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Prihovor organizatorov
Organisers's speech

Martin Uradnicek

Ciel'om sUt'aznej prehliadky LOGO 2008, poriadanej na pode
Stredoslovenskej galérie z podnetu a v spolupraci s reklamnou
agenturou Enterprise, je vytvorenie stabilnej platformy umoziiujlcej
prezentaciu logotypov a konfrontaciu myslenia i osobitych pristupov
jednotlivych grafickych dizajnérov na medzinarodnej Urovni.
Medzinarodné prehliadky logotypov maju dlhoroént tradiciu v réznych
krajinach sveta. Spomenme napriklad prestiznu svetovu prehliadku
logotypov Wolda poriadant v Milane, alebo International Logo
Biennial Awards v Pekingu. Na Slovensku sme v minulosti zaznamenali
niekol'’ko vystav a sut'aZi logotypov, z ktorych asi najuspesnejsim
projektom bola rovhomenna vystava LOGO, realizovana v polovici
devat'desiatych rokov v Presove.

1. medzinarodné stt'azné bienale LOGO 2008 prichadza s ukazkou

90 diel od 35 autorov. Popri slovenskych tvorcoch si medzi nimi
zastUpeni aj grafici a dizajnéri z Ceskej republiky, Grécka, Portugalska,
Talianska a Vel'kej Britanie. Zvlastnu kategoriu sut'aze tvori prehliadka
navrhov vytvorenych Studentmi slovenskych a ¢eskych umeleckych
Skol. Verime, Ze buducnost’ potvrdi opodstatnenost’ a zmysel

tohto podujatia, s ambiciou prispiet’ ku kontinudlnemu mapovaniu,
vyskumu a kritickej reflexii domacej tvorby grafického dizajnu v Sirsej
konfrontacii so zahrani¢nym prostredim.

The aim of competitive show LOGO 2008 arranged at Central
Slovak Gallery field from initiative and with co-operation of
advertising agency Enterprise is creation of stable platform enabling
logotypes presentation and confrontation of thinking and also
individual attitudes of single graphic designers at international

level. International shows of logotypes have long-time tradition in
different world countries. There is for example prestige world show
of logotypes Wolda arranged in Milano or International Logo Biennial
Awards in Peking. In Slovakia there were noticed a few logotype
shows and competitions in past from which the most prosperous
project was homonymous exhibition LOGO realized in half of 90*

in PreSov.

The first international competitive Biennale LOGO 2008 comes with
illustration of 90 works of art by 35 authors. Except of Slovak artists
are among them represented also graphics and designers from
Czech Republic, Greece, Portugal, Italy and Great Britain. Special
competition category forms show of projects created by students
of Slovak and Czech art schools. We believe that future will confirm
validity and meaning of this event with ambition of contribution

to continuous mapping, research and critical reflexion of domestic
graphic design creation in wider confrontation with foreign area.

Maros Rovnak



Dvojrozmerny logotyp
— hlavna kategdria

Two-dimensional logotype
— main category
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eko/lamp

Slovakia

EKOLAMP SLOVAKIA

B.M.A., spol. sr.0.

Logo pre koordinujicu organizaciu pre zber
a recyklaciu svetelnych zdrojov a svietidiel
- Ekolamp Slovakia - ZdruZenie vyrobcov

a distribUtorov svetelnej techniky. Zamerom
loga bolo prezentovat’ myslienku recyklacie
Ziariviek. Svietiaca Ziarivka v logu vyjadruje
dobry napad ¢i osvetu, vyhonok rastlinky
ukazuje, Ze aj maly ekologicky pocin ma
zmysel a perspektivu. Kresba vol'nou rukou
je v kontraste s exaktnym logotypom,
farebnost’ podporuje environmentalne

\ vnimanie znacky.

Logotype for coordinate organization for
picking and recycling light sources and
lamps - Ekolamp Slovakia - Corporation of
producers and distributors of light technology.
The purpose of logotype was presentation
of fluorescent lamp recycling idea. The
fluorescent lamp claims to motivate in
relation to environment and the sprout says
about effect of even little protection of the
environment. Draw by the free hand is in
contrast with the exact logotype, colouring

\ supports environmental perception of logotype.



oxo

David Svorc

Logo vzniklo na podnet posielania
navrhov klientom a ich ,0znamkovanie"
na identifikaciu navrhu pri ich prehliadani.
InSpiracia pochadza zo starej dobrej posty
ako kontrast k emailovej dobe.

Logotype started up the stimulation of
sending suggestions to clients and their
marking for suggestions identification during
their marginalizing. Inspiration comes out
the old good post in compare with email.



TRADE City

TRADE CITY

D2-grafické studio, ateliér reklamy

Logotyp pre obchodnu spolocnost’
s nehnutel'nostami.

Description of competitive work: Logotype
for real estate company.



FRANCESCO D' ASSISI

Jana Sarno Galdunova

(s

FravsceSCo A'Assm

Soc. Coop. Soc. Onlus

Logo vytvorené pre Socialnu kooperativu

a Strednl odbornu Skolu pre postihnutych,
so zameranim na Agrokultiru. Ruka

s vyletujucim vtacatom - zndmy symbol
spojeny so Sv. FrantiSkom z Assisi

a ochranou. Sv. FrantiSek z Assisi je
patrénom ekoldgie - preto pouZitie zelenej
farby, ktora symbolizuje prirodu.

Logotype created for Social Cooperation and
Special High School for handicaped students
intended to the Agriculture. The hand with
soared bird - the known symbol connected
with Saint Francis of Assisi and with the
protection. Saint Francis of Assisi is patron
of ecology. That is why using of green color
which symbolizes the nature.



ALBIGNASEGO PER L'ECOLOGIA
E L'AMBIENTE

Jana Sarno Galdunova
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" ALBIGNASEGO
PER LECOLOGIA
E L'AMBIENTE

Logo vytvorené pre magistrat mesta
Albignasego, pre projekty spojené

s ekoldgiou a Zivotnym prostredim. Kridla
motyl'a: ZIta - sinko, modra - nebo a voda,
zelena - zem.

Logotype created for municipality of
Albignasego, for projects connected with
ecology and the environment. Wings of the
butterfly: yellow-sun, blue-sky and water,
green-earth.



AFEED

Gee & Stone, s.r.o.

feed

Spolocnost’ Afeed — novy, progresivny
podnikatel'sky subjekt na slovenskom trhu

- $pickovy domaci vyrobca v oblasti vyzivy
zvierat. Grafické rieSenie loga rozvija samotny
vyznam nazvu spoloCnosti (a-feed angl.
potrava, vyZivovanie) a obohacuje danu tému
vyuZzitim charakteristickych zvierat (hovadzi
dobytok, osipané a hydina). Abstrahované
linie zvieracich siluet pripominaju viniaci sa
horizont krajiny, blizkost’ zvierat a prirody

so skrytym odkazom na ekologicky rozmer

\ posobenia spolocnosti Afeed.

Afeed company is a new, progressive
company on Slovak market, top domestic
producer of animal food. Graphical solution
of logotype improves very importance of the
company and enrich this theme by using
characteristic animals. Abstractive lines of
animals silhouettes resemble rippled land
horizon, closeness of animals and nature
with the hidden message to ecological
dimension of action of Afeed company.




HOTEL NARODNY DOM

Gee & Stone, s.r.0.
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®

BUSINESS HOTEL

Logotyp zohl'adruje historické korene
stavby. Hlavnym spojovacim prvkom je
geometricky Stylizovana lipa ako narodny
symbol v kruhu pripominajicom Sperk.
Symbolika Casovych sekvencii vyjadruje
nepretrzitl prevadzku hotela (rok — kmen,
4 roCné obdobia - vetvy, 12 mesiacov -
konare, 24 hodin - rozvetvené hallzky, 7
dni v tyzdni — listy). Cierno — bielo — zlata
farebnost’ odkazuje na obdobie vzniku
hotela Art Deco.

Logotype considerates building historical
roots. The main connecting element is
geometrically stylized linden as a national
symbol in the circle suggestive a jewellery.
Sacramentality of time sequences expresses
continuous hotel service (year — trunk,

4 year seasons — branches, 12 months —
limbs, 24 hours — bifurcated twigs, 7 days
a week — leaves). Black — white — golden
coloring refers to era Art Deco — period of
hotel formation.



