias Light / 2014

§kola school: Akadémia umeni

v Banskej Bystrici, Banskéa Bystrica
Ivana Pale¢kova pedagdg / mentor: Robert Makar
Zvlastnost kazdodenného
bytia /2015 / Rareness of
Every Day Being / 2015

Skola / school: Vysoka $kola
vytvarnych umeni, Bratislava
pedagdg / mentor: Pavol Balik

Silvia Zolticka, Zuzana Mitoginkova
Egre$ magazin /2014 /

Egre§ magazine / 2014

Skola / school:Vysoka $kola
vytvarnych umeni, Bratislava
pedagdg / mentor: Ondrej Gavalda
Katarina Rybnicka

Vizualne znaky / 2015 /

Visual signs / 2015

8kola / school: Technicka

univerzita v KoSiciach, Kosice

pedagdg / mentor: Marian Oslislo

Katarina Rybnicka

Psia kniha / 2015/

The Dog book / 2015

Skola / school: Technicka
univerzita v Kosiciach, Kosice
pedagdg / mentor: Marian Oslislo

Jana Spisakova

Znamky / 2014/

Paper Messengers / 2014

Skola / school: Limerick School of
Art and Design, Limerick, frsko
pedagdg / mentor: Eamon Spelman

Kristina Sebejova

Ta Take Town / 2015/

Ta Take Town /2015

Skola / school: Technicka
Univerzita v KoSiciach, KoSice
pedagég / mentor: Marian Oslislo

Anna Ulahelova

AB-BA - koncept orientaéného
systému verejnej dopravy
Bratislavy / 2014 / AB-BA - concept
of orientation system for public
transport in Bratislava / 2014

Skola / school: Vysoka $kola
vytvarnych umeni, Bratislava
pedagog / mentor: Marcel Ben¢ik
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Experimentalny komunikacny dizajn
Experimental Communication Design

Marcel Benéik

Identita architektonického celku
Kasarne/Kulturpark / 2013 /
identity of architectural units of
Kasarne/Kulturpark / 2013
klient / client: zerozero, PreSov

Marcel Benéik, Peter Lényi,
Ondrej Marko, Marian Lucky
Balustrada na Farskych schodoch,
Zilina /2015 / Balustrade under
Farske schody, Zilina / 2015
klient / client: OOCR

Mala Fatra, Zilina

Samuel Carnoky

Neén a reklamné typografia

do roku 1989 na vychode
Slovenska /2014 / Neon Lights
and Advertising Typography in
Eastern Slovakia till 1989 /2014

Michal Dvorsky
Analyzy bytov /2013 /
Apartment analysis /2013

Anna Jablonowska-Holy
Magazin Pyré /2013 /
Magazine Pyre /2013

EvaJanovska
Odkial fuka /2015 / Where the
wind is comming from / 2015

Martin Kossuth, Roman
Juhas/studio 436

Sopa gallery - vizualna

identita / 2014 / Sopa gallery -
visual identity / 2014

klient / client: Sopa gallery, Kosice

Matis Lelovsky
Typoo /2013 / Typoo / 2013

Anna Ulahelova, Lenka Navratilova,
Lucia Mlynéekova, Vojtech Ruman
DIZAJN KIOSK / 2015/

DESIGN KIOSK /2015

Darina Vybohova, Masaaki Oyamada
Nice to stamp you /2014 /
Nice to stamp you / 2014

9

Statistiky:

koncept Julo Nagy,
vizual Robert Parso
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Autori a sitazné prace

AUTORI
Celkovy pocet prihlasenych autorov

Z toho autorov podla kategori:

A - Profesiondiny komunikacny dizajn

B - Studentsky komunikaény dizajn

C - Experimentalny komunikaény dizajn

SUTAZNE PRACE
Celkovy pocet prihlasenych prac

Pocet prac vyradenych pre nesplnenie
stitaznych podmienok

Celkovy pocet sutaznych prac

Z toho prace podla kategérit:

A - Profesionalny komunikaény dizajn

B - Studentsky komunikaény dizajn

C - Experimentalny komunilkacny dizajn

AUTORI
236
100%
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Zoznam miest