MEDICAL LOGISTIC

Gee & Stone, s.r.o.

V logu spolocnosti Medical Logistic

je modry delfin a kriz. Tieto symboly
zd6razfuju ¢o spolocnost’ Medical Logistic
vykondva a Co ju charakterizuje. Delfin ako
najinteligentnejsi tvor vo zvieracej risi so
svojimi vlastnostami vystihuje zakladné
kréda prace: rychly, Cisty, inteligentny. Kriz
symbolizuje Specializaciu na prevoz liekov,
lieCiv a zdravotnickeho materidlu.

There is a blue dolphin and cross in
logotype of Medical Logistic company.
These symbols emphasize what Medical
Logistic practises and what characterizes
this company. Dolphin as the most inteligent
animal with its qualities represents basic
work credos: quick, pure, inteligent. Cross
symbolizes medicine, drugs and medical
material transport specification.



MEGA NABYTOK

Gee & Stone, s.r.0.

Logo obchodnej znacky MEGA - spolocnosti
predavajucej nabytok. Nova filozofia
spolocnosti sa premietla do grafického
stvarnenia. Slovo MEGA vyjadruje proces
neustaleho rozvoja, progresivneho,
dynamického rastu a rozpinania hranic
posobenia. Na tento pozitivny trend
poukazuje v grafickej skratke Sipka
smerujuca dohora. Tmavocervena je
farba aktivity, podnetnosti, dynamiky.
Typograficky zaoblenejSie tvary pdsobia

\ celkovo modernejsim dojmom.

MEGA 9

Logotype for MEGA company mark -
company dealing with the furniture selling.
New company philosophy was shown

as a graphic figuration. A word MEGA
expresses process of constant development,
progressive, dynamic grow and stretching
impact limits. The upward arrow mentions
this positive trend in graphic short cut.
Dark red is color of activity, leadership and
dynamics. Typographical curved shapes
impress totally more modern image.



VODNY RAJ VYHNE

Gee & Stone, s.r.0.

®

VODNY RA]J

V5

Logo naznacuje synergiu — spojenie
symbolu prirodného prostredia (list) a vody
(kvapka). Farebnost’ tychto symbolov,
vychadzajlca z realnej farebnosti. Ide

o dynamické vyobrazenie so skrytym
poukazanim na symbol rovnovahy

a muzsko-zenského principu jing a jang.

Logotype indicates synergy - connection
of environmental symbol (leaf) and water
(drop). Colouring of these symbols came
out the real colouring. It is about dynamic
picture with hidden remittance to the
balance symbol and male-female rule jing
and jang.




SEMELI THE BAR

Chris Trivizas | Design

He bar

Bar bol zriadeny priamo pri mori a toto
miesto Zije energiou a ¢inorodostou.

Z toho dovodu bolo logo vytvorené tak,
aby vyjadrovalo pocit pohybu. Mykonos,
Malé Benatky Grécka, kde sa bar nachadza,
je znamy vd'aka svojim fantastickym
mesacnym nociam. Preto bol pouzity
moderny mesiac namiesto bodky na
pismene ,i". Tyrkysova a svetlozelena farba
odkazuju na more.

The bar is established right next to the sea
and it is a place that bustles with energy
and action. For that reason, the logo was
preferred to be designed in order to express
the feeling of movement. Mykonos, Little
Venice of Greece where the bar is located
is famous for its fantastic moonlight nights.
Therefore, the usage of a stylish moon
instead of a dot on the letter “i", reveals its
location. Turquoise and light green colors
refer to the sea.



IL GATTO CAFFE

Chris Trivizas | Design

Mala prijemna kaviarnicka s produktami

a sluzbami vysokej kvality sa nachadza

v centre Atén. Pre svoju slne¢nu atmosféru
laka macky. A odtial'to pochadza nazov
kaviarne. Rukopisny styl loga je svieZi

a jasny, plny oblukovych linii. Tvar pismena
»g" symbolizuje macaci chvost. Dym

nad pismenom ,i* prinasa unikatny pocit
hortcich napojov alebo jedla. Hneda farba
poukazuje na macku a pohodlie.

Small friendly café store with high quality of
goods and services is located in the centre
of Athens. As the location is sunny it attracts
the cats. Which is also where the café

name came from. The handwritten style of
logotype is lively and vivid with curves. The
shape of the letter “g” symbolizes the tail

of a cat. The smoke on the letter “i” brings
the unique feeling of hot beverages or food.
Brown color refers to cat and comfort.



ROMEO & JULIET

ROMEO & JULIET

Chris Trivizas | Design
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Ciel'ovou skupinou pre tento projekt boli
turistov. Tri kombinované srdcia, jedno
prepletené cez druhé, predstavuju vasen,
jedine¢nost’ a zodpovednost'. Prvok zabavy,
Harlekyn-Zolik, symbolizuje pre bar miesto,
kde sa da tancovat, pit, flirtovat’ a byt’

v centre pozornosti.

Our target group for this project was local
people, plus the majority of Italian tourists.
Three combined hearts, one within the
other, stands for passion, uniqueness and
responsibility. The element of fun - ‘arlekin-
joker” symbolizes that this club is a place
where one can dance, drink, flirt and be the
centre of attention.



MN

Chris Trivizas | Design

Nazov kadernictva ,Mn" bol inSpirovany
inicialami mien majitel'ov. Ide o moderné,
prijemné miesto vymal'ované fialovou

a ruzovou farbou. ,Mn" je vizualne
reprezentované pismenom ,M" v tvare
Zenského Ucesu inSpirovaného 70-tymi
rokmi. Vizualne stvarnenie tohto ucesu
dava logu novy, Cerstvy dizajn a zaroven
predstavuje senzualizmus a slobodu typicku
pre 70-te roky.

The name ‘Mn’ was inspired by the owners
name initials. It is a contemporary, pleasant
space, painted in purple-pink colors.

‘Mn’ is visually represented with the

M showing a female hairdo inspired

from 1970's. A contemporary, visual
representation of this hairstyle gives the
logo a fresh design, which at the same time
expresses the sensualism and freedom

of the 70's.



LISTON

Chris Trivizas | Design
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Podnik je znamy vd'aka svojej kave

a Specialnej stredozemnej kuchyni. Nazov
podniku pochadza z tzv. zoznamu, akéhosi
registra aristokratov, ktori mali exkluzivne
pravo prekrocit’ dané Gzemie. Logo vyvolava
dojem, Ze je pisané perom. Zohl'adnena je
slava, historia a miesto zaloZenia kaviarne.
Ked'Ze podnik je ozdobeny hnedym drevom,
farba loga je v sulade so Stylom tohto
podniku.

The store is famous for its coffee and the
special Mediterranean kitchen. The name
comes from the “list”, a kind of register

of aristocrats that had the exclusive right

to pass this area. The logotype gives

the sense that is handwritten by pen.
Considering the fame, history and location
of the establishment. Because the store is
decorated by brown wood the color of the
logo is in balance with the style of the store.



TALKING TREE

Jardim Guilherme

TALKING
TREE

ESTONIA @ FINLAND @ RUSSIA

Hovoriaci strom je organizovany kemp,

kde finska, ruska a estonska mladez vo
veku 10-18 rokov spolu prezentuje tanec,
divadlo a cirkus. Hlavnou myslienkou tohto
loga je byt svieZim, mladym a mGdrym.
InSpiracia pochadza z poulicného umenia.
Typografia reprezentuje koren stromu.
Koren predstavuje zaklad stromu. Strom ma
tieZ Usmevy namiesto listov, prvky Stastia

a priatel'stva. ZIta farba znazorfuje teplo
priatel'stva, hrejiva farba pre hrejivy projekt

plny Zivota.
\

Talking tree is organizing camp where Finish,
Russian and Estonian youngsters from 10

to 18 years old perform dance, theater and
circus together. The main idea of this logo is
to be fresh, young and clever. The inspiration
came from street art. The typography
represents the root of the tree. The root is
represented by the base of the tree. The tree
has also smiles instead of leaves, a signal of
happiness and friendship. The yellow colour
represents the warm of friendship, a warm

\ colour for a warm project, full of life.