Abrahamovce Nitra

Banovce nad Bebravou Novy Tekov
Banska Bystrica Ochodnica
Bardejov Pirmu, Esténsko
Belusa Pastuchov

Berlin, Nemecko Piestany
Bernolakovo Poprad

Blatna na Ostrove Povaiska Bystrica
Bratislava Praha, €R
Brezova pod Bradlom PreSov

Brno, CR Prievidza
Cechynce Rimavska Sobota
Dubnica nad Vahom Ribani

Galanta Senica

Gbely Skalica

Graz, Rakisko Sobrance

Haniska Presov Solol

Hérka nad Moravou, ¢R Stara Tura

llava Stupava .
Kostelec na Hané, éR Svity Jur Estonsko
Kosice Svidnik

Levoda Spatince
Liptovsky mikulas TrebiSov

Lozorno Trenéin

Malacky Trnava

Malinovo Uvalno, €rR
Martin Velké Zaluzie
Matiskovo Vranov nad Toplou
Melcice Lieskové Zvolen
Michalovce Zilina

Myjava

Nemecko

Slovenska |
republika |

Ceska
republika
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Narast poctu prihlasenych
sutaznych prac do NCD
od roku 2007

NCD 2007

A - Profesionalny komunilacny dizajn
B - Studentsky komunika¢ny dizajn
Spolu

NCD 2009

A - Profesionalny komunikaény dizajn
B - Studentsky komunikaény dizajn
Spolu

NCD 2011
A - Profesionélny komunikaény dizajn
Spolu 343

B - Studentsky komunikacny dizajn
Spolu

NCD 2013

A - Profesionalny komunilaény dizajn
B - Studentsky komunikaény dizajn
Spolu

NCD 2016

A - Profesionalny komunilaény dizajn

B - Studentsky komunikaény dizajn

C - Experimentalny komunikaény dizajn
Spolu

Spolu 55

e | Spolu 43 spolu 39
G- o
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sutaznych prac
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Sutazné prace
vo finale / na vystave

Logotyp / korporatna identita
[komunikaéna kampai

Tvorba
a pouZitie pisma

Knizny dizajn
a vydavatelska cinnost

llustracia v kontexte
komunilaéného dizajnu

Multimediélny dizajn
v kontexte komunikacného dizajnu

Vizudlna komunikacia
v priestore

Experimentalne projelty
v kontexte komunikaéného dizajnu

Cellkom

Spolu 134

100%

d2-2016_04.indd 83 ‘S 5/21/16 12:18 PM



Summar

84

d2-2016_04.indd 84

Contests
without
Contestants

Text by Juraj Blasko

There were two important contests
held in Slovakia last year: for a logo
and for a visual identity. Their
results were to present the best of
the Slovak graphic design. Contests
for visual identity of the Slovak
Presidency in the Council of the
European Union and for branding
of Slovakia raised hope that we
would live to see a prestigious and
well-organized battle of the best
graphic designers, graphic studios
and advertising agencies to bring

a result surpassing anything that
so far emerged from the contests

in Slovakia. Despite the fact that at
the time of this article there was no
result of the Branding of Slovakia
contest presented and just the name
of the winner was known, I have

to state sadly that once again our
time did not come to see the battle.

Logo of the Slovak Repub-
lic Presidency in the Council
of the European Union

After 12 years of membership in the
European Union it is now Slovakia’s
turn to preside over the Council

of the European Union. There was
necessity to create visual identity
connected with the Presidency. The
contest for the logo was organized
by the Ministry of Foreign and Euro-
pean Affairs of the Slovak Republic.
Since the tradition of creating logos
of individual presidencies is rela-
tively long, and there were enough
referential examples of organizing
such contests, the Ministry did

not have to pioneer in the field.

The Ministry did not, however,
succeed in exploiting the potential
of experience. Start of the contests
was affected by the unfortunately
formulated invitation of Minister of
Foreign Affairs Miroslav Laj¢ak who
invited the Slovaks during a press
conference to “write history” of
Slovakia. I think that the sentence
of his discouraged a major part of
professionals from participating

in the contest. It turned out that
even the supreme structures of the
state are still overwhelmed by myth

that anyone who can draw can also
design a logo. The naive concept
of an undiscovered talent that
needs to be given an opportunity
to show himself still incompre-
hensibly survives. With some luck
each of us may hit the basket from
middle of the playground, but to
make a functioning logo inclu-
ding a manual of design is just like
running a marathon that no one can

run without training and experience.

Just another part of professionals
was discouraged by the amount

of the prize. The Ministry often
presented in media that the winner
will receive prize amounting to EUR
4 500 which non-professionals may
consider as quite a fair business.
The Ministry did not, however,

say what the author had to deliver
to gain the prize. Those who paid
enough attention to read the terms
and conditions of the contest, found
out that the prize of EUR 4 500 is
for the logo including a manual of
design which contained dozens of
application items. If a graphic studio
won the contest, the prize would
not even cover the costs connected
with the creation of the logo and

the manual of design (wages, levies,
graphic software, rental etc.) let
alone profits and would finally have
to subsidy the order from their

own funds. The argument of the
Ministry that this is historically
first Slovak Presidency and the low
prize is compensated by the prestige
of the order is now ridiculous.

Despite that there were some 280
designs registered in the contest

of which most were created by
non-professionals and students.

The number of professionals who
registered their works in the contest
was low. A session of the jury
resulted in selecting the winner of
the contest who was commissioned
to create a design manual of the logo
and thus to prepare applications

for real use during the Presidency.

More than six months passed and
during a gala evening held at the
old building of the Slovak National
Theater of Bratislava and live on STV
television there was the winning
logo presented to the public. The
author is a student of Department
of Visual Communication of the
Academy of Fine Arts and Design
of Bratislava Jakub Dusicka. The
responses to the new logo among
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the non-professional and profes-
sional public were miscellaneous
and ranged from very positive to
very critical. Professional assess-
ment of the logo and its applica-
tions will require a separate article
as well as a time gap, therefore

I will not deal with it now.

Why did the ministry, and thus

the state as well, entrust a stu-
dent, undoubtedly a gifted person
who, however, on the other hand
lacks experience with an order

of such importance and who has

no background of professional
studies, with creation of the visual
identity needed for so important
presentation of Slovakia such as
her presidency in the Council of the
European Union? Yes, this time it
came out well, Jakub Dusi¢ka hand-
ed everything over on time and in
quality requested, but no developed
state creating their presentation
for target market of 510 million
people (so many people live in the
member countries of the European
Union), would take the chances.

Branding of Slovakia

Another contest organized by
Ministry of Foreign and European
Affairs of the Slovak Republic last
year was the contest for logo and
visual identity as connected with
representation of Slovakia. A large
team of people from the ministry
was engaged in the preparation of
the contest and external consul-
tants also joined in. One of the
main consultants and advisors was
also a renowned professional in
branding Peter Littman who in the
nineties became well-known by the
rebuilding of the Boss brand then
in decline. The preparation took
more than two years during and
many working sessions took place
then (me and other colleagues -
Julo Nagy and Emil Drli¢iak - were
present in some of the events), there
were presentations, conferences,
opinion polls, a lot of materials and
studies were created and a promo
web site brandingslovenska.sk also
came into existence. Despite the
long preparation greater attention
of the public was not won and as
shown later in the contest, attention
of the most important ones - graphic
designers — was not won, either.

The contest had the form of public
procurement and was published in

Summary
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the Journal of the Office of Public
Procurement in the summer of 2015.
The subject-matter of public procure-
ment was delivery of visual form of
branding of Slovakia, a manual of
design, a brand-book, a 30-second
TV spot, a photo bank, but also

a unified visual identity of the state
administration amounting to no
more than EUR 250 000 in total.

The terms and conditions of partici-
pation were relatively strict, besides
a must-do (such as confirmations
of the Tax Office and the Social
Insurance Company) the author
needed to submit documents to
show that in the last three years he
implemented orders in the area of
branding and rebranding amount-
ing to no less than EUR 50 000.

But even though the contest was for
professionals, the prize was quite
high at first sight, the assignment
was well-detailed, the topic was
absolutely interesting, only three de-
signs were delivered by the deadline
and one of them was even excluded
due non - compliance with the terms
and conditions of the contest.