HISTORICKA REVUE

Karin Chamilovéa - FANTASY DESIGN
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Vedecko-popularny ¢asopis o dejinach.
PGvodny zamer loga vychadzal z hieroglyfov
a pri zachovani si tazsej Citatel'nosti

z jednoduchych rovnych a oblikovych linii.
Prekrytie znakov ,hr" symbolizuje tréjskeho
kona. Farebnost’ variabilna pre titulku.
Oficidlna farba loga Cierna, znak Sedo-
modry s variabilitou plného vykreslenia,
alebo len v kontdrach.

Nistaricka

reN\A  hie

Scientific-popular magazine about a history.
Predetermination of logotype came out

the hieroglyphs and conservation of simple
straight and curved lines. Covering the signs
“hr” symbolizes a Trojan horse. Colouring
variable for title. Official colour of logotype
is black, sign is grey-blue with the variability
of full draw or only in the contours.



OPTIMIZE ROI

Karin Chamilova - FANTASY DESIGN

Zamer vychadzal z vystihnutia zniZovania
a optimalizacie nakladov a zvySovania
vynosov. Farebnost’ tmavomodra-bordova
vyjadruje seriéznost’ bankového zameru.

Intention came out the representation of
costs shrinkage and optimization and profits
increasing. Colouring dark blue - bordeaux
expresses gravity of bank intention.

23



enetra

ENETRA Transformacia energie, obnovitelné zdroje, Transformation of energy, renewable
vyroba plynu z biomasy. Zamer vychadzal sources, gas production of biomass.

Karin Chamilova - FANTASY DESIGN z pretavenia rastliny (zeleny list) do energie Intention came out the plant remelting
(plamen). Farebnost’ vychadza zo zakladnej (green leaf) to the energy (flame).
prirodnej farby - zelenej. Colouring goes out the basic natural

colour - green.




SNG 60 ROKOV

Komplot Creative Advertising s.r. 0.

Slovenska narodna galéria ma 60 rokov - to
je pekny dovod venovat’ sebe i verejnosti
darcek v podobe retrospektivnych vystav
(a aj v podobe milého prileZitostného loga).

SLOVENSKA
NARODNA
GALERIA

60 ROKOV

Slovak national gallery has 60 years - that is
a pleasant reason to give to ourselves and
to public a gift in the form of retrospective
exhibitions (and also in the form of nice
casual logotype).

25



CLICK

Komplot Creative Advertising s.r.o.
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AN
B\

Navrh logotypu pre londynsky mestsky
festival ,youth culture® s nazvom ,Click".

Logotype suggestion for London city festival
“youth culture™ named as “Click”.



HLAVA 98

Komplot Creative Advertising s.r.o0.

Obcianske zdruzenie ,Hlava 98" sa

venuje tvorbe motivacnych kampani so
schopnost’ou vyvolat’ svojim dobre cielenym
posolstvom v spolocnosti retazovi reakciu.

Civil association “Head 98" is interested in
creation of motivational campaigns with the
capability to evoke a chain reaction in the
society by its well-oriented message.

2]



MES|O .

MESTO TIENOV

Komplot Creative Advertising s.r.o.

28

[ENOV

.Mesto tiefiov" je povodny televizny
krimiserial z mestského prostredia.

“City of shadows" is original television
criminal serial from the city surroundings.



VYETITEN

SVET ZIEN — WELLNESS & BEAUTY

Fero Malik

wellness

Logo bolo vytvorené pre saldn krasy pre
Zeny. Nasledne bol vytvoreny Stylovy dizajn
manual. V damskej kabelke — typickom
maodnom doplnku Zien, je vlozeny album
fotografii s kompletnym dizajn manualom.

& beauty

Logotype was created for woman beauty
salon. Consecutively, there was made
stylish design manual. In the lady's purse -
typical woman fashion complement, there
is inserted photographs album with the
complete design manual.

29



% WELLVET

VETERINARNA PRAX

WELLVET - VETERINARNA PRAX

Fero Malik

30

Logo Wellvet bolo vytvorené pre sikromnu
veterinatnu ambulanciu. Kedze ide

o starostlivost’ o domacich maznacikov, ako
vytvarny prvok bol zvoleny Stylizovany znak
psicka a macicky.

Logotype Wellvet was created for private
veterinary care center. Because it deals with
pets keeping, stylized sign of puppy and
kitty was selected as a creative sign.



ec:cmdec:l

ecologi m o b i

ECOIDEA

Matitegiovanotte.Forli

Klient je dodavatel’ elektrickych skutrov

a elektrickych bicyklov. Jeho cielom bolo
zdbraznit', Ze spoloCnost’ sa orientuje na
nové technoldgie a ochranu Zivotného
prostredia. Pismeno E umiestnené

v embléme je zretelnym odkazom na
elektrinu a sticasne na ekoldgiu, zatial
¢o emblém odkazuje na pohyblivy svet.
Pouzitim striebornej sme chceli poukazat’ na
technoldgiu a prostrednictvom modrej na
ochranu Zivotného prostredia.

The client is reseller of electrical scooters
and electrical city bikes. The client wanted
to communicate that the company is new
technologies oriented and environment
friendly. The “E” character inserted in

a shield is a clear referral to the electricity
and of ecology at the same time. While the
shield is a reference to automotive world.
We wanted to communicate “technology”
through the use of silver color and “care for
environment” through the use of blue color.



Ancient Art from the Indian & Islamic World

ETHNZLOGICA

ETHNOLOGICA Galleria Ethnologica je galériou starého Galleria Ethnologica is a gallery of ancient
umenia z Indie a islamského sveta. Klient art from the Indian & Islamic world. The

Matitegiovanotte.Forli chcel zdoraznit’ skiisenost’ a kvalitu. client wanted to communicate experience
Pridali sme napis ,staré umenie z Indie and class. The positioning is a high one.
a islamského sveta“, aby bolo zrejmé, comu We added a pay of “ancient art from the
sa galéria venuje. Indian & Islamic world” in order to make

immediately clear what Ethnologica is about
and what it is not about.

32



FONDAZIONE DOMUS

Matitegiovanotte.Forli

fondazione

domus

Klientom je nadacia, ktorej ciel'om je
ochranovat’ nehnutel'nosti a kultirne
dedicstvo zastresujlica siet’ organizacii

so socialnou orientaciou. Spojenim pismen
F a D sme vytvorili monogram. Sivohneda
farba reprezentuje nadaciu a zaroven
odkazuje na kultdrne dedi¢stvo, tehlovo

Cervena reprezentuje budUci rozvoj nadacii.

The client is Foundation, founded to
preserve the real estate and the cultural
heritage of a network of associations
involved in social affairs. We designed

a monogram composed by fusion of the
“F"” and the “D” characters. Grey brown
represents the foundations and it is

a reference to the cultural heritage too,
while the brick red represents the future
development of the foundations.

3



Pavia
Musel

Sistema Museale
di Pavia del suo Ateneo
e della sua Certosa

SISTEMA MUSEALE DI PAVIA Klient chcel zdoraznit’ bohaty odkaz svojich The client wanted to communicate his rich
mUzei. Prostrednictvom hry s farbami heritage of museums. Playing with color
Matitegiovanotte.Forli a pismom, je mozné identifikovat’ jednotlivé code and font body, it becomes possible
mUzed, ktoré patria do systému, staci len to identify any single museum belonging
vyfarbit’ hviezdu a nazov muzea, ktoré to the system, it is enough to color the
chceme vyzdvihnlt'. Font, svetlo a linia “star” and the name of the museum that
umocnuju romansky Styl charakteristicky one wants to point out. The font, light and
pre mesto Pavia. linear, has been chosen in order to enhance
the Romanesque Style that characterize the
town of Pavia.

34



COCA-COLA

Mayer/McCann Erickson

Gl

¢
J

Gty

&

Cattily,

Personalizujlce logo kampane podporujlice
pozitivny vztah k Zivotu.

(&

Personalized logotype of campaign
supporting positive life relation.

35



HEIMCCANN

Mayer/McCann Erickson

36

Logo spolo¢ného eventu spolocnosti
Heineken a McCann Erickson.

Logotype of collective event of Heineken
and McCann Erickson companies.



PICHACKA 2007

Mayer/McCann Erickson

Logo letnej akcie odohravajlcej sa pri
mftvom ramene Dunaja so Zivymi komarmi.

Logotype of summer event realized near
to dead arm of Danube river with living
mosquitos.
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THERMIUS

Mgr. Matus Tkac — VIALIA

38

Logo firmy dodavajlcej Specialne
technoldgie. PoZiadavka klienta bol

anticky motiv vyzbroje s vylic¢enim prilby

a obuvi. Riesenie predstavuje starogrécky
Stit s motivom vzdialene pripominajicim
verginskeé sInko - symbol dynastie Alexandra
Vel'kého: logo s asociaciou na sinko,
hviezdu, kompas, s cielom pdsobit’ vzneSene
a nestratit’ vyraz ani pri pouZziti v malych
rozmeroch.

THERMIUS

Logotype of company supplying a special
technology. Client demand was antique
motive of equipment exclusive of helmet and
footwear. Solution represent Hellenic shield
with motive memorializing sun - symbol of
Alexander the Great dynasty: logotype with
association to sun, star, compass aimed to
affect nobly and not to lose expression even
in using in small dimensions.



Ve
N

peknypobyt.sk

PEKNYPOBYT.SK Logo internetového projektu cestovnej Logotype of internet project of travel
kancelarie. Motiv Stvorlistka bol priamou agency. Motive of quatrefoil was direct client
Mgr. Matuis Tkac — VIALIA poziadavkou klienta. Zamerom bolo demand. Intention was “friendly” logo with
Jpriatel'ské" logo s farbami s asociaciou colours associated to holiday, which match
na dovolenku, ktoré dobre ladi s nazvom with name of domein.
domény.
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MEDIA ONE

Mgr. Matus Tkac — VIALIA

40

MeDla ONe

Nové logo viac rokov posobiacej PR
agentury. Redizajn identity mal zachovat/
firemné farby a poskytnit’ typograficky
typ loga vyjadrujiceho kompetentnost’
a obsahujuceho emblém pouzitelny ako
graficky prvok samostatne.

New logotype of PR agency which acts

a few years. Redesign of identity was
supposed to maintain company colours and
give typographic type of logo expressing

a competence and including emblem useful
as graphic element separately.



HELIOS ENERGY

Mgr. Matus Tkac — VIALIA

=

HeliosEnergy

Logo energetickej spolocnosti. Zamerom
bolo vyhnut’ sa explicitnému zobrazeniu
resp. Stylizacii slnka a pod. a namiesto toho
iba pouZitim inicial nazvu vytvorit’ logo,
ktoré nekompromisne vyZaruje energiu.
Farba loga bola kvoli stvisu s identitou
pridruZenych firiem vopred preferovana
klientom.

Logotype of energy company. Intention
was avoid a explicit image or stylization of
sun etc. Instead of, intention was to create
a logo only by using the name initials which
uncompromisingly radiate an energy. Logo
colour was due to relation to identity of
associated companies prefered by client
before.

4



MARTIN PAVLE

ADVOKATSKA KANCELARIA
LAW OFFICE

MARTIN PAVLE

Mgr. Matus Tkac¢ — VIALIA

42

Logo kancelarie mladého pravnika. Ciel'om
bolo spojit’ ,mladost™ a modernost’

s vysokym vkusom a déstojnostou

a vaznost'ou pravnickej profesie a vytvorit’
logo obsahujlice emblém pouzitelny aj
samostatne. Zaroven iniciala priezviska

i slova ,pravnik"; logo umoZnujlce
kontinuitu, t.j. ktoré nebude potrebné
menit’ ani po pripadnej zmene nazvu
subjektu z dévodu rozsirenia o partnerov.

Logotype of young lawyer office. The aim
was to connect “youth” and modernity with
high style and dignity and seriousness of
legal career and also create logo including
emblem useful separately, too. At the same
time, initial of surname and word “lawyer”,
logo enabling continuity, so the logo which
will not be necessary to change even after
change of subject name on the ground of
partners expand.



KLARTEC

MMP spol. s r.o.

% KLARTEC

innowater technology

P

7

Klartec je medzinarodne posobiaca firma

v oblasti systémov Cistenia vody. Piktogram
morského konika je symbolom Cistej vody,
pretoZe tento ZivoCich je indikatorom kvality
vodného zdroja. Je to piktogram skutocného
tvora s jeho konotaciami, ale je tvoreny
morskymi vinami, v ktorych je pouZzity
farebny prechod.

Klartec is internationally working company
in sphere of water purification systems.
Pictogram of sea horse is symbol of pure
water beacuse this animal is indicator of
water source quality. It is pictogram of real
creature with its denotation but it is created
by sea waves in which is used coloured
transition.
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SUTN

MMP spol. s r.o.

44

Nové logo je tvorené 4 pismenami, pismo
je vsak stylizované do prvkov redukovanych
na zakladné geometrické tvary. Primarnym
stavebnym prvkom grafiky sa stala silna
linia, ktora svojim zvinenim tvori napis.
Zakladné logo je mozné doplnat’ o tagline
obsahujuci plny nazov Ustavu.

Slovensky Ustav technickej normalizacie

New logotype is created by 4 letters but
font is stylized to components reduced to
basic geometric shapes. Primary tectonic
element of graphics is strong line which
creates a lettering by its ripple. Basic logo
is possible to fill up with tag line containing
full name of institute.



MEC — metodické a evaluaéné centrum

Pavel Noga

MEC

metodické
a evaluacni centrum

MEC je subjekt Ostravskej univerzity,
zaobera sa vyskumom a zhromazd'ovanim
dat mapujlcich kvalitu vzdeldvania na
vSetkych typoch ¢eskych Skol.

MEC is subject of University of Ostrava, it
deals with data research and assembling.
Data map education quality in the all kinds
of Czech schools.
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TRNAVA

European Capital of Culture 2013

TRNAVA ECC Logo kandidatskeho mesta na titul Hlavné Logotype of candidate to Capital city of
mesto eurdpskej kultdry. Stylizovana european culture. Stylized interpretation of
RECO s.r.0. interpretacia hlavnych atribltov erbu mesta. main municipial coat-of-arms atributes.
\ \
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VIA HUMANA

VIA HUMANA Logo sukromnej strednej skoly. Brana Logotype of private high school. Gate to
k poznavaniu. Vo farebnej verzii je kruh cognition. There is a circle in golden colour
RECO s.r.0. v zZlatej farbe. in coloured version.
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rada galerii
slovenska

RADA GALERIi SLOVENSKA Logo Rady galérii Slovenska. Stylizovany Logotype of Board of Slovak Galleries.
monogram RGS. Stylized monogram RGS.
RECO s.r.o.
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321 ESCAPE

Regina Radlova

Logo nahradilo pévodny logotyp vytvoreny
slovnym vyjadrenim. Podl'a priania klientky
malo obsahovat’ sinko, vodu, pozitivnu
energiu a jasny odkaz na cestovanie, ¢o su
pre cestovnu kancelariu Casto pouZivané
atributy. Bolo teda nutné najst’ grafickd
podobu, ktora bude dostatocne odlisna od
existujlcich log inych cestovnych agentdr.

Logotype compensated original logo created
as a lexical expression. Due to client's wish
it was supposed to include sun, water,
positive energy and clear message to
travelling which are often used atributes

by the travel agency. That is why it was
necessary to find out the graphical form
which would be different enough from
existed logotypes of another agencies.

19



LEVEL 5

Roland Torsten Advertising, s.r.o.

5o

Spolo¢nost’ LEVEL 5 sa zaobera ponukou
reklamnych ploch. Charakteristika loga:
Pismo s rovnakou hrtbkou tahov

i s rovnakou Sirkovou proporciou a tieZ cierna
farba boli zvolené, aby ni¢ neodputavalo
pozornost’ od Ustrednej myslienky prepojenia
pismena ,V" s Cislovkou ,5%, zaroven
dodavajt logu minimalisticky charakter. Logo
ma posobit’ derne a presvedcCivo.