Once the designs were judged, the
jury decided not to select any of
them and to cancel the contest. In
October the contest was repeated
with several changes. The TV spot
and the photo bank were omitted
from the assignment, the prize was
reduced down to EUR 85 000 and
the terms and conditions of partici-
pation were relaxed, more specifical-
ly the volume of similar realizations
for the last three years was reduced
to EUR 30 000. There were, however,
just 30 days left to prepare a design.
Only three applicants (other than
those in the first contest) registered
their works in the contest again and
the jury finally selected the winning
design. The author is Creative
Department advertising agency, the
design was not, however, published
yet at the time of this article.

It is very important to look for and to
clearly designate the reasons behind
the weak participation of profession-
als in the contest. I am convinced
that there are several reasons:

The form of public procurement is
completely unsuitable to procure
design. Small and medium-sized
business owners and designers feel
unconquerable aversion to public

procurement. Countless cases of
manipulated tenders caused that
businessmen do not get involved in
tenders because they perceive them
as a battle lost in advance with the
winners selected in advance that are
not, even with maximum optimism,
worth investing time and energy.

Unlike the contest for the presi-
dency logo this time the Ministry
wished to turn to professionals only
and also set terms and conditions
of participation accordingly.

I think that trying to approach as
“professional” professionals as
possible the Ministry set the terms
and conditions so strictly that
many professionals simply were
not able to fulfill those terms and
conditions and the contest was
probably not interesting for large
advertising agencies which would
fulfill those terms and conditions.

Just another reason of the low
participation was the composition
of the 11 - member jury as just

one of the members was a graphic
designer (there were already two
in the second contest). The offi-
cials - representatives of individual
government departments outnum-
bered him. Contests of the kind
need a jury consisting of renowned
domestic and foreign professionals
active in the area of graphic design.
Selection of the winner in a con-
test like that must be preceded

by professional discussion which
may not, with all due respect to

the other members of the jury, be
simply held with non-professionals.

Baffling connection of two different
assignments in just one contest.
Creation of branding of Slovakia and
visual identity of state adminis-
tration may seem to be a united
assignment, but in fact these are two
different matters. Branding is mainly
focused on external communication
to promote Slovakia, for example,

in the area of culture, tourism and
business. Unified identity of state
administration is to the contrary
focused internally, its task is visual
unification of the state administra-
tion that locals get in touch with
most often. These are two differ-

ent assignments which require
different approaches to solution

and different type of designers.

What is the new logo going to
change? The problem is in case

of visual identity of state admini-
stration even more obvious.
Unified design of ministries will
not remove their poor func-
tioning, too specific scope of
their activities or corruption.

The opportunity to make use of the
great potential of graphic designers
was once again wasted in Slovakia,
but on the other hand it is necessary
to admit that we, the graphic design-
ers, also failed to do our homework.
It took us a long time to establish

an organization to set standards of
relations between a designer and
his client or state institutions to
provide consultancy, for example,
in the area or large contests. It was
just the two contests that made us
move and establish the Union of
Graphic Designers of Slovakia.
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Illustrationin
the Context of
Graphic Design:
Association of
lllustrators—
the ASIL

Text by Peter Gala

The ASIL was developing gradually.

I personally remember Letavy 2006
(an artist summer camp) and illus-
trator’s workshop of Milo§ Koptak
during which we were acquainted
with his idea to establish the ASIL as
a web platform for presentation of
the young and talented generation of
illustrators. The idea of portfolio of
works on the web with such heading
and in our Slovak environment

was for us, artists — novices a de

luxe one! Just a few years later, in
2009, the ASIL citizens’ associa-
tion officially came into existence
and the adventure could start.

Part one — Pot Overpressure

The ASIL start was large-scale. A web
site, at the time quite good, being
filled in by works of interesting
young illustrators that no one had
known of before, the ASIL Gallery,
the Modré na bielom publishing house
supporting experimental books,
illustrated supplement of the SME
daily or asking young and talented il-
lustrators regularly to illustrate rede-
signed children magazines Zornicka
and VCielka... All of this as sidelines
of people who in daytime slog in
their own jobs. The crucial aspect of
all of those activities was, however,
setting in motion the stiffened gears
of relations between illustrators,
publishers, writers, advertising
agencies and other people attached
to the creation of illustrators. The
ASIL, that is to say, also came into
existence as a sign of discontentment
and boycott of the system that existed
until then as regards approaching il-
lustrators. The same illustrators were
approached over and over again and
there was no adequate room created
for young talents to present their
works. Besides there was no platform
to share their practical experience.