LEVEL 5 company deals with the advertising
spaces supply. Logo character: Letter with
the identical line thickness, width proportion
and also black colour were selected to

not unleash attention from point idea of
converting letter “V” with numeral “5". Also,
it purveys to logo a minimalist character.
Logotype should affect sharply and
persuasively.



STIMUL

Roland Torsten Advertising, s.r.o.

Spolo¢nost’ STIMUL sa zaobera
vzdelavanim, organizaciou skoleni,
personalnym auditom, koucingom,
personalnymi konzultaciami. Ustredna
myslienka spociva na pismene ,i*, samotné
pismeno je nahradené pridanim dvoch
dalsich bodiek, ¢im vytvara semafor,

v tomto pripade obrateny, naznacujuci
pohyb zdola nahor, od pasivity (¢ervend)

k aktivite (zelend). Logo ma zaroven
pOsobit’ svieZo, vzbudit’ pocit dobrej nalady

a odhodlania.
\

st:mul

STIMUL company deals with education,
training organization, personal audit,
couching, personal consulting. Point idea
lies in letter “i”, it is substituted by adding
two more dots. It makes a semaphore,
upturned in this case, indicating

a movement from the top down, from
passivity to (red) to activity (green). Logo
should also affect fresh, promise pleasant
feeling and resolution.

ol



SAFE TIME

Silvia Kovacikova - GRAFIKA

52

s&fe@tme

Viytvorené pre slovenského vyrobcu
prostriedkov ochrany proti padu
(bezpecnostné prace + volnocasové
aktivity).

Created for slovak producer of fall

prophilactics. (safety work + leisure time
activities).



PASADENA

Oksana Sizonova

Pasadena je tanecny klub, ktory uci
zaujemcov modernym Stylom tancov.
Zaroven vyraba odevy pre tanecnikov

pod svojou znackou. Hlavnou Ulohou pri
vyhotoveni tohto loga bolo znazornenie
dynamiky tanca (zobrazenie Cloveka v logu
bolo povinné, pritomnost’ Zltej a khaki
farby tieZ bola povinnad). Logo sa pouziva
aj na vel'kych reklamnych plochach aj na
samotnom tanecnom obleceni.

Pasadena is dance club which provides
modern dance styles learning lessons.

It also contains production of dance clothing
by its mark. The main mission of copying

of this logotype was representation of dance
dynamics (human image in logotype was
obligatory, presence of yellow and khaki
colours was obligatory, too). Logotype

is also used on big advertising boards

and on dance cloths by itself.
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SPM REAL

SPM REAL, s.r.0.

54

rea

Logotyp spolocnosti, ktora sa zaobera
spravovanim nehnutel'nosti.

Logotype of company, which provides
management of property.



PROMENADA

Sembera Vanék / FCB

PROMENADA

SHOPPING PARK

Logo pre Shopping Centrum. Centralna
kompozicia, tri figury reprezentujlce
rodinu, ktord sa v Promenade okrem
nakupovania aj zabava. Pestrost’ pouzitych
farieb symbolizuje rozmanitost’ predajni

v shopping centre. Typografia: Vybrany font
reprezentuje velkost a stabilitu.

Logotype for Shopping Centre. Central
composition, three figures representing
a family, which is except shopping also
enjoying in Promenade. Variegation of
used colours symbolizes outlets variety in

shopping centre. Typography: Selected font

represents size and stability.
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STAVEBNICA

Sembera Vanék / FCB
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stavebnica

v8etko pre vas domcéek a zahradu

Logo pre stavebné a zahradné centrum.
Abstraktna forma zobrazenia slimaka,
ktorého destinaciou je domoyv, ktory si
nosi na chrbte, ale aj zahrada v ktorej Zije.
Kompozicia je zostavena z modulového
fragmentu, ktory sa na seba napaja ako
stavebny material.

Logotype for building and garden centre.
Abstract form of snail image, which
destination is home carrying on its back but
also garden in which it lives. Composition

is consisting of modul fragment which is
connecting to itself on the same base as
building material.



PARCAFE

Sembera Vanak / FCB

PQrCe

WINE & DINE

Logo pre restauréciu. Salka kavy, ktora
predstavuje pokoj a chut. Fragment
nad pismenom ,E" zndzoriuje vonu,
ktora sprevadza len tie najchutnejsie
mediteranske pokrmy. Typografia: Suhra
geometrie a ladnosti.

Logotype for a restaurant. Cup of coffee,
which represents rest and taste. Fragment
above the letter “E” figures aroma, which
accompanies only the best mediterranean
meals. Typography: Harmony of geometry
and elegance.
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HORNEX

Sembera Vanék / FCB

58

Logo pre stavebnu spolocnost’. Vtipne
vyuzity priestor medzi dvoma pismenami,
ktory vytvara symbol domceka s dvermi.
Definuje tak ideu spolo¢nosti a jej
zameranie. Font otoceny o 90 stupriov
znazorfiuje podstatu stavania.

Logotype for building company. Wittily
used space between two letters, which
forms symbol of house with door. It defines
that way idea of society and its trend.

Font turned over 90 degrees represents
substance of building.



PRAVNE CENTRUM

Sembera Vanék / FCB

pravnecentrum

Logo pre pravnicku firmu. Symbolom Logotype for lawyer company. Target is

je terc¢, ktory zndzornuje sustredenost’, a symbol, which represents advertence,
pozornost, istotu. Implementované pismeno attention, certainty. Implemented letter

+P" a farebnost’ poddiarkuju pravne “P"” and colouring emphasise lawyer
prostredie. Standardny font, pri ktorom sa surrounding. Standard font, in which society
kladie doraz na ideu spolo¢nosti. idea is emphasised.
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LA
Designl

TILIA DESIGN

Sembera Vanék / FCB

60

Ateliér Tilia Design sa Specializuje na
tvorbu zadhradnej architektlry a vysadbu
okrasnej zelene. Typografia logotypu
sleduje organické tvary zahrady, v ktorej
je zakomponovany dominantny Stylizovany
prvok solitéru a jazierka. Logo tak
jednoduchym abstraktnym dokreslenim
znaku ,,g” dostava redlne kontury zahrady.

Atelier Tilia Design is specialized in garden
architecture creation and ornamental
green planting. Typography of logotype
monitors organic garden shapes in which
is integrated dominant stylized element of
solitaire and lake. So logotype shapes up
a real garden contour by simple abstract

W

sketch in sign “g".



GOODGOVERNANCE

Soméak a partneri, s.r.o.

VERNANCE

Pribeh vloZeny do logotypu projektu GOOD
GOVERNANCE je kompozicia pismen ,G",

,0", ,0" a D" do Stvorca, pricom horné dve
pismena ,GO" st zaroven prvymi pismenami
slova GOVERNANCE. Logotyp GOOD
GOVERNANCE je v zakladnej kompozicii
navrnuty ako kombinacia dvoch farieb: tmavej
modrej a Zltej. Tato farebna kombinacia

je vyjadrenim dostojnosti, doveryhodnosti

a seridznosti.

A story embedded to logotype of GOOD
GOVERNANCE project is composition of
letters “G”, “0”, “0” and “D"” into the square.
Two top letters “"GO” are at the same

time first letters of word GOVERNANCE.
Logotype GOOD GOVERNANCE is in the
basic composition planned as combination
of two colours: dark blue and yellow. This
colour combination is expression of dignity,
credibility and gravity.
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PET flase a obaly z krabicovych ndpojov a miieka
(Tetrapak). Stiaens zaberi menej miestal
Znegistené PET flase od olefa, chemikalii, avivaz,
pracich prostriedkov a podobne.

( PLASTY 40 &
R
p | &

COLORS OF OLO (OLINKY & OLIVER)

Verity, s.r.o.

62

Systém oznacenia pre separovany zber
odpadu. Odvoz a likvidacia odpaduy, a.s.,
(skratene OLO, a.s.). Koncept vychadza

z medzinarodného symbolu pre recyklaciu
(recyklacného trojuholnika) a skratky
OLO - tri dievcata separuju jednotlivé
triedené komodity spolu s ich kamaratom
komunalnym odpadom. Spolu tvoria
COLORS OF OLO. Tato téma je rozvedena
vo vsetkych aplikaciach, subbradoch ako
telefonicka O-linka a pod.

System of marking for separated garbage
picking. Disposal and liquidation of
garbage, Ltd., (abbreviation OLO, Ltd. in
slovak version). Concept comes out the
international symbol for recycling (recycling
triangle) and abbreviation OLO — three girls
separate single sorted commodities together
with their friend communal garbage. They
create COLORS OF OLO together. This
theme is mentioned in all applications, as
telephonic O-line and so on.



ART AFTER DARK

VONSUNG

UMENIE PO ZOTMENI je jedinena
prilezitost’ pre kuratorov, urena na
premostenie umeleckych disciplin. Projekty
zahfnaju zvukové, svetelné a videoinstalacie
a performativne umenia na Uzasnom novom
podujati v zapadnom Londyne. Kazdy vecer
(spolu 10) je pripravovany ako samostatné
podujatie, ktoré ma svoj vlastny Zivot. Tym,
Ze je logo transparentné, prisposobivé

a variabilné, umoZnuje nam zachytit’
rozmanity charakter podujati.

ART AFTER DARK is a unique opportunity
for the curators to bridge disciplines,
merging talent and combining creativity.
Projects include sound, light and video
installations and performing arts in

a stunning new venue in West London.
Conceived as individually created events,
each night (10 in total) has a life of its
own. By making it transparent, modular
and rotating, we were able to capture the
essence of the variety of the events.
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AFINITA s.r.o.

www.afinita.sk

Duplikacia potla¢ a balenie CD, DVD a CD vizitiek
Predaj a vyroba obalov na CD a DVD
Velkoplosna tlac

Tel.: 0903 318 160

Realizator vystavnych panelov pre bienale LOGO 2008.



Dvojrozmerny logotyp
— kategoria Studenti

Two-dimensional logotype
— student category

rs



PEGASUS TRENCIN

Andy Abel

66

Logo pre trenciansky baseballovy klub
Pegasus. Farebnost’ a niektoré elementy
loga vyplyvaju z krajiny pévodu tohto
Sportu.

Logotype for Trencin's baseball club
Pegasus. Colouring and some elements of
logotype flows from origin country of this
sport.



LOVE YOUR EARTH

Mgr. art. Marek Cegledy

Logo LOVE YOUR EARTH (MILUJ

SVOJIU ZEM) bolo vytvorené pre
rovnomennu sUtaz. Zakladna idea spociva
v rozporuplnom vztahu ¢loveka k jeho
planéte. Na jednej strane piktogram zeme
vytetovany na svalnatej ruke ako gesto
nekonecnej a nemennej lasky k nasej
modrej planéte. Na druhej strane tato ista
ruka samodestruktivne prepichuje Sipom
samu seba cez tetovanie zeme.

The logotype LOVE YOUR EARTH was
composed for homonymous competition.
Basic idea is in inconsistently human
relation to his planet. On one hand Earth
icon tattood on muscular hand as gesture of
neverending and constant love to our blue
planet. On the oher hand the same self-
destructive hand perforates itself by arrow
through the Earth tattoo.
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TENISOVA SKOLA

Pavel Dvorak

68

Logo pre tenisovl Skolu. Farebnost’ a tvar
vychadzaju z tenisovej lopticky.

Logotype for tennis school. Colouring and
shape come out the tennis ball.



IQ HOME

Pavel Dvorak

Logo urcené pre mladych architektov pre
modulové domy, ktoré sa daju skladat'.
Logo je akoby stcast’ puzzle, ktoré sa tiez
da skladat’. V kancelarskych potrebach

sa pouziva cela skladacka. Farebnost’
'ubovolna.

1Q home

build to be happy

Logotype useful for young architects for
modular houses which could be composed.
Logotype is as a part of puzzle which could
be composed, too. In the stationery there
is using of complete jigsaw. Colouring
arbitrary.
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OUKY SMOUKY.Cz

Pavel Dvorak

70

Logo pre vizualny klip s tématikou
fajcenia. Klip je prierez fajciarskych scén
chronologicky viazanych na muziku. Logo
je prerezané farebnym spektrom na pozadi
cigaretovych papierikov.

Logo for visual clip dealing with theme of
smoking. The clip is a section of smoking
scenes chronologically fixed to the music.
Logotype is sectioned by coloured spectrum
against a background of smoking papers.



HVIEZDA

Pavel Dvorak

Priestorové logo, akoby hviezda pre online
portfolio na www.dvorak.it - My star.

Spatial logotype as a star for online portfolio
on www.dvorak.it - My star.



PROTOTYPE 3

Eugen Finkei
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Logo je Skolskou pracou na Univerzite
Tomasa Batu v Zline.

Logotype is a school project on the
University of Tomas Bata in Zlin.



YOUNG 4 BA

Frantisek Krivda

Logo pre mladeZnicku komunitnt nadaciu
v Bratislave — Young 4 BA. Kompozicia
loga sa ma priblizovat’ symbolom mesta,
vyjadruje dynamickost’ organizacie. Celé
logo je pouzitelné ako symbol, nadobulda
tak silnd mnemotechnickd hodnotu.

Logotype for youth community foundation

in Bratislava — Young 4 BA. Composition of
logotype is supposed to converge to the city
symbols, represents a organization dynamics.
Whole logotype is useful as a symbol, it gains
strong mnemonic value that way.
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VINDOSTAV

Martin Lorincz

74

Logo bolo vytvorené pre stavebnu
spolocnost’ sprostredkujlcu obsluhu,
prenajom a servis zeriavov. Zlto-Cierna
farebnost’ je typicka pre stavebny
priemysel a oblast’ pdsobenia spolo¢nosti
Vindostav s.r.o.

VINDOSTAV

Logotype was created for building company
exchanging crane operation, leasing and
service. Yellow-black colouring is typical

for building industry and action range of
Vindostav Ltd.



CIRCLE IN CIRCLE

Livia Mezovska

Logo je vytvorené hudobny obchod. Je
zloZené z 2 kruhov pripominajlcich CD

a zaciatoCnych pismen (CC) nazvu obchodu.
Logo bolo d'alej pouZité na obal CD, CD
samotné, vizitky aj hlavickovy papier.
Farebnost’ je zlozena z 3 odstupniovanych
farieb - Cierna, Seda a bledomodra. Nazov je
anglicky, lebo logo bolo vytvorené na stazi
vo Wroclave.

Logo was created for music store. It is
consists of 2 circles resembling CD and
initials (CC) of store name. Logotype was
then used for CD cover and CD itself, calling
cards and heading paper. Colouring consists
of 3 graded colours - black, grey and light
blue. The name is in english because
logotype was created on the training in
Wroclav.
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BEST FLY

Sukromna stredna priemyselna skola
animovanej tvorby Bratislava

76

Logo leteckej spoloCnosti.

besl:flyk

Logotype of airline.



SPEJS

Sukromna stredna priemyselna Skola
animovanej tvorby Bratislava

Il
SIPIE]J]S

EE MOVIE CAFF 1 &

Logo kaviarne.

Logotype of café.
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QUICK RACING

Sukromna stredna priemyselna skola
animovanej tvorby Bratislava
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Sportova znacka.

quick raciug

Sport sign.



ARTROCK

Sukromna stredna priemyselna skola
animovanej tvorby Bratislava

Logo festivalu.

Logotype of festival.
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four seasons

FOUR SEASONS Logo kozmetickej znacky. Logotype of cosmetics.

Sukromna stredna priemyselna skola
animovanej tvorby Bratislava
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MMM'S

Sukromna stredna priemyselna skola
animovanej tvorby Bratislava

Redizajn firemného loga k produktu cukrikov.

Redesign of company logotype for sweets.
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MXUBUNTU

Sukromna stredna priemyselna Skola
animovanej tvorby Bratislava
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\/

ubuntu

Redizajn software produktu.

Redesign of logotype for Software Product.



IMMORTAL

Sukromna stredna priemyselna skola
animovanej tvorby Bratislava

irmortal

Navrh loga pre filmovy festival.

Design of logotype for movie festival.
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marvelous

MARVELLOUS Navrh loga pre exkluzivny Casopis. Design of logotype for exclusive magazine.

Sukromna stredna priemyselna skola
animovanej tvorby Bratislava
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PAPIERNIK

Sukromna stredna priemyselna skola
animovanej tvorby Bratislava

Navrh logotypu pre mladeznicku znacku.