Part two — the Family Silver

In 2012 the association’s family
silver was taken over - the young
generation which also thanks to the
ASIL received valuable experience
created a team of people with design-
er Julo Nagy and the team moved

the activities of the association to

a completely new level. All those
who visited a new, unique and phe-
nomenal illustrator conference in
Slovakia — PIKTO; those who halted
for a moment at the ASIL stands at
Dobré trhy (Good Markets) of Brati-
slava or those who bought illustrator
Daniela Olejnikova’s first book — Liek
pre Vi¢ika - could check the fact that
the scepter was in the right hands.

Part three — Need for speed

In 2014 it became apparent that it
would be necessary to shift gear.
The question was the direction. A lot
of matters were correctly adjusted
and it would be senseless to change
the course. We therefore held other
PIKTO conferences in case of which
Mestska kniznica mesta Pie$tany
(the Pie$tany Town Library) was
constantly our key partner. There
were four of them since the estab-
lishment of PIKTO. The topics were
How to Create an All-round Good
Book (2012), How an Illustrator
Should Be Presented in Business
(2014) and various peripheral topics
of illustration were also discussed,
such as illustration in public space
(2014).Last time, in 2015, we took
a glance at how to see through the
area of funds and author contracts
which seems to be gloomy at first
sight. All four PIKTO conferenc-

es helped us create partnerships
with the people and organizations
which are now our key partners.

The ASIL’s ambition from the very
start was to help our members in
practical areas of illustrator’s trade.
In this regard we could turn to expe-
rienced people from author company
LITA. This year we have jointly or-
ganized a workshop for illustrators
on author contracts and licenses.

We still make use of their service

and consultancy in the area of law.

Another partner that was invited

to PIKTO was the designaustria
association. Their offer of coopera-
tion took our breath away. Door - an
open source — is now open to the
world of experience of our Austrian

neighbors - illustrators. In 2016 the
ASIL became a part of the European
association of illustrators - the EIF
(European Illustrators Forum) and
last but not least our partners, such
as the Ex Libris bookstore at the
Slovak National Gallery that you
may buy painting by our authors

at or enthusiasts from citizens’
association BRaK - bratislavsky
knizny festival (the Bratislava book
festival) that the ASIL is an insepa-
rable partner of help us keep up the
pace. Warm greetings to you all!

The first practical dimension of the
ASIL started as the web site and the
portfolios presented there. Now, ten
years later the web site necessarily
needs a change and therefore

in 2015 we brought ourselves to
transform it radically. We also try to
regularly bring the news in the area
of illustration, our activities and
besides the web site we also enlarge
our fan club on the Facebook. One
example will suffice — Hlbokomorské
rozprdvky by Monika Kompanikova
would not probably be so success-
ful, if the author could not choose
an illustrator herself at the ASIL
and directly contact the author of
illustration Veronika Klimova.

The third sector is in my opinion ab-
solutely booming recently, either in
terms of quality of the services pro-
vided which considerably substitute
those of inflexible or incapable pub-
lic institutions (such Aliancia Fair
play or various health organizations)
or in terms of quantity (such as the
Zivica association). Therefore I hope
that the ASIL will remain in the club.
It is like a strong water stream which
helps you go and constantly innovate
in the environment not compet-

ing, but supplementing. There is

no envy, but mutual assistance.

I very much look forward to the new
activities which recently receive ever
more real dimensions. At the time
of this article we have been working
on a new exhibition to present the
best illustrations of the original
post-1989 Slovak fiction. The ASIL,
that is to say, is not just illustrations
for children, it is also illustration for
adults, comics, product illustra-
tion, scientific illustration... At the
same time we initiate publishing

of a new USE-IT map of Bratisla-

va and you may also see us draw

at the Bazant Pohoda festival.
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dojde k omylu priich identifikacii,
uvitame dodato¢né informacie

o majiteloch autorskych prav.

Vopred nevyziadané prispevky
redakcia nevracia.
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