Design of logotype for youth brand.
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WORLD SERIES

Jan Sacha

36

World Series’

canoe/kayak sialom races

Logo mladej a dynamickej svetovej série
pretekov vo vodnom slalome. Farebnost’

je zvolena pre navodenie dramatickosti

a zaroven reSpektuje farby spenenej

vody - modra a biela. Piktogram kajakara
je ddleZity z hl'adiska jasnej identifikacie
Sportového odvetvia. Sikmy smer kajakara
a pisma vyjadruje dynamiku. Kompozicia

v ,obrazovke" odkazuje na jeden z hlavnych
ciel'ov organizatoroy, t.j. priame TV prenosy
z pretekov.

Logotype of young and dynamic world
series of canoe slalom competition.
Colouring is selected to create a drama

and also it respects colours of foamy water
- blue and white. Kayaker pictogram is
important in term of clear identification of
sport branch. Slant of kayaker and letter
represents a dynamics. Composition in
“screen” refers to one of the main organizer
goals or live TV from the competition.



SACHA

Jan Sacha

Konstruktivne logo odvodené od Cisiel 3,

4 a 5. Na kvadroch je zobrazené meno
autora. Zamerne nema byt’ meno zretelné
na prvy pohlad, aby odhalilo prijimatel'ovi
prekvapenie na druhy pohlad. Farebnost’

a ortogonalnost’ vychadza zo Sachu, ktory je
metaforou mena Sacha.

Constructive logotype deducated from
numbers 3, 4 and 5. There is pictured name
of author on the blocks. It should not be
clear at the first sight on purpose to strip
recipient surprise away at the second sight.
Colouring and orthographic come out the
chess which is metaphor of name Sacha.
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APOSS

Skola UZitkového vytvarnictva J. Vydru
v Bratislave

88

AP O0yS§ §

asocidcia
poskytovatelov
oSetrovatelskej

starostlivosti
Slovenska

APQOSS — asociacia poskytovatelov
oSetrovatel'skej starostlivosti Slovenska.

APQOSS - Slovak Providers of Treatment
Solicitude Association.



BIOCLAR

Skola Gzitkového vytvarnictva J. Viydru
v Bratislave

BIOCLAR - ekologicka Cisticka odpadovych
vod.

Bioclar

BIOCLAR — ecological purifier of sewage.
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EBIZ

Skola Uzitkového vytvarnictva J. Vydru
v Bratislave
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EBIZ — ekonomicky biznis.

EBIZ — economic business.



HAPPY FISH

Skola tzitkového vytvarnictva J. Viydru
v Bratislave

HAPPY FISH — rybarska resStauracia.

HAPPY FISH — fish restaurant.

q1



TREK TREK — Sportové potreby. TREK — sports equipment.

Skola Uzitkového vytvarnictva J. Vydru
v Bratislave
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ANEM

Skola Gzitkového vytvarnictva J. Viydru
v Bratislave

ANEM - jazykovy letny tabor.

ANEM - summer language camp.
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la reine de la parfumeries

SIARNIM

LA PARFUM LA PARFUM - parfuméria. LA PARFUM — perfumery.

Skola Uzitkového vytvarnictva J. Vydru
v Bratislave

9%



AIR LIFT

Skola tzitkového vytvarnictva J. Viydru
v Bratislave

AIR LIFT - letecka spoloc¢nost’.

AIR LIFT — airline.
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GALERIA PLUS

Skola Uzitkového vytvarnictva J. Vydru
v Bratislave
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PLUS

GALERIA

GALERIA PLUS — stikromna galéria.

GALERIA PLUS - private gallery.



DARLING

Skola UZitkového vytvarnictva J. Vydru
v Bratislave

DARLING — chov produkt.

DARLING - pet shop.
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Trojrozmerny a audiovizualny logotyp
— kategdria Studenti

Three-dimensional and audiovisual
logotype — student category
(99



LUMAPA PRODUCTION

Pavel Dvorak

100

LUMA

PRODUCTION

Audiovizudlne logo pre konecné scény
filmov Studentskej produkénej spolocnosti

LuMaPa. Logo sa modifikuje podla projektu.

Tvar zostava rovnaky, ale outline postavy
sa meni s témou projektu. (film o upiroch
- je tam Dracula, film o fajceni - je tam
fajciar) Logo je vzdy zahrnuté do pozadia
v kontrastnej farbe. Ota¢avym pohybom

CiastoCne mizne postava a zase sa objavuje.
V tlacovej podobe je postavu celkom vidiet'.

Audio-visual logotype for definitive movies
scenes of student production company
LuMaPa. Logotype is modified accord to
project. A shape is the same but the outline
of the figure is changed with the theme of
project. (movie about vampires - there is
a Dracula, movie about smoking - there is
a smoker). Logotype is always integrated
to the background in contrast color. The
figure partially dissapears by the rotating
movement and appears again. The figure

\ can be absolutely seen in the printing form.
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AleS Najbrt

Najvacsia osobnost’ novej viny ¢eského grafického designu, ktora sa dala do pohybu na
prelome osemdesiatych a devat'desiatych rokov minulého storocia. Narodil sa v roku 1962

v Prahe. V rokoch 1982 - 1988 studoval na Vlysokej skole umelecko-priemyselnej. So svojimi
spolupracovnikmi spolocne upravuje knihy, ro¢enky, plagaty, Casopisy, obaly, vymysla
informacné systémy. Je autorom desiatok grafickych podob logotypov a znaciek. Dava tvar
Casopisu Reflex. Pripravuje vytvarni podobu Medzinarodneho filmového festivalu v Karlovych
Varoch. Prednasa a vystavuje doma i v zahranici. Je drzitelom viacerych oceneni. Napriklad
v roku 1996 ziskal Grand Prix bienale grafického dizajnu v Brne a bronzovi medailu Tokio
Type Directors Club. Je trojnasobnym drZitel'om ceny za najlepsi plagat pre filmy Pelisky
(1999), Rok d'abla (2002) a Jedna ruka netleska (2003).

Najbrt Ales is the most distinguished figure of a new generation of Czech graphic designers
forming at the beginning of 1980s and 1990s. He was born in Prague in 1962. From 1982

to 1988 he was studying at the Arts and Crafts College in Prague. In cooperation with his
colleagues he edits books, annual reports, posters, magazines, covers as well as Information
Systems Design. He is an author of many graphic realisations of logotypes and brand names.
He is the Art director of magazine Reflex and a person responsible for artistic concept
workout of Karlovy Vary International Film Festival. He gives lectures and holds exhibitions
at home and abroad. He has received several awards, for example in 1996 he was given
Grand Prix Award for graphic design in Biennial Brno and bronze medal from Tokyo Type
Directors Club. He is triple award winner of the best poster design for the following movies:
Pelisky (1999), Rok d'abla/The Year of a Devil (2002) and Jedna ruka netleskd/ One Hand

Can't Clap (2003).
\ p( )
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Svetlana Body Cief

Nadana slovenska dizajnérka sa narodila vo Vojvodine (Juhoslavia) v roku 1977. VyStudovala
Vlysoku $kolu vytvarnych umeni (1996-2002), odbor graficky dizajn. Absolvovala niekol'ko
stazi, medzi inymi Studijny pobyt na Univerzite v Quebecu, na katedre grafického dizajnu. Od
roku 2000 posobila ako graficka dizajnérka vo viacerych vyznamnych spoloc¢nostiach, napr.
Gratex International, Wiktor Leo Burnett, spolupracovala s architektonickou spolo¢nostou
Creative Brisbane, Australia, spolo¢nost'ou EMEA. Je tvorkynou corporate identity institatu
TILE, spolo¢nosti KOGO a GROTTO a autorkou logotypov pre integraciu SR do Eurdpskej
Unie, logotypu a korporatnej identity pre dochodkovd reformu SR. Od roku 2003 pdsobi

na Sukromnej strednej umeleckej Skole dizajnu v Bratislave ako externy ucitel’ grafického
dizajnu a typografie. Zameriava sa na hl'adanie koncepcnych rieSeni korporatnej identity
spoloc¢nosti, softvérovymi rieSeniami, vizualizaciou, multimedialnou animaciou, web
dizajnom, tvorbou logotypov a typografiou.

Slovak designer was born in Vojvodina (Yugoslavia) in 1977. She graduated at Creative

Art College (1996-2002), specialization in graphic design. She completed some trainings,
including academic stay at University in Quebec, at graphic design department. Since

2000 she worked as a graphic designer in more prestige companies, for example Gratex
International, Wiktor Leo Burnett, she co-operated with architectural companies like Creative
Brisbane, Australia, EMEA company. She is creator of Corporate Identity Institute - IILE,
KOGO and GROTTO companies and she is also author og logotypes for integration of Slovak
Republic to European Union, logotype and corporated identity for pensionable reform of
Slovak Republic. Since 2003 she works at Private art high school of design in Bratislava

as a external teacher of graphic design and typography. She specializes in finding out the
conception solutions of company corporated identity, software solutions, visualization,

\ multimedia animation, web design, logotypes creation, typography, etc.
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Emil Drliciak

Patri k najvyraznejéim slovenskym dizajnérom. Narodil sa v roku 1973 v Ziline. VyStudoval
Vlysoku Skolu vytvarnych umeni v Bratislave (1991 - 1997) na Katedre dizajnu u profesora
Longauera. Absolvoval niekol’ko semestralnych Studijnych pobytov v Ecole de Beaux-Arts,
Saint Etienne (1994) a na Akademija za Likovno in Umetnost v Lubl'ane (1995). V rokoch
1999 - 2001 pedagogicky viedol vlastny ateliér na Katedre grafického dizajnu VSVU

v Bratislave. V roku 1997 zacal UspeSne posobit’ ako scénograf pre divadla v Cechach i na
Slovensku. Divadelna scéna sa stala viac nez vhodnou pre autorove diela, ktoré prekracuju
pritesné hranice grafického dizajnu smerom k volnému umeniu. Je autorom viacerych
logotypov, napr. Art for free, Biendle Benatky, Cena Oskara Cepéna, Ustav Pamati Naroda,
Konzervativny Inétitut M. R. Stefanika, Cena Dominika Tatarku, Istrobanka, Gate, Bookmark,
Mesto Trencin, Reactive lab, Across, ... Okrem toho tvori dizajn plagatov a publikacii,
zUcastiuje sa na pocetnych vystavach, festivaloch a workshopoch.

Emil Drliciak is one of the most important of Slovakian graphic designer. He graduated

from the Department of Design at the Academy of Fine Arts and Design in Bratislava under
Prof. Longauer’s supervision (1991-1997). He continued his studies at several semestral
studying programs at Ecole de Beaux-Arts, Saint Etienne (1994) and at the Academy of Fine
Arts Zagreb/ Akademija za Likovno in Umetnost v Lublane (1995). Since 1990 he has run
pedagogically his own studio at the Department of Graphic Design at the Academy of Fine
Arts and Design in Bratislava. In 1997 he successfully commenced his carrier as a theatre
scenographer in both the Czech Republic and Slovakia. Theatrical stage became a proper
place for his artworks that exceed the rigid borders of graphic design toward the liberal art.
Drli¢iak’s creation is typical of detailed expression, creating almost mathematically precise
constructions, based on exact rules. Short lines, mysterious figures, grouped hexagons —
function pictures. His works are held in the collection of Slovak National Gallery. His graphic

\ designs for The Oskar Cepan Award are especially remarkable.
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Pavel Choma

V tvorivej praci sa dotyka takmer vSetkych oblasti grafického dizajnu a vystavnictva.

Venuije sa aj vol'nej tvorbe a vytvarnym pracam v spojeni s architektdrou (Mazeum minci

a medaili v Kremnici, Galéria J. Koniarka — Trnava, SNM Bratislava — Biodiverzita, Prazské
Quadrienale 2007, vystavy SNM Martin — Chute a vone Slovenska, T4 prava Salka kavy,
medzinarodné putovné vystavy pre SNM Bratislava: Slovensko v 16. — 19. storodi, Magicka
Osmicka v de]mach Slovenska...). Narodil sa v roku 1950 v Ziline. Studoval na Vysokej $kole
vytvarnych umeni v Bratislave na oddeleni grafického dizajnu u prof. Jozefa Chovana. DIhé
roky sa venuje pedagogickej cinnosti. V roku 2003 habilitoval na docenta a v sicasnosti
pbsobi ako vedlci ateliéru a vedlci katedry vizualnej komunikacie na VSVU v Bratislave. Zije
v Ziline, kde od roku 1992 vedie vlastné studio grafického dizajnu. Vystavoval na viacerych
individualnych aj kolektivnych domacich a zahrani¢nych vystavach, je drZitel'om niekol'kych
oceneni za tvorbu (Cena M.Benku, Master's Eye Awards, C.E.S.A.R...). Jeho diela su

v zbierkach stkromnych zberatelov i v galériach.

The creative activity of Pavel Choma covers almost all areas of graphic design and
exhibitions. He also dedicates to liberal art and art work in connection to architecture. He
was born in Zilina in 1950. He studied at The Academy of Fine Arts and Design in Bratislava
under Prof. Jozef Chovan'’s supervision. He carries out his pedagogical activities for a long
period of time. Since 2001 he has been working at the Department of Graphic design at
the Academy of Fine Arts and Design in Bratislava where he runs a separate graphic design
studio. He lives in Zilina. Pavel Choma is one of the most important artists of his generation.
He also has run his own graphic design studio in Zilina since 1992. His poster designs were
recognized by an International Poster Triennial Award in Trnava and his artworks were
displayed regularly at the significant posters and graphic design exhibitions. He was one

of those artists who were given Martin Benka Award for realisation of exposition in Orava
Gallery. He has received The best books of Slovakia Award. His artworks are found in private

\ and public collections.
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Dusan Junek

Grafik-dizajnér, pedagdg, publicista, autor kultirnych projektov, vystav a akcii. Patri

k vedlcim osobnostiam zakladatel'skej generacie moderného grafického designu na
Slovensku a je reSpektovanou autoritou v spolocenstve grafikov-dizajnérov doma

a v zahranici. Narodil sa v roku 1943 v Piest'anoch. Studoval na Fakulte architektdry
Slovenskej vysokej Skole technickej a na Vysokej skole vytvarnych umeni v Bratislave.
Venuije sa tvorbe v celej Sirke disciplin grafiky vizudlnych komunikacii. Je autorom grafickej
tvare vyse 20 slovenskych, ¢eskoslovenskych a zahranicnych firiem a instittcii, ktorym
navrhol a realizoval jednotny vizualny Styl, o.i.: Poistoviia Union, Bankové centrum
Slovenska, Poistoviia Dovera, Harmanecké papierne, Slovenské narodné divadlo, Divadlo
L+S Lasicu a Satinského, Danakta Group Kopenhagen, Pol'sky institit v Bratislave, Slovak
Gold Foundation... Usporiadal 22 samostatnych vystav, zicastnil sa na vyse 400 kolektivnych
vystavach po celom svete. Je autorom vyse 160 plagatov vystavenych a ocenenych na
bienale a trienale. Ziskal vyse 30 domacich a medzinarodnych cien.

Junek Dusan is a graphic designer, schoolteacher, publicist, professional consultant, author
and organiser of events, projects and exhibitions. He was born in 1943 in Piestany and
graduated from the Faculty of Architecture of the Slovak University of Technology and at
the Academy of Fine Arts and Design in Bratislava. He dedicates to all visual communication
graphics. He is the author of graphic realisation of more than 20 Slovakian, Czechoslovakian
and international companies and institutions for which he has designed and created single
visual style, for example: Tatra Bank, Union Insurance Company, Slovak National Clearing
Centre, Slovak Gold Foundation, SHP Harmanec, Tatras National Park, Dovera Insurance
company, Multi Kino Prague, Slovak National Theatre, Studio L+S Lasica and Satinsky,
World Congress of Poets Bratislava, B.C. Consulting, Polish Institute in Bratislava, Danakta
Group A/S. He has arranged 22 separate exhibitions. Dusan Junek displayed his artwork at
more than 400 collective exhibitions at home as well as abroad, especially at the important

\ international poster biennial and graphic design exhibitions.
